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AREA OF EXPERTISE
Dr. Serviere-Munoz has taught principles of marketing, international marketing, personal
selling, services marketing, consumer behavior, small business marketing and marketing
management. She has presented at the Best Teaching Practices Session for the 2009 and 2011
National Sales Management Conference. Research work is focused on consumer behavior, sales
management and ethical issues. An orientation on entrepreneurship can be observed.

EDUCATION
Year Degree Major Institution
2009 Ph.D. Marketing/ University of Texas-Pan American (AACSB)
International Business
2000 MBA Business University of Texas-Pan American (AACSB)
1998 BBA Accounting Universidad Autonoma de Tamaulipas

PROFESSIONAL EXPERIENCE

Begin/End Year Place of Employment Rank / Job Title
2010/present University of North Texas-Dallas Assistant professor-Marketing
Division of Urban and Professional
Affairs. Dallas, TX
2009-2010 University of Texas of the Permian  Assistant professor-Marketing
Basin, School of Business.
Odessa, TX
2008-2009 University of Texas of the Permian  Lecturer - Marketing
Basin, School of Business.
Odessa, TX
2003-2008 University of Texas-Pan American  Graduate/teaching assistant
College of Business.
Edinburg, TX
2001-2003 University of Texas-Pan American  Internal auditor
Office of Internal Audits.
Edinburg, TX
1999-2001 Attended graduate school
1996-1999 Navarro Consulting Auditor
Ciudad Victoria, Mexico
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