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Ski p Banyas
Cart hage, M5 39051-4223

May 17, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
P. O Box 50221

Washi ngt on, D.C. 20091-0221

Dear Sir/ Madam
RE: TTB Noti ce Nunmber Four

Smal | conveni ence stores would be the ultimate victins in the battle between the

flavored malt beverage industry and the TTB. Even the very rules changes, as proposed by

the TTB are both anti-consumer and anti-business. If placed to effect, these new

regul ati ons woul d be responsi bl e for depriving custoners of a product they want and are
legally able to purchase by making it cost prohibitive. The new regul ati ons woul d

i rreparably damage a successful retail industry by eroding a custoner base that provides

a substantial anpbunt of its revenue. This is NOI good econonic sense. OOOOO0OO0O0O0OOOOO

I nstead of enacting policies that would literally destroy our nation's economc

backbone, the TTB should be guided by their own earlier research that flavored malt

beverages do not dimnish the excise tax revenues of the federal governnent. However,

the rul es changes now bei ng proposed would not only cut into that very same excise tax,

but woul d destroy a successful niche market in the process. Have you even consi dered

what this would nean in | ost jobs and governnent revenue? OOO000000O000D0O0O0O0O0O0OOO0OOOOOOOO

Thi nk before you act and prevent these rules changes in flavored nalt beverages from
bei ng enacted. The retailers and consunmers of our country have been taxed to the point
of breaking. Qur wallets and tills are enpty; we sinply have no nore to give. 000000000

Si ncerely,
Ski p Banyas

P.S. Please spend the taxes you collect in a w ser manner.
Jr Food Mart



