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Engaging Employees to Drive Efficiency Behavior

Your Speakers:

* Brad Reed, Toyota, Assistant Manager, Maintenance and
Operations, Toyota Technical Centers

= Kathy Pecora, Energy and Conservation Specialist, Will
County, I

= Chris Magee, Executive Director Sustainable Facilities,
MGM

= Susan Rochford, VP Sustainability, Legrand

Your Moderator:
= Sandy Glatt, DOE
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Engage
. to get or keep (attention or interest)
. to participate or become involved In






Toyota Way

Challenge

Kaizen
Genchi Genbutsu \
Continuous
Improvement

Respect
for People

\ : Respect

Teamwork




« ¢ Engagement Activities
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Corporate
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Engaging
members !

Plant Shutdown

nergy Reduction
Challenge

Challenge!
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/" Plant Shutdown Challenge
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_ 5th year for
Toyota plants compete against each other Challenge
Goal: Reduce energy during plant shutdown 4?(1\,’\2?0
Rules: Baseline is previous year avg. energv reduction
Reduction from Previous Year
20,000 - -
18 000 + @ Summer Shutdown FY 14 mSummer Shutdown FY 15
16,000 +
< 14,000 H
£ 12,000 +
o 10,000
<L 8,000
6,000
4,000
2,000




Best Practices:
gl © Optimize compressors
{7 - Reduce cooling water
M pumps
e Turn off spot coolers
« Green Weekend

Plaque presentation at Facility Conference
Reigning Plant presents award to new winner

Article in Company newsletter 8




Energy Reduction Challenge!

The shops in plant compete against past performance

Goal: Reduce energy during plant shutdown
Rules: Baseline is previous year avg. energy

10th year
"Award of Excellence" Results . 10 K
90 Baseline 52,500 S OpS
80 Year S - . 32,000 MWh
70 — | »2,000 reduction
§ o - $1,500 & O
: 50 I / ' 3
= 40 ]
= $1,000%
= 30 / <
20 $500
10 No
0 contesl' 50
P
= R R = Bl B B e B
858583858585 858585 o




THIMK ENERGY TEAM

Energy Reduction
Challenge !

Recognition: “Award of Excellence” presented by President
Article in Company newsletter
Winning Shop recognized (plaque & banner)

10




X f Kaizen Blitz
&,
Kaizen: small improvements 6™ year for
_ _ Blitz
Blitz: with concentrated effort . 15,670 MWh
7,000 identified
- 000 + 10,600 MWh
implemented
5,000
g 4000 wdldentifed
= 3,000 5243 «=|mplemented
2,000 ~
1,000 b 68°/
Implgme
FY10  FY11  FY12  FY13  FY14 mentatio,.,

Goal:  Energy, Water & waste (3R’s)
Process: 5 teams, 5 days

Utilizing Team approach !
11




Kaizen Blitz

Benefits: Presents to top management
T/M input on annual plan

Energy savings

ENERGY MANAGEMENT

EN?AL Le
o““ Yo
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SILVER GOLD PLATINUM  PLATINUM

2012

GOLD




(;f Value to Organization
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Work Place —
Energy & Cost
Engaged T/Ms .
: reduction
Ownership

Environmental

Motivated henefits




Main Takeaway

*  Empower the team members
* One size does not fit all
e Sustain — keep momentum

)

The Toyota Way

Engaged
Employee !

Opportunity to Participate




Thank You!
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Engogmg Staff
INn Energy Usage Reduction Behaviors

Presented by: Kathy Pecora
Will County, lllinois Energy & Conservation Specialist




Will County, lllinois

LAKE
MICHIGAN

WILL COUNTY

THE GREATER JOLIET/
CHICAGOLAND AREA MAP

Approximately 30 miles
southwest of Chicago

Founded in 1836
The County Seat is Joliet
Joliet

= |Largest city in Will County
= 4™ |argest city in lllinois

o )
b willcountygreen.com
@ The will power recyce.

ethink, renew, seduce and



History of
Economic Development
1800's-1970’s

= Major Exports: Agriculture, Coal, Limestone
= |llinois-Michigan Canal
= Sanitary and Ship Canal
= Major Railroads
= |nfterstate Highway System
= |ndustrialization of Will County
= Texaco Oil Refinery
= United States Steel Corporation
= Joliet Army Ammunition Production Plant

= Caterpillar, Inc.

o )
'o willcountygreen.com
@~ The will power to rethink, recyde.

hink, renew, reduce and



The Great Recession of the late 19/70s

» A mass exodus of industry
= Unemployment rate 26.9%
» Commercial collapse of Joliet City Center

» Commercial development relocates west of City
Center

Will County Invest to Stabilize
Downtown Joliet

Purchased shuttered businesses
Retrofits for office use to house County Departments

Developed a long range plan with the City of Joliet




Will County, Illinois

Demographics & Stafistics

= Total population of 677,560
» 29 fownships containing:

= 7 Cifies

= 29 Villages

= 9-census designated places

= Will County Government is the 39 largest employer
within Will County having 2,065 employees

= Owns over 1,000,000 square feet of building space

= |argest office space lessee in Joliet’s City Center




ARRA funds finance Energy Efficiency

= 2010 applies for and receives two million dollars
= Hire consultant to identify EE projects in County owned buildings
= Work is completed at:

= County Office Building

=/ Court Annex

= Sunny Hill Nursing Home

= Department of Transportation (Main Site)
Construction of a Gas to Energy Facility at our Prairie View landfill

Launched www.willcountygreen.com

Energy Efficiency & Conservation Plan adopted by County
Board June, 2012



http://www.willcountygreen.com/

Will County joins the Department of Energy’s
Better Buildings Challenge in 2012

Better
Buildings

U.S. DEPARTMENT OF ENERGY




2013
University of Illinois

Smart Energy Design Assistance Center
(SEDAC)

» Five Level Two Energy Efficiency Audits
* 10 years or less ROI

« 12.5% a year or more in annual energy cost
savings




Will County Health Department

Site Conditions & General Building Details

Will County
Health Department

= Clinical services, community
spaces, family health services,
behavioral health services, and an
environmental testing lab

» 65,000 square feet

=  Approximately 300 employees

= 4,000 - 8,500 total visitors per week

= Hours of operation: 7am -7 pm
(Monday - Saturday)

‘{
W .
b willcountygreen.com
=i The will power 1o rethink, recyde.

ethink, renew, seduce and




Will County Health

Department
A/\nuol building consumption and cost

Table 1 Existing Bulding Datz
o Nafural - Annual
Annual Consumption Elmw Gas  Utity Cost
" (Thems) (8
EXsting Buling Consumptio Q3583 30 821




Obstacles

= QOldest building in County
portfolio

= Remaining Useful Life of
Health Department
determined to be 5-10
years.

= [imitations on energy
efficiency projects for this
building.




SEDAC REPORT IDENTIFIED 8

ECRM
Table 2: Calculated Energy and Cost Savings
Annual Facility Savings

Calculated Annual Savings from .. |Electric| Natural | F"°'9Y | cost | Ene
ECRMs and Packages | E'e:xf'ty Demand Gas Gast Savings Savi:%;

(Wh) " (kaw)  (Therms) Sa‘(’é';'gs %) (%)
ECRM 1: T8 Lighting 112,337 | 264 @ -2,537 @ $6,455 7.9% 1.9%
ECRM 2: Occupancy Sensors - 43085 | O -972 $2,474 3.0% 0.7%
ECRM 3: LED Exit Signs 13,245 1.5 -299 $761 0.9% 0.2%
ECRM 4: Computer Management 35,251 0 -796 $2,026 2.5% 0.6%
'ECRM 5: High Efficiency Boiler 0 0 | 10116 @ $4,842 | 6.0% | 15.0%
ECRM 6: Steam Line Insulation 0 0 | 89% $333 | 0.4% 1.0%
ECRM 7: DDC with Night Setback | 6780 | 0 | 2615 | $1,714 | 2.1% 4.2%
ECRM 8: Exterior Induction Lighting 41,610 6.8 0 $2,841 35% | 21%
Package: ECRMs 1-8 220811 | 347 | 9218 | $20102 | 24.8% | 25.4%

Implementation of ECRM1-4 would result in
14.3% energy cost savings, totaling $11,718
annually

“'
W .
'o willcountygreen.com
=i The will power 1o rethink, recycle.

ethink, renew, seduce and




Health Department Main-Interior
lighting retro-fit including occupancy

sensors and LED Exit Signs

(02%)

Metrics Summary
Change Time Period
Metrle Baseline (Dec Current (Feb Change
2008 2015)

ENERGY STARscore (1100) €7 7 5(7.5%
Source EUI (kBlu/t) 403 01 A0.2(7.9%)
Sle EVI (vBtu'ty 1231 1228 0.2-02%)
Eneray Cos! {3 14885819 13,5997 -35065.22(-23.T'h)
Tolal GHG Emissions (Melic Tons s 57 89

$94,669 cost, $36,902 in
qualifying incentives, total cost
$57,767

Cumulative Energy Cost
Reduction of $51,721 from
December 2012 to February
2015

ROI of >3 years

23.7% energy usage reduction
achieved with staff
engagement

W )
h willcountygreen.com
e wi power a e, recye

vl 0 rethink, renew, reduce and



Director’'s and upper management
support facilitates SUCCE$$

» Health Department Director approves Employee outreach
to engage staff in energy efficient behaviors in all 5
divisions of the health department

= Presentatfions given at mandatory monthly meetings

= Energy reduction behavior was featured topic

= Equipment audits conducted in each department

= Health Department Staff creates their own GREEN TEAM

» Health Department Staff become active in
Countywide GREEN TEAM




Opportunities tor Will County

= Repeat Health Department success countywide

= Changed Energy Management Procedures to Utility Cost
Reduction Measures

= UCRM adopted by County Board April 16, 2015

= County Board will consider current Energy Reduction
Behavior for all departments seeking funding for Energy
Efficiency improvements

= Partnering with other government agencies within the
County to complete Energy Efficiency Projects

o .
b willcountygreen.com
=i The will power 1o rethink, recyde.

ethink, renew, seduce and




Kathy Pecora — Will County lllinois Land Use Department

o )
b willcountygreen.com
@ The will power recyce.

ethink, renew, seduce and




Driving sustainability through employee
engagement

Chris Magee

Executive Director of Sustainable Facilities
MGM Resorts International



17 Resorts — 48,000 Hotel Rooms

740 Acres on the Las Vegas Strip
350 Food & Beverage Outlets

61,000 Employees

3 Million Sg. Ft. of Convention Space




AGENDA

e Program Overview: MY Green Advantage
e Recognition & Competition
e |dentifying Employee Interests

e Employee Impact

e Engagement




The Program

MyGreen
EJ advantage

MCM RESORTS INTERNATIONAL'

What Can You Do?

Join MY Green Advantage

B

vantage | 5

, MGM RESOQ‘SIN? NATION{E

Login




Recognition & Competition

Good Eats

You've earned this achievement!

LEVEL1 V LEVEL2 V LEVEL3 V

-
\'T := Actions : - Your Contribution
LEVEL. 1 Beat the Clock @

Team with the most points wins!

«

+10 Find out if there are community-supported fisheries near you

287155 20

JAYS

REMAINING

- ) ) 64

- - Try a natural sweetener

«

%,:“-E_'ss. A
+2 Eat at a Dine Green certified restaurant M \% TOP CONTRIBUTOR - 6,435 POINTS




|dentifying Employee Interests

Dashboard

Browse Projects Teams

Healthier Lunches

&L 2,286 participating

2 months remaining

X Leave Project

Achievements

View Project

Invite Your Colleagues

Get Active
2 2,242 participating

®© 2 months remaining

X Leave Project

View Project

Green Office
2% 1,431 participating

® 2 months remaining

X Leave Project

View Project

Rate this Project

Think something is missing?
= Suggest a new action for this

project

View Project




Employee Impact
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Engagement

EJ _“.'I;';- gfﬁ:ﬁ” Dashboard Browse Projects Teams Achievements Invite Your Colleagues  J§}

MG RESOSTE INTEREATIONAL

Your Projects

. -y
5‘ g” ; /J Easy Peasy

Home Saving Money

INGRID NUNEZ unlocked an achievement

4 min ago

Green Office
Congrats for completing the Green Office Project!
Kill-o-Watt

Like - Comment

Write a comment... Get Active

W
»
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THANK YOU!




‘ L1legrand’

: Energy Marathon:
;].f Engaging an Entire Workforce

ENERGY
MARATHON

26.2 DAYS

Susan Rochford, Vice President, Energy Efficiency,
Sustainability & Public Policy

Legrand North America

weei2015 Better Buildings Summit
What powers you? SEWAShINGION, DO st o R
10.01 — 10.27 T B e

#legrandenergymarathon
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7 plants
in NA

RESIDENTIAL
Market

COMMERCIAL
(& Institutional)
Markets

global-minded __
WE ARE
$6 Billion
-
30,000 people united
in the belief that together, T
we can do things better
K, --—-
LEGRAND, NORTH AMERICA 2
IDENTIAL & PROI AR MAT 3
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L1 legrand’

High Performance Operational Employee & Community
Sustainable Buildings Excellence Welfare

We are dedicated to designing We are focused on increasing We value our employees and
products that are resource productivity and the communities in which we
environmentally preferred, reducing the environmental work and live. We strive to

and meet the needs of High impacts of our operations. provide an excellent working

Performance Buildings. experience for our associates

and better the communities in
which we operate.

CONFIDENTIAL & PROPRIETARY INFORMATION

LEGRAND, NORTH AMERICA 3
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L1legrand
2022 Sustainablility Operational Goals

Better Buildings
CHALLENGE

U.S. DEPARTMENT OF ENERGY

25%0 reduction in corporate

energy intensity
*20% at U.S facilities

25%0 reduction in
water consumption

0 waste-to-landfill

NNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNN LEGRAND, NORTH AMERICA 4



.....................................................................................................................

L1legrand
Our Energy Profile

2014 MMBtus

M Electricity:
461,139

© Natural Gas:
79,872

Legrand, North America Energy Profile (2014)

Facility Type Number Sq. Ft. Headcount Energy Usage
(MMBtu)
Office 7 162,255 324 20,698
Distribution 5 662,281 397 45,196
Manufacturing 7 1,323,422 2,488 481,167
Totals 19 2,147,958 3,209 547,061

LEGRAND, NORTH AMERICA 5
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L1 legrand’

Our Energy Strategy

Engaging our People

Evolving Our
Processes

Deploying the
Right Technologies

LEGRAND, NORTH AMERICA 6



Engaging Our People — 1.0

4

How Energy s Used in Homes (20

Visible Leadership Commitment

Refrigeration
of your total home

Dedicated Corporate Energy Manager

(zed into 10u°

and Designated Site Liaisons D soR O o T

aitteront

for Energy

Here's how we’re meeting

PICO RIVERA IMPROVES ENERGY EFFICI
FOR THE FUTUR

Having joied the Department of Energy Progra, Better

Employee Engagement Initiatives | g S o [
= Recognizing and Reporting Success
= Energy Education PMW e iy

= Earth Day Poster contest - i

- N - > o ? A 0 ., rEeneruBuH(
for children of employees : — e
vgs‘““:‘c,uv o oday. the W bie 1o of
NTER Sy LGHT = @:D:”M:m‘ l
= Legrand Employee SR
o e

s

Product Purchase Program

ildings:
our Better B psite
B8P

p jew Our
o Vs!sus\a\nah\\h B!

nd
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L1legrand
Power Down Day — 2.0 —

On Thursday November 29, 2012 we held our NN E__;E, P
first company-wide Power Down Day OWER
A 24 hour competition to challenge all 2500 Mascou'na
employees to save energy Total energy saved: 24°55 == SVM4 Mm
" = = Spay
Top three sites: )
. tah, Illino
« Unplugging overcrowded receptacles 5 ’;‘;‘iﬁ‘;‘&f‘uewie " JOIN
. . P ity Park, o:
and appliances not being used 3. University P&l hat__s‘;fUanaz,somgrandf ;
e T - ff ligh k KeepSaving!,  reeses  When: o S Site Compey o - VoSS
urning off unnecessary lights (tas Sachothse oo e St 1T 2 N0 e
receive a moneta °:ar;c ere; B er 2gth
and overhead) e e saen ot Y. Challeng e Ml g
. . - sites Wi e awarded a po e, &gy o r_e & o e, Ciliti
 Turning off computer, monitor or printer oy IS by, R 10 take action g
. winner, aSCOUV?n V“’F‘D - Unpiy u:nece:
when not being used 2012 Pt DO T e ot

We'll share how Mascoutat 4. Work

i P o
Gustamabilty Bulletin. th your Supeny; Stickers.

Eor more energy Saving ¥

. . . . 0o identir, areas of o
RESULT : 24% reduction in energy intensity ~e—— PosSIbl saving

The Legrand Corporate Energy Policy was
introduced on Power Down Day

Winning Sites: Employee Luncheon and $3000
contribution to their local food bank

LEGRAND, NORTH AMERICA 8



L1legrand’

Energy Marathon Concept — 3.0

LEGRAND, NORTH AMERICA
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L1legrand
2014 | egrand Energy Marathon

Purpose: Jumpstart our NEW energy intensity reduction
commitment of an additional 25% reduction by 2022. 26.2 Days of Energy

Savings!

When: Oct 1, 12:00 PM — Oct. 27th, 2:00 PM

How: Similar to the “Power Down Day” held in 2012, this is an
inter-site competition to reduce energy intensity but over a 26.2 day
period versus one day

« Multi-functional steering committee in place to organize and run
the event; set the ground rules

26.2 DAYS

» Multi-faceted communications and outreach effort to engage
employees, post progress/status and share energy saving tips
throughout the event

» Use of daily main meter readings in October to be tracked

against a per site average taken from first 2 weeks of Sept, Energy efficiency.
« Weekly themed events to promote energy savings opportunities It’s not a sprint, it’s a
marathon.

Winner: Awarded to the top Site to achieve the highest percent
reduction in electrical use

Benefit: If electrical use is reduced across LNA by 10-20% over
the 26.2 day period, ~$30-60K savings possible.

LEGRAND, N



« Start planning at least 3 months in advance
* ldentify and assign Core Team members — include roles and actions

 Detailed project plan covers communications, operations and recognition

1A [} c () E|FIGH I KLIMNOIP G (RIS TUNV W
1 Project Energy Marathon
< Project Caplan
3 Team Memberc
-2

Lt Updast 10BN Danes shown wie weel beginning Bihind

5
u“"“ Tant Aemporsbing l 313 i < ! i Camments
| & S HBEE BB a
7 Steering Commitiee Kickof s
ATHON N Wiz by, Sepremher TN Eroan 332
Desrmind e pena 100 PRa20e 12205 S0 Rt | Oor 20002 Dot 200 Sept 208 v Dor | m, Dian, Ayondy PORT 30 LEheD B0ANES YITRO0¥ES St sy on Tard . Sapasr v |
26.2 DAYS AW, Aywiage Doy usae o O pesc] e s Ipnazon mapekt. THERENA e wme o Ry phn 20t
. WAbe 150010 deMITIne S0 3w a0r ANy 1530r. RiMe By wosdnor
8 e et
SdeEnryyh it ] piete the daroe
Desimine oty Sty foc each s mathy ""D;’."'““ oA Cee OrTgthe by 2IVIC A te Fee) arelonad
g 1 onthe Aagust 3 rae g the wesh below i ya 0 be
e ey of o o th tebyocmentif 0l | Foada [Dee B0 Oy progrees vpotx su s d acey co bootebad ol Sesdoal
10 tewbeat 4o corvs wucate e smuid e bt &b Igmbmduhnuvn\“-hmdm
2 1 Futvt whwoinwrk o 1 Aoty Thice bow &t prodend, SC W0 Ml e oo
What powers you' 32 okl o s e e AV o T Greg ot N
1 "] 27 13 Do Ugeio s sy laf” Patiick, B4 & dm Patach has st olidess Petting
10 U“demmmmm" 14 Duwamion S gty M o #rks. Jim O LER U-mmmnar Nsb.«rm«mnpmmum
_—”L._ﬂ—fﬂ_—’_____ 15 Dext Conmmamay org i wih 3eLabad achos shis s Paytnek
15 Commusications Plan:

EmaiCoomancstore NG NN NN =N

CONFIDENTIAL & PROPRIETARY INFORMATION LEGRAND, NORTH AMERICA
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If we look funny, ciick the fink to the right —>

s 10 e

days untlLgo time: *_ uz?ﬁ;%'

£
Did you know?

Energy efficiency is in our DNA. We design products that help customers reduce their
energy needs and are walking the walk in cur own facilities.

Since 2009, we have reduced our energy intensity by 27.8%., and are working toward a
new goal of an additional 25% reduction by 2022, from a 2012 baseline.

Your impact counts! Here's the scoop on the Energy Marathon...

Schedule:

Oct. 1st, 12:00 PM - Start

+ Week 1: How Low Can You Go?
« Week 2: Hit the Lights!

« Week 3: Tumn it Off Now!

« Week 4: Energy Blitz

Oct. 27th, 2:00 PM - Finish

Blegrand
ENERGY
MARATHON

26.2 DAYS

* Submissions to weekly contests and drawings
wil be due 5:00 PM Fridays.

More to come!

What powers you?
10.01—10.27

#legrandenergymarathon

Copyright ®2014 Legrand, All ights reserved
All Legrand Employees

CONFIDENTIAL & PROPRIETARY INFORMATION

* Prepare

Comprehensive
Communication
Campaign

Provide “purpose”
information for each
audience (i.e., tips to
save energy at work
and at home)

Maintain interest —
avoid “event fatigue”
using contests and
daily updates on
energy savings

L1 legrand’

Tk 100 NSy A TN WA W B9 e

ey 1 DAY
g ue
' N 55
E &
Plano Has Maintained Its Lead!

PRNG I8 holding stangly 10 B3 alegoing S4% reduclion in enenyy ule. Dt I's Nt 120 Inte
0 ciose he gag!

> Standings 1o be updated Thursday! Keep your eyes on the prize.

Agghonces secount for about 13%
O o ROusEhoRTS eresy SO
with miigeation, cocking, and
Tuncry of Bhe 1op of the et

Be sume 30 ook Yor e £1EH )
1A 1030 when shopping for
sew spplerces

» Cleh tos 12 leam mere aboet
applance eficiency

-— Due Friday, Oct. 17th -
= What Powers You?
z * Take 8 ctume of your wodiagace and let
s know what would help make YOU
z more enegy eficuat &t wosl
. * Erter s> win o NEST o1 of
It 2 e s 05050
CECUDANCY SOASOEILE DItBIN Suet
909 156 your home
* SUBMANcns 15 weedly Contests and
Sraargs should be emaled

NOW .

] 'y
LD PRRIE PACK TRERMOSTAY HOLE 10-2%0

LEGRAND, NORTH AMERICA
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L legrand’ #00001 ] o
Energy Waste Citation

-This Should Be Turned Off When Not In Use-

* Deliver communication plan Energy Waste Citation

Share Energy Marathon site standings Machine:

Energy Waste Citations elevate daily focus Locaton

Time: Issued By:

Gz

Encourage best practice sharing amongst T
leaders

Baseline Energy Marathon Start: g Loomnd
F.leclnclty Usage in kWh from Uhlrty Meter vy Bosekns Fineh AR Basstine #legrandenergymarathon is finished.
MG | g | BERE O Tyt Davly Doyt Dar2 Comelamee . $ @WattStopper Plano wins! We saved
Cadcalated | 588,540 kWh in just 26.2 days
ue';umu i M§ #ReduceOctober
‘ Faciity Locason's) Siis Laner ' Sinom  @iom  FumBiseme Uisge 1200 120000 Dftevarce
[sFeomn] van [ Wh__ wm h T [ DURING THE 2014 ENERGY MARATHON
1 3 2 LEGRAND, NORTH AMERICA SAVED ENOUGH ENERGY

TODRIVE AN ELECTRIC CAR TO THE

)

FERRRRRRE

(4% by

B

N 1S [ =

CONFIDENTIAL & PROPRIETARY INFORMATION LEGRAND, NORTH AMERICA 13
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Our Results

L1legrand

15.4% Reduction in Energy Consumption
588,540 kWh saved

406 metric tons CO, saved

$46,732 saved

Awareness of sustainability goals

Visible leadership appreciation of sustainability
Employee morale boost

Charitable contribution

Pizza party

Recognition by the U.S. Department of Energy
FUN!

LEGRAND, NORTH AMERICA



Energy Marathon —
an example of
cultural shift

» Making sustainability part of our
DNA

» Applying lessons learned to
other areas of sustainability

« Harnessing friendly competition
to unify a diverse organization

« Having confidence in our
people to exceed our goals

* Building on our internal success
to engage more proactively with
our suppliers, partners and
customers

Next Steps and
Lessons Learned

 Leverage the best practices
we learned throughout the
entire year

e “Check-in” to evaluate site
performance since the
Marathon

« Share the Energy Marathon
“Toolkit” with suppliers and
other companies

« Commit to a biennial Energy
Marathon — keep the
competitive spirit alive!

LEGRAND, NORTH AMERICA
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L1 legrand’

Download the = Energy Project
: Evaluation Tool
Energy Marathon Toolkit

PROJECT EVALUATION

. _Hlegrand
L A

By A ” ’
k] nd’ Becoming ul; : /7:}4‘ Energy
- wtbey | 101 . 7 Management
essons in - Handbook

HANDBOOK

==\

. 'tf;';‘?‘;; Submetering
lssE"| \\/hite Paper

Cllegrand’

E N E R GY DUWNIt.h[gAD
MARATH 0 N Energy, ORGANIZING
26.2 DAYS “%.| Waste and | reSutrs :
" Water i m
: SUSTAINABILITY TOOL
LEGRANDZ Corporate -
ENERGY POLICY | Policies Organizing
N for Results Sustainability Tool

« Share our ideas with others — no cost

v ‘ High Performance

* Fact sheet, checklists, action planning, meprieter e Building White Papers

communication and recognition ideas BUILDINGS

LEGRAND, NORTH AMERICA



L1legrand’

QUESTIONS?

SUSAN.ROCHFORD@LEGRAND.US

www.legrand.us/sustainability

CONFIDENTIAL & PROPRIETARY INFORMATION



