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triple bottom line, 6, 7, 238
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programs, 49
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V
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values, see core beliefs and values
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for, 135
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voluntary disclosure of legal violations to
authorities, 201
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weaknesses and strengths of organiza-
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Web sites
communication via, 154
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worksheets, RBE, see RBE worksheets
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wrong people, dealing with, 193–94
WTO (World Trade Organization)

Agreement on Global Procurement 
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