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About the Commission 

• The State Transportation Commission (STC)      
is comprised of 15 members 

• Serves as PennDOT’s Board of Directors  
• Established by PA Act 120 of 1970 
• Conducted biennial Public Hearings across the 

state to collect feedback for Statewide Twelve 
Year Program (TYP) 
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Transportation Planning In PA 
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Transportation Planning in PA 
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Transportation Planning In PA 

Transportation 
Improvement Program 
(TIP) 
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Transportation Planning In PA 
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Traditional STC Hearings 



2013 Public Outreach Pilot  

Goals: 
• Extend the range of public involvement 

techniques to increase input 
• Use modernized tools and techniques 
• Educate customers and increase awareness 
• Reduce overlapping public meetings/hearings 

between the STC and regional Planning 
Partners 
 



 Modernizing Our Process – 2013  
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Launched New Website 

Offered Online Survey 24/7 

Hosted Statewide Webcast Public Meeting 

Collaborated with Planning Partners 



2013 Promotions 
www.talkPAtransportation.com 
• Insert Website Image from 2013 
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2013 Promotion Campaign 

• Press Release to all Media Outlets 
• Stakeholder Email Blast Network: 

• Planning Regions (MPO/RPOs) 
• Chambers/EDAs 
• Stakeholder networks 
• Legislators/Elected Officials 

• Website Widgets and Links 
• Social Media Posts and Sharing 
• QR Codes on all Promotional Materials 



Promotion Campaign 
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Connecting With Customers 

 2,238 people 
completed 
surveys 
 

 100 people 
attended 
webcast public 
meeting 
 

 48 people 
submitted 
project forms 
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Connecting with Customers 
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7,000 transportation needs were identified Statewide.  
 
Please visit: www.talkPAtransportation.com for more information.    

http://www.talkpatransportation.com/


Sharing Information 
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1,130 Safety concerns and issues were identified. 



Easy Access to Data 
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2013 Pilot Positive Outcomes  

• Increased accessibility and participation 
– 2,000 participated in MetroQuest survey 
– 100+ participated in webcast public meeting 

• Increased awareness 
– 10,000 website visitors a year and 65% are new  

• Connected STC Members with Planning 
Region outreach efforts 
– Data shared between STC and Planning Regions 

with feedback considered in TYP Update 
 



2015 Comment Period in Progress 

Six Week Comment Period: 
• Launch April 16, 2015 
• Close May 29, 2015 

 



Webcast Public Meeting 
April 16, 2015 
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Public Survey – Six Weeks 

Options for Our Customers: 

  Online MetroQuest Survey 

  In Writing 

  By Phone 



MetroQuest Online Survey  

www.TalkPATransportation.com 



Rank Priorities 
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Budget Priorities 
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Identify Projects 
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Online Survey Lessons Learned 

• Allot time in your budget to analyze and visualize 
data 

• GIS, Excel and Database relationship experience is 
essential 

• Graphic design support is important 
• Include instruction tabs for more traditional users 
• Ask demographic questions 
• Limit free-form questions with verbatim answers 
• Asking the right questions is the key to quality 

data 
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Questions 
Jessica Clark 
Transportation Planning Manager 
Pennsylvania Department of Transportation 
Center for Program Development & Management 
Twelve Year Program Section 
Harrisburg, PA 
jessclark@pa.gov 
 
Leanne Doran 
Senior Public Involvement Specialist 
McCormick Taylor 
Harrisburg, PA  
LMDORAN@mccormicktaylor.com 
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