
CMHT
4,128 21.5%

PACS
3,517 18.3%

COI
3,418 17.8%

COB
2,716 14.1%

CAS
2,294 11.9%

COE
2,191 11.4%

CVAD 674 3.5%

MUSIC 289 1.5%
MAYBORN 16 0.1%

COENG - 0.0%

Spring 2015 - Internet Enrollments (INET)
(Undergraduate & Graduate Combined)

CMHT -College of Merchandising, Hospitality &
Tourism

PACS - College of Public Affairs & Community
Service

COI - College of Information

COB - College of Business

CAS - College of Arts & Sciences

COE - College of Education

CVAD - College of Visual Arts & Design

MUSIC - College of Music

MAYBORN - Mayborn School of Journalism

COENG - College of Engineering

The Big Picture

Spring 2015
Enrollment

Total Internet: 19,243
Total University: 155,232

Percentage Delivered 
Online:  12.4%



CMHT
4,031  26.9%

PACS
3,022  20.1%CAS

2,254  15.0%

COB
2,168  14.4%

COI
1,692  11.3%

COE
879  5.9%

CVAD  674  4.5%
MUSIC  289  1.9%

COENG  ‐ 0.0%
MAYBORN  ‐ 0.0%

Spring 2015 ‐ Internet Enrollments (INET)
(Undergraduate Only)

CMHT ‐ College of Merchandising, Hospitality &
Tourism

PACS ‐ College of Public Affairs & Community
Service

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COI ‐ College of Information

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Summer 2012
Undergraduate 

Enrollment

Total Internet:  5,919
Total University:  30,516

Percentage Delivered 
Online:  19%

The Big Picture

Spring 2015
Undergraduate 

Enrollment

Total Internet:  15,009
Total University:  140,269

Percentage Delivered 
Online:  10.7%



COI
1,726  40.8%

COE
1,312  31.0%

COB
548  12.9%

PACS
495  11.7%

CMHT  97  2.3%
CAS  40  0.9%
MAYBORN  16  0.4% CVAD  ‐ 0.0%

COENG  ‐ 0.0%
MUSIC  ‐ 0.0%

Spring 2015 ‐ Internet Enrollments (INET)
(Graduate  Only)

COI ‐ College of Information

COE ‐ College of Education

COB ‐ College of Business

PACS ‐ College of Public Affairs & Community
Service

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

MAYBORN ‐ Mayborn School of Journalism

CVAD ‐ College of Visual Arts & Design

COENG ‐ College of Engineering

MUSIC ‐ College of Music

The Big Picture

Spring 2015
Graduate 

Enrollment

Total Internet:  4,234
Total University:  14,963

Percentage Delivered 
Online:  28.3%



PACS
10,533.0  19.4%

COI
10,234.0  18.9%

CAS
9,135.0  16.8%

CMHT
7,993.5  14.7%

COE
6,882.0  12.7%

COB
6,573.0  12.1%

CVAD  2,022.0  3.7%

MUSIC  857.0  1.6% COENG  48.0  0.1%

MAYBORN  ‐ 0.0%

Spring 2015 ‐ Internet Hours (INET & INOS SCH)
(Undergraduate & Graduate Combined)

PACS ‐ College of Public Affairs & Community
Service

COI ‐ College of Information

CMHT ‐ College of Merchandising, Hospitality &
Tourism

COB ‐ College of Business

CAS ‐ College of Arts & Sciences

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

MAYBORN ‐ Mayborn School of Journalism

COENG ‐ College of Engineering

The Big Picture

Spring 2015
Semester Credit 

Hours

Total Internet:  54,277.50
Ttl University: 391,155.0

Percentage Delivered 
Online:  13.9%



PACS
9,066.0  21.7%

CAS
8,846.0  21.2%

CMHT
6,762.0  16.2%

COI
6,504.0  15.6%

COB
5,060.0  12.1%

COE
2,652.0 
6.3%

CVAD
2,022.0 
4.8%

MUSIC 857.0  2.1%

COENG 0.0  0.0%

MAYBORN 0.0  0.0%

Spring 2015 ‐ Internet Hours (INET & INOS SCH)
(Undergraduate Only)

PACS ‐ College of Public Affairs & Community
Service

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COI ‐ College of Information

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Spring 2015
Undergraduate 
Semester Credit 

Hours

Total Internet:  41,769
Total University:  347,929

Percentage Delivered 
Online:  12.0%



COI
5,174.0  41.4%

COE
3,921.0  31.3%

COB
1,489.5  11.9%

PACS
1,467.0  11.7%

CMHT  289.0  2.3%
CAS  120.0  1.0%
MAYBORN  48.0  0.4%

CVAD  ‐ 0.0%
COENG  ‐ 0.0%

MUSIC  ‐ 0.0%

Spring 2015 ‐ Internet Hours (INET & INOS SCH)
(Graduate Only)

COI ‐ College of Information

COE ‐ College of Education

COB ‐ College of Business

PACS ‐ College of Public Affairs & Community
Service

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

MAYBORN ‐ Mayborn School of Journalism

CVAD ‐ College of Visual Arts & Design

COENG ‐ College of Engineering

MUSIC ‐ College of Music

The Big Picture

Spring 2015
Graduate 

Semester Credit 
Hours

Total Internet:  12,508.5
Tot. University:  43,225.5

Percentage Delivered 
Onine:  28.9%



NOT INTERNET 
HEADCOUNT

Campus Headcount ‐
On & Off site 

(MAIN/OFF)  22,755 
65.8%

DL ONLY
(taking only distance 

learning courses)  3,037 
8.8%

BOTH 
(taking at least one 

online course, but may 
also be taking on 
campus courses) 
8,779  25.4%

Videoconference Headcount (VCONF)
23  0%

Spring 2015 ‐ Internet Headcount 
(Undergraduate & Graduate Combined)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
11,816   34.1% 
of Total University

The Big Picture

Spring 2015
Headcount

Total Internet:  11,816
Total University:  34,618

Percentage Headcount 
from 

Electronically-delivered
Courses:  34.1%



NOT INTERNET 
HEADCOUNT Campus 
Headcount ‐ On & Off 

site (MAIN/OFF)
18,961  66.8%DL ONLY

(taking only distance 
learning courses)  1,354 

4.8%

BOTH 
(taking at least one 
online course, but 

may also be taking on 
campus courses) 
8,036  28.3%

Videoconference Headcount (VCONF)
23  0.1%

Spring 2015 ‐ Internet Headcount 
(Undergraduate Only)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
9,390   33.1%

The Big Picture

Spring 2015
Undergraduate 

Headcount

Total Internet:  9,390
Total University:  28,398

Percentage Headcount 
from 

Electronically-delivered 
Courses:  33.1%



NOT INTERNET 
HEADCOUNT 

Campus Headcount ‐
On & Off site 
(MAIN/OFF)
3,794  60.9%

DL ONLY
(taking only distance 
learning courses)

1,683  27.0%

BOTH
(taking at least one 

online course, but may 
also be taking on 
campus courses)

743  11.9%

Videoconference Headcount (VCONF)
8  0.1%

Spring 2015 ‐ Internet Headcount 
(Graduate Only)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
2,426  39.0%
of Total University

The Big Picture

Spring 2015
Graduate

Headcount

Total Internet:  2,426
Total University:  6,220

Percentage Headcount 
from

Electronically-delivered 
courses:  39.0%
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