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FEATURED FACILITY 
Warm Springs Fish Health Center 

Biologist Brian Hickson conducts an assay to identify 
fish viruses. 
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Where:   Warm Springs, Georgia 

When:  Established 1989 

Then: Fish health biologists were stationed at Pisgah 
Forest National Fish Hatchery, North Carolina, and 
Greers Ferry National Fish Hatchery, Arkansas. 
The two labs serviced 10 southeast states and were 
consolidated at Warm Springs, Georgia, in 1989.  

Now:  Today, fish health biologists are part of the 
Warm Springs Regional Fisheries Center.  The Fish 
Health Center (FHC) provides expertise in aquatic 
animal health, including diagnostics, monitoring, 
investigations, certifications, and training related 
to both wild and captive populations. The FHC 
participates in the National Wild Fish Health Survey 
and addresses emerging disease issues through applied 
research and innovative management. Triploid (sterile) 
grass carp certification inspections are provided to 
private fish farmers in the Southeast. Biologists have 
recently surveyed wild fish populations in Kentucky for 

Viral Hemorrhagic Septicemia, and for disease-causing 
pathogens on national wildlife refuges. Visit  www.fws. 
gov/warmsprings/FishHealth.   F Norm Heil 

New “Mother Nature’s Waterpark” ads draw families and friends to 
boating and fishing 

Come outside and enjoy 
“Mother Nature’s 
Waterpark.” That’s 
the message from the 
Recreational Boating 
& Fishing Foundation’s 
(RBFF) new Take Me 
Fishing™ advertising 
campaign. Launched this 
spring, the ads target the 
likeliest next-generation 
and fastest-growing 
boating and fishing 
audiences. Reminiscent 
of classic tourism and 
theme park advertising, 
the ads are designed 
to inspire boating and 
fishing activities and to 
entice people to use the 
resources available on 
TakeMeFishing.org to 
help guide their day on 
the water. 

RBFF is focused on 
growing participation 

in boating and fishing as well 
as generating awareness for 
the conservation projects they 
support. The new ads extend 
the campaign message to new 
audiences. Research conducted 
both before and during the 
new campaign’s development 
highlighted two groups that 
could be potential new boaters 
and anglers: 

Outdoor Enthusiasts—people 
who enjoy boating and fishing 
with crossover activities such as 
hiking and camping. 

Family Outdoors —those who 
appreciate the outdoor activities 
as a family experience. 

Visit TakeMeFishing.org to 
learn more about the campaign 
and Take Me Fishing’s key 
digital assets such as its Boat 
Ramp App, Fishopedia or 
Places to Boat & Fish Map. F 
Stephanie Vatalaro 

A new poster from the Recreational Boating & Fishing 
Foundation evokes a classic look designed to get people 
on the water. 
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Veterinary medicine guides alligator snapping turtle conservation 
You can’t tell the difference between juvenile 
male and female alligator snapping turtles. 
The only non-lethal method to determine 
gender is with the use of a surgical laparoscopic 
technique. Tishomingo National Fish Hatchery 
in southern Oklahoma is currently assisting Dr. 
Day Ligon from Missouri State University and 
Kay Backues, DVM, Director of Animal Health 
of the Tulsa Zoo, in generating an age-specific 
description of juvenile alligator snapping turtle 
gender-identifying parts. Twelve turtles from 
three age classes were examined using high-tech 
procedures performed by Dr. Backues. Images 
of each turtle were captured and sex determined 
by the presence or absence of egg follicles, which 
resemble bubble wrap. Physical exams help to 
determine the age at which turtles’ genitalia begin 
to show differences. The new techniques will allow 
hatchery biologists to stock known sex ratios of 
alligator snapping turtles into the wild, furthering 
the conservation management of the species by 
stocking a proper sex ratio. F Brian Fillmore 
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An alligator snapping turtle sets a threatening pose with its mouth 
agape. 

Youth Fisheries Academy 
was born in 2010 from a 
straightforward idea by 
Washington Fish and Wildlife 
Office Fisheries technician 
Dan Spencer. Three summers 
later, the week-long camps 
have now connected 452 
Washington State youth 
aged 7-18 each July to area 
streams, biology and ecology, 
and natural resource career 
pathways. Spencer runs the 
Academy with the help of 
summer interns. The interns, 

Fisheries interns educate the next generation 
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The summer interns and students enjoyed a summer 
working in Washington state. 

pursuing natural resources 
degrees themselves, 
conduct field work, educate 
and engage Academy 
participants in their 
work, use social media to 
document their experiences, 
and mentor what may be 
the next generation of 
conservation professionals. 
F Sean Connolly 




