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Journal articles published by PhD students (in bold) while at UNT (2016-17).

Accounting

Hutchison, Paul D., Theodore M. Farris, Subash Adhikari (2017), C2C in the Oil and Gas Industry: A
Brief Review and Benchmarks. Petroleum Accountzhg and Financial Management ]oarna], 36(2): 9-30.

e  Guragai, B, N. Hunt, M. P. Neri, and E. Z. Taylor. (2017). Accounting information systems and ethics
research: Review, synthesis, and the future. Journal of Information Systems (Forthcoming).

e Guragai, B. (2016). Mexico’s energy reform — Opportunities and challenges for foreign investors. Petroleum
Accounting and Financial Management Journal, 35(1): 66-80.

e Wu, Da, Chan Li, KK. Raman, and Lili Sun (2017), The Effect of Ambiguity in an Auditing Standard on
Auditor Independence: Evidence from Nonaudit Fees and SOX 404 Opinions, Journal of Contemporary
Accounting & Economics, 2017, 13(1), 37-51.

e  Wu, Da (20106). Liquidity Risk Disclosures and Bankruptcies of Oil and Gas Firms Petroleum Accounting
and Financial Mmagement Journal, 2016, 35(3), 96.

BCIS

e Kappelman, L. Mclean, E., Johnson, V., Torres, R. R., Maurer, C., & Nguyen, Q. (2016) “Guest Editorial:
A Preview of the 2016 SIM IT Trends Study,” MIS Quarterly Executive (15:4).

e Kappelman, L. Mclean, E., Johnson, V., Torres, R. R., Maurer, C., & Nguyen, Q. (2016) The 2015 SIM
IT Trends Study, MIS Quarterly Executive. 15 (). 5§5-83.

° Ogbanufe, O,, & Kim, D. J. (2017). Comparing fingerprint—based biometrics authentication versus
traditional authentication methods for e-payment. Decision Support Systems.

e Ogbanufe, O., & Gerhart, N. (2017). Watch It! Factors Driving Continued Feature Use of the
Smartwatch. International Journal of Human—Computer Interaction, 1-16.

e  Ogbanufe, O., & Kim, D. J. (2017). Just How Risky is it Anyway? The Role of Risk Perception and Trust
on Click-through Intention. /nformation Systems Management. Forthcoming.

FIREL

e  Peabody, Drew and Liu Li. (2015), Do the Stars Align? An Evaluation of the Efficacy of Independent

Analysts’ Equity Ratings, With Yi Liu, 2015, Journal of Applied Finance 25 (2), §7-74.
Logistics

e Glassburner, Aaron,, David R. Nowicki, Brian Sauser, Wesley S. Randall, and John M. Dickens, (2017),
“Theory of Paradox within Service-Dominant Logic,” Service Science (Forthcoming)

e  Malhan, Amit. (2017) Estimation Viability of Air Cargo Business of Combination Carriers.
Transportation Research Part E: Logristics and Transportation Review, Forthcoming.

Management

e D’Souza, D. E., Sigdyal, P., & Struckell, E. (2017). Relative Ambidexterity: A Measure and a
Versatile Framework. The Academy of Management Perspectives, 31(2), 124-136.

e Medina, M.N. (2017). Training motivation and satisfaction: The role of goal orientation and offshoring
perception. Personality and Individual Differences, 105, 287-293.

e Medina, M.N. (2016). Conflict, individual satisfaction with the team, and training motivation. 7eam
Performance Management, 22(3 /4),223-239.

e Medina, M.N., & Srivastava, S. (2016). The role of extraversion and communication methods on an
individual’s satisfaction with the team. Journal of Organizational Psychology, 16(1), 78-92.
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Orudzheva, L. and Gaftney, N. (2017). Country-of- Origin and CSR Initiatives: A Social Dominance
Perspective. Social Responsibility Journal. Forthcoming



Doctoral Program, College of Business, University of North Texas

e Ostermeier, K. (2017). The European migrant crisis: A deinstitutionalization perspective. 7he Journal of
International Business, Research, and Practice. Forthcoming.

e  Ostermeier, K., & Camp, KM. (2016). An exploratory investigation of negative perceptions of the
affordable care act among patient-facing professionals and intentions to leave. Journal of Applied
Moanagement and Entrepreneurship. 21 (2),

e  Philip, J., Struckell, E., Orudzheva, L., Najmi, H. (2017). Work life overlap in the millennial
generation: the role of ubiquitous technology. Journal of Strategic Innovation and Sustainability, 12(1).

e Srivastava, S. & BarNir, A. (2016). Customer-firm interaction and the small firm: Exploring individual,
tirm, and environment level antecedents. Journal of Small Business Strategy, 26(2), 23-50.

Marketing

e Fergurson, ]. Ricky (2017). Self-Image Congruence: An Empirical Look at Consumer Behavior in Door-
To-Door Sales. Journal of Managen'a] Issues, 29 (3), 262-277.

e  Kennedy, Eric and Francisco Guzman, (2017) When perceived ability to influence plays a role: brand co-
creation in web 2.0, ]ouma] of Product and Brand Management. (Forthcoming)

e Kennedy, Eric, (2017), Create, You Create, We All Create — For Whom? Journal of Product and Brand
Management. (Forthcoming)

. Ken_nedy, Eric and Francisco Guzman, (2016), Co-Creation of Brand Identities: Consumer and Industry
Influence and Motivations, Journal of Consumer Marketing, 33 (S).

e  Ketron, Seth, Rodney Runyan, and M. Theodore Farris II, (2017) Prominent Retailing Authors and
Institutions: 2009-201S, Inrernational Journal of Retailing and Distribution Management. Forthcoming.

e Ketron, Seth and Nancy Spears (2017), Liar, Liar, My Size Is Higher: How Retailer Context Influences
Labeled Size Believability and Consumer Responses to Vanity Sizing, Journal of Rel’az]zng and Consumer
Services, 34, 175-182.

e Ketron, Seth and Kelly Naletelich (2017), E-Books and Emotions: How E-Readers Have Changed Personal
Connections with Books, Qualitative Market Review. Fortlzcommg,

e Ketron, Seth (2016), Consumer Cynicism and Perceived Deception in Vanity Sizing: The Moderating Role
of Retailer (Dis)Honesty, Journal of Retailing and Consumer Services, 33, 33-42.

e  Ketron, Seth, Nancy Spears, and Bo Dai (2016), Overcoming Information Overload in Retail
Environments: Imagination and Sales Promotion in a Wine Context, Journal of Retailing and Consumer
Services, 33, 23-32.

e Spears, Nancy, Seth Ketron, and Waros Ngamsiriudom (2018), Three Peas in the Pod of Consumer
Imagination: Purchase Task, Involvement, and Ad Information, Journal of Consumer Behaviour.
Forthcoming.

®  Spears, Nancy, Seth Ketron, and Kirsten Cowan (2016), The Sweet Taste of Consistency in Brand Name
Sound & Product Label Shapes: Investigating Appetitive Responses in a Dessert Context and Obstacles that
Suppress, Journal of Brand Management, 23(4), 439-456.

e Blankson, Charles, Seth Ketron, and Stanley Coftie (2017), The Role of Positioning in the Retail Banking
Industry in Sub-Saharan Africa, The International Journal of Bank Marketing. Forthcoming.

e Blankson, Charles, Seth Ketron, and Stanley Coftie (2017). Positioning Strategies by Foreign Retailers at
the Accra Mall in Ghana: A Case Study Approach, The Journal of Managerial Issues. Forthcoming.

e Naletelich, Kelly, Seth Ketron, and Eric Kennedy, (2017), A Brief Inventory of Marketing Scholarship: A
Review of Articles from Journal of Marketing, Journal of Managerial Issues (Forthcoming).

e Naletelich, Kelly, and Audhesh Paswan (2017), Art Infusion in Retailing: The Effect of Art Genres,
Accepted with minor revisions. Forthcoming in the Journal of Business Research. Forthcoming.

MSCI

Xu, L., Blankson, C., & Prybutok, V. (2017), Relative Contributions of Product Quahty and Service Quality
in the Automotive Industry, Quality Management Journal, 24 (I): 21-36.



