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        University of North Texas Press 
                                              1155 Union Circle # 311336 • Denton, TX 76203-5017 
                                                       940/565-2142 • FAX 940-565-4590 
 

AUTHOR’S BIOGRAPHICAL INFORMATION/MARKETING INPUT FORM 
 
 

Please type the information and return to the University of North Texas Press. 
 
FULL NAME: 
 
NAME EXACTLY AS YOU WOULD LIKE IT TO APPEAR ON THE TITLE PAGE: 
 
 

Home Address: 

 

 

Home Telephone Number: 

Home FAX number: 
 
Home e-mail address: 
 
Note: Privacy laws prevent us from disclosing your personal (not work) e-mail address to third parties 
without your consent. During promotion for your book, however, opportunities will arise for booksigning 
venues, reviewers, interviewers, etc. to contact you. Please indicate if we may release your e-mail address 
and phone number for these purposes: 

_____ Yes, you may release my personal e-mail address and phone number 

_____ No, you may not release my personal e-mail address or phone number 
 
_____ Check here if you prefer we provide your office phone rather than home phone for 

promotional purposes 
 
Personal home page address on the web: 

 

Office Address: 

 

Office Telephone Number: 

Office FAX number: 

Office e-mail address: 
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CURRENT TITLE OF BOOK (working title; may be changed later): 
 
 
SHORT (PARAGRAPH) DESCRIPTION of yourself as you would like it to appear in 
promotion copy and on the dust jacket. (This will be subject to our editing.) Include such 
information as place of birth, places lived, awards won, honors received, and any 
interesting facts about yourself you think will help to sell the book. 
 
 
 
 
 
 
 
Please describe your book as you would like to see it advertised in journals and in 
promotion copy (about 150 words). Include a statement about what audience(s) your book 
will appeal to, and how your book differs from similar books in its field. Attach separate 
sheet if necessary. (This will be subject to our editing.) 
 
 
 
 
 
 
INPUT ON COVER DESIGN: Do you have a general concept in mind and/or specific 
image(s) for the cover? Any permission issues? Please also list 3-4 adjectives that describe 
the tone of your book (e.g., authoritative, witty, provocative, bittersweet, sweeping, 
precise, challenging, etc.) so we can pitch the cover design appropriately.  
 
 
 
 
ALONG WITH THE INFORMATION ON THESE TWO PAGES, PLEASE SEND US 
THE FOLLOWING: 
 
1. List of names and addresses of people who could possibly provide blurbs for the book. 
Let us know which ones you have already contacted or would like to contact yourself. 
 
2. AUTHOR'S PHOTOGRAPH; Please supply us with a glossy print which may be used 
on the book jacket or in advertising. We shall assume that you have the photographer's 
permission to use your photograph for these purposes, but please give us the name of the 
photographer also. (An informal snapshot is often as good as a formal portrait.) 
 
3. RESUME OR VITA, including a list of your previous publications. 
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University of North Texas Press 
1155 Union Circle #311336 • Denton, TX 76203-5017 

940/565-2142 • FAX 940/565-4590 
Author’s Marketing Information 

 
Author’s Name: 
Book Title: 
 
FOR THE FOLLOWING QUESTIONS, PLEASE TYPE YOUR ANSWERS ON SEPARATE 
SHEETS OF PAPER AND ALSO PROVIDE ELECTRONICALLY ON DISK OR BY EMAIL. 
 
1. Please list reviewers (with name of publication) to whom you would like review copies sent, 
complete with addresses, if known. Please limit your list to around 50-75 markets. (Note that 
UNT Press uses an extensive reviewer database—your list helps to focus our efforts and ensure 
that we send review copies to the venues you specify in addition to our list). 
 
2. List the names and addresses of any organizations whose membership lists, journal, or 
newsletter would be particularly useful in marketing your book. Indicate the best way to reach this 
membership (i.e., press release in newsletter, space ad, or direct mail campaign) and provide 
contact information if possible. If you have access to a membership list and the approximate 
number of members, please supply this information. Please provide email as well, if possible. 
 
3. List any conferences or meetings for potentially exhibiting the book with dates for the next 12-
18 months. Indicate which ones you personally attend. If a particular meeting is ideal to 
“premiere” the book, please let us know so we can try to publish the book that month. 
 
4. List individuals (not businesses) who would be particularly interested in buying your book, so 
that we can send them a press release and order form upon publication. (Family, friends, co-
workers, professors who have expressed interest in using your books as a textbook, etc.). Include 
name and email if possible; provide names and addresses if you do not have an email. Excel 
document preferred format, but please use the format shown below.  
 
Field 1    Field 2  Field 3   Field 4 Field 5  Field 6 
First name Last name street address additional address  City State   zip 
     (if needed)   (Caps, 2 letter) 
 
If you provide the information in a Word file, do not format as labels. 
 
5. List any outlets in your present or hometown community (including bookstores, libraries, social 
clubs, professional organizations, newspapers, radio stations, Friends of the Library groups, 
church groups, writers groups, etc.) that might be interested in selling your book, having you as a 
speaker, interviewing you, or having a book signing. Indicate which ones have already expressed 
an interest, and, most important, indicate your level of interest in and willingness to do 
booksignings and other engagements. List the names, addresses, phone numbers, emails, and 
contact persons at these places, if known. 
 
6. List the top five publications (journals and magazines primarily) to place a space ad for your 
particular book. (Please note that our ad budget is limited--i.e., we cannot afford New York Times 
or large-circulation, general-interest newsstand magazines and their ad rates.) 
 
7. Mention any awards by name for which you believe your book would be eligible. Be sure to 
indicate if you are a member of any organization or writers group that offers an annual award.  
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8. Please provide a list of ten suggested interview questions with answers regarding your book. 
We will send this information to media contacts to encourage reporters and radio talk shows to 
interview you, so target your Q&A to this end. (If your book is monographic and would not 
appeal to a general audience, disregard this request.) 
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