
Business Leadership Starts Here.
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Th e M.B.A. in Business Management is an intensive 11-month, full-time, cohort-style
degree program. Accepted students will be taught by the College of Business’ leading
faculty and receive extensive industry experience working on real business situations.
Strongly anchored in industry based experiential learning, the program is designed
to develop and nurture future managers and business leaders who are change agents,
and create value for their organization by integrating diverse resources, knowledge and
capabilities.

Admission to the M.B.A. in Business Management is competitive. Applicants with a 
GPA of 3.50 or greater at UNT will receive a waiver of the GMAT/GRE, which is 
typically required of all M.B.A. applicants (with a minimum GPA of 3.00). All 
applicants will be interviewed before final admission offers are made.  Admitted
students will be attending classes daily (day-time) and attend multiple industry visits
thoughout the Dallas-Fort Worth Metroplex each term.  The program begins during 
Summer II and ends in teh following Spring term.

CAREER POSSIBILITIES
Graduates from the Business Management program will be prepared for any career that 
requires general management skills, capabilities and mind set.  Job responsibilities at 
senior levels (aspirational goals) could include CEO, General Manager or Manager of 
a strategic business unit, Entrepreneur, Policy Advisor or Consultant. Th ese positions, 
and other like them, require executives to identify and integrate resources to create 
value for internal and external stakeholders. Graduates moving into entry level posi-
tions will require the same capabilities, with perhaps a narrower focus, such as 
manager of a purchasing team, retail unit, and smaller business units.

BACKGROUND COURSES (18 HOURS)
The College of Business Graduate Program Office works with students to determine if background deficiency courses will be necessary.  Background content might include 
Financial and Managerial Accounting, Business Information Systems, Statistics, Business Law, Finance, Marketing, Micro and Macro Economics, Operations Management 
and Calculus.  Deficiencies can be completed via traditional academic coursework or through Ivy Software and Responsive.net.  Ivy Software and Responsive.net deliver self-
paced online learning modules that provide the needed background content without the need to formally enroll in courses at UNT.  For more information go to 
cob.unt.edu/background.

SUMMER II(6 HOURS)
ACCT 5130 (3 hrs.) Accounting for Management 
MGMT 5140 (3 hrs.) Organizational Behavior and Analysis 

FALL (15 HOURS)
MGMT 5900 (3 hrs.) Independent Study - Industry Visits
DSCI 5180 (3 hrs.) Intro. to the Business Decision Process 
FINA 5170 (3 hrs.) Financial Management 
MKTG 5150 ( 3 hrs.) Marketing Management
MGMT 5710 (3 hrs.) Sem. in Bus. Ethics and Social Responsibility

SPRING (15 HOURS)
BUSI 5190 (3 hrs.) Administrative Strategy
MGMT 5870 (3 hrs.) Leadership Research and Development 
MGMT 5660 (3 hrs.) International Management
MGMT 5760 (3 hrs.) Strategic Management
MKTG 5200 (3 hrs.) Customer Behavior
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