
CMHT
4,270  20.8%

PACS
4,165  20.3%

COI
3,534  17.3%

CAS
2,783  13.6%

COB
2,583  12.6%

COE
2,242  10.9%

CVAD  513  2.5%
MUSIC  237  1.2% COENG  120  0.6%

MAYBORN  36  0.2%

Fall 2015 ‐ Internet Enrollments (INET)
(Undergraduate & Graduate Combined)

CMHT ‐College of Merchandising, Hospitality &
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COI ‐ College of Information

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Fall 2015
Enrollment

Total Internet: 20,483
Total University: 174,808

Percentage Delivered 
Online:  11.7%



CMHT
4,198  25.8%

PACS
3,655  22.5%CAS

2,750  16.9%

COB
2,021  12.4%

COI
1,628  10.0%

COE
1,123  6.9%

CVAD  513  3.2%

MUSIC  237  1.5% COENG  120  0.7%
MAYBORN  20  0.1%

Fall 2015 ‐ Internet Enrollments (INET)
(Undergraduate Only)

CMHT ‐ College of Merchandising, Hospitality &
Tourism

PACS ‐ College of Public Affairs & Community
Service

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COI ‐ College of Information

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Summer 2012
Undergraduate 

Enrollment

Total Internet:  5,919
Total University:  30,516

Percentage Delivered 
Online:  19%

The Big Picture

Fall 2015
Undergraduate 

Enrollment

Total Internet:  16,265
Total University:  159,053

Percentage Delivered 
Online:  10.2%



COI
1,906  45.2%

COE
1,119  26.5%

COB
562  13.3%

PACS
510  12.1%

CMHT  72  1.7%
CAS  33  0.8%

MAYBORN  16  0.4% CVAD  ‐ 0.0%

COENG  ‐ 0.0%
MUSIC  ‐ 0.0%

Fall 2015 ‐ Internet Enrollments (INET)
(Graduate  Only)

COI ‐ College of Information

COE ‐ College of Education

COB ‐ College of Business

PACS ‐ College of Public Affairs & Community
Service

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

MAYBORN ‐ Mayborn School of Journalism

CVAD ‐ College of Visual Arts & Design

COENG ‐ College of Engineering

MUSIC ‐ College of Music

The Big Picture

Fall 2015
Graduate 

Enrollment

Total Internet:  4,218
Total University:  15,755

Percentage Delivered 
Online:  26.8%



PACS
12,511.0  21.9%

COI
10,588.0  18.5%

CMHT
8,781.0  15.4%

CAS
8,349.0  14.6%

COB
7,551.0  13.2%

COE
6,668.0  11.7%

CVAD  1,539.0  2.7%

MUSIC  659.0  1.2% COENG  360.0  0.6%

MAYBORN  108.0  0.2%

Fall 2015 ‐ Internet Hours (INET & INOS SCH)
(Undergraduate & Graduate Combined)

PACS ‐ College of Public Affairs & Community
Service

COI ‐ College of Information

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Fall 2015
Semester Credit 

Hours

Total Internet:  57,114.0
Ttl University: 436,532.0

Percentage Delivered 
Online:  13.1%



PACS
10,987.0  24.6%

CMHT
8,565.0  19.2%

CAS
8,250.0  18.5%

COB
6,063.0  13.6%

COI
4,873.0  10.9%

COE
3,311.0 
7.4%

CVAD
1,539.0 
3.4%

MUSIC 659.0  1.5%

COENG 360.0  0.8% MAYBORN 60.0  0.1%

Fall 2015 ‐ Internet Hours (INET & INOS SCH)
(Undergraduate Only)

PACS ‐ College of Public Affairs & Community
Service

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

COB ‐ College of Business

COI ‐ College of Information

COE ‐ College of Education

CVAD ‐ College of Visual Arts & Design

MUSIC ‐ College of Music

COENG ‐ College of Engineering

MAYBORN ‐ Mayborn School of Journalism

The Big Picture

Fall 2015
Undergraduate 
Semester Credit 

Hours

Total Internet:  44,667.0
Ttl University:  391,699.0

Percentage Delivered 
Online:  11.4%



COI
5,715.0  45.9%

COE
3,357.0  27.0%

PACS
1,524.0  12.2%

COB
1,488.0  12.0%

CMHT  216.0  1.7%
CAS  99.0  0.8%
MAYBORN  48.0  0.4% CVAD  ‐ 0.0%

COENG  ‐ 0.0%
MUSIC  ‐ 0.0%

Fall 2015 ‐ Internet Hours (INET & INOS SCH)
(Graduate Only)

COI ‐ College of Information

COE ‐ College of Education

PACS ‐ College of Public Affairs & Community
Service

COB ‐ College of Business

CMHT ‐ College of Merchandising, Hospitality &
Tourism

CAS ‐ College of Arts & Sciences

MAYBORN ‐ Mayborn School of Journalism

CVAD ‐ College of Visual Arts & Design

COENG ‐ College of Engineering

MUSIC ‐ College of Music

The Big Picture

Fall 2015
Graduate 

Semester Credit 
Hours

Total Internet:  12,447.0
Tot. University:  44,833.0

Percentage Delivered 
Onine:  27.8%



NOT INTERNET 
HEADCOUNT Campus 
Headcount On & Off 
site (MAIN/OFF)
25,071  66.5%

DL ONLY
(taking only distance 
learning courses)

3,136  8.3%

BOTH
(taking at least one 

online course but may 
also be taking on 
campus courses)
9,444  25.1%

Videoconference Headcount (VCONF)
22  0%

Fall 2015 ‐ Internet Headcount 
(Undergraduate & Graduate Combined)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
12,580  33.4% 
of Total University

The Big Picture

Fall 2015
Headcount

Total Internet:  12,580
Total University:  37,673

Percentage Headcount 
from 

Electronically-delivered
Courses  33.4%



NOT INTERNET 
HEADCOUNT Campus 
Headcount On & Off 
site (MAIN/OFF)
21,104  67.7%

DL ONLY
(taking only distance 
learning courses)

1,141  3.7%

BOTH
(taking at least one 
online course but 

may also be taking on 
campus courses)
8,919  28.6%

Videoconference Headcount (VCONF)
6  0.0%

Fall 2015 ‐ Internet Headcount 
(Undergraduate Only)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
10,060   32.3%
of Total University

The Big Picture

Fall 2015
Undergraduate 

Headcount

Total Internet:  10,060
Total University:  31,170

Percentage Headcount 
from 

Electronically-delivered 
Courses:  32.3%



NOT INTERNET 
HEADCOUNT 

Campus Headcount 
On & Off site 
(MAIN/OFF)
3,967  61.0%

DL ONLY (taking only 
distance learning 

courses)
1,995  30.7%

BOTH
(taking at least one 

online course, but may 
also be taking on 
campus courses)

525  8.1%

Videoconference Headcount (VCONF)
16  0.2%

Fall 2015 ‐ Internet Headcount 
(Graduate Only)

Campus Headcount ‐‐ On & Off site (MAIN / OFF)

Internet Headcount ‐ Distance Learning Only

Internet Headcount ‐ Both (Internet and DL Only)

Videoconference Headcount (VCONF)

INTERNET HEADCOUNT  
(Both & DL Only)
2,520   38.8%
of Total University

The Big Picture

Fall 2015
Graduate

Headcount

Total Internet:  2,520
Total University:  6,503

Percentage Headcount 
from

Electronically-delivered 
courses: 38.8%
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