
Gulf Seafood 
Marketing Coalition 

YEAR THREE 

The Gulf & South Atlantic Fisheries Foundation, Inc. is coordinating 
the Gulf Seafood Marketing Coalition through funding provided by the 

Gulf States Marine Fisheries Commission’s (NOAA Award 
#NA10NMF4770481) 
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‣ 5 State Association/Processors/Wholesalers (one from each Gulf 
State) 

 
‣ 1 Executive Chef 
 
‣ 1 Retail Grocery Chain  
 
‣ 1 Independent Seafood Market 
 
‣ 5 State Marketing Executives (one from each Gulf State) 
 
‣ 1 Restaurant 
 
‣ 1 Sea Grant Representative 
 
‣ 1 Charter/For Hire Boat 
 
‣ 1 Tourism Official 
 
‣ 1 Gulf State Marine Fisheries Commission – Ad Hoc Member 

 
‣ 1 Ex Officio Member, Fisheries Disaster Recovery Program, Gulf State 

Marine Fisheries Commission 
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To provide cohesive vision and 
overarching initiatives to 

showcase Gulf  Coast Seafood. 

Become the ultimate media 
source for up-to-date information 

about the Gulf. 

Increase support and demand for 
Gulf Coast Seafood. 

Expand market 
share for wild seafood from 

the 
Gulf of Mexico. 

Goals 
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Who We are Engaging 

Consumers Foodservice 
Industry 

Retail Industry 
Buyers 

Influencers and 
Media 
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Our Tactics 
‣Retail/Foodservice Partnerships 

 

‣Website/Social Media 

 

‣Public Relations 



Retail/Foodservice 
Programs 
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Form programs with national/regional 
retailers & foodservice operators to 
increase sales of Gulf Coast Seafood 
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Website/Social 
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Video Vignettes  
Talent Sampling 
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‣ Building Database 

‣ Social Channels/Giveaways 

‣ Highlight States & Partners 

‣ 5 Deployments 

Email Marketing 
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Facebook Highlights 
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Influential 
Tweets 
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Instagram Highlights  
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Pinterest Highlights  
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Seafood Business  
Print Ad 

‣ October Insertion 

‣ Increase in Mobile App 
downloads Oct. 7-20 
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Public Relations 
 
• New York City Media Tour 
• PR  & Social Media Agency Summit 
• Ongoing Media Relations 
• Crisis Communications 
• Boston Seafood Show 
• National Restaurant Association Show 
 
 

 
 

http://www.fl-seafood.com/
http://www.gulfsouthfoundation.org/
http://www.louisianaseafood.com/
http://msseafood.com/
http://www.gotexan.org/
http://eatalabamaseafood.com/
http://www.fl-seafood.com/
http://www.gulfsouthfoundation.org/
http://www.louisianaseafood.com/
http://msseafood.com/
http://www.gotexan.org/
http://eatalabamaseafood.com/


 
 

• Met with influential  reporters and freelancers 
 

• Ilovefc.com,  AskMen.com, Martha 
Stewart Radio, Southern Living, Food 
Network, Bloomberg, Good 
Housekeeping, Redbook, Wine Enthusiast  
and others 

 
• Four videos with eHow.com 

 

NYC Media Tour   
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• FAM Tour 
• Media Target: National trade, business, consumer  and 

broadcast 
• Tentative Agenda: 

• Seafood processor plant tour 
• Chef experience 
• Boat tour 
• Roundtable discussion 

 

 
 

Ongoing Media Relations  
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Crisis Communications 

• Gulf Seafood Safety 
• FDA/Dr. Dickey interview with Houston Chronicle reporter 

regarding Gulf Seafood safety 
 
• Vibriosis 

• Educational Fact Sheet 
• Statement for website 
• No proactive media action at this point 

 
• Ongoing Media Monitor 

• Weekly media monitor reports 
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Questions 

Joanne McNeely Zaritsky 
joanne.zaritsky@gmail.com 

850.224.1129 

30 

http://www.fl-seafood.com/
http://www.gulfsouthfoundation.org/
http://www.louisianaseafood.com/
http://msseafood.com/
http://www.gotexan.org/
http://eatalabamaseafood.com/
http://www.fl-seafood.com/
http://www.gulfsouthfoundation.org/
http://www.louisianaseafood.com/
http://msseafood.com/
http://www.gotexan.org/
http://eatalabamaseafood.com/
mailto:Joanne.zaritsky@gmail.com

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Who We are Engaging
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Influential Tweets
	Slide Number 23
	Slide Number 24
	Seafood Business �Print Ad
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Questions

