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communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease 

Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS 

assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items 

does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and 

conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly 

their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to 

publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply 

endorsement by OADC, CDC, or DHHS. 


