Conducting Effective
Stormwater Outreach

Watershed Academy Webinar
Thursday, October 27, 2011

AED 8Tqp,
S <,

The Waotershed Academy q

1

P————

Today’s Webinar

Presenters:

US EPA:
Don Waye, NPS Control Branch
Holly Galavotti, Water Permits, Stormwater

ANOHIAN
O ggenct

&

<
¢ <
AL preni®

Maine Department of Environmental Protection:
Kathy Hoppe, Environmental Specialist




e

- Webinar Logistics

* To Ask a Question -Type your question in the
'Questions' box on the right side of your screen
and click the 'Send' button.

* To Obtain a Certificate -Please use the URL at
the end of the presentation to download and
customize your own certificate(s).
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2001 NPS Outreach Focus Group
Results

The term Nonpoint Source Pollution

* Very few have heard the term

 Even fewer have a clue what it means
Stormwater Pollution

» Few people know where the water goes once it hits the
gutters.

epa.gov/nps/outreach.html




2001 NPS Outreach Focus Group
Results

“The ‘Mother Earth’ thing doesn’t work.”

“Bring it down to a health issue. A seal or two dying
doesn’t do it for me.”

“Unless it happens to me it’s still someone else’s
problem.”

PN

SOCia I M 3 rketi ng Source: Peteral\r/ll;tjl;ll)l

* “Social marketing is the application of marketing
technologies developed in the commercial sector
to the solution of social problems where the

bottom line is behavior change.” Alan Andreasen,
Marketing Social Change

* Core Concept #1: To sell behavior change, there must
be a fair exchange. Tip the scales in favor of making
the right choice.




Social Marketing "
(got behavior change?)

* Core Concept #2: Marketing is
Audience-centered. Audience %
is tuned into WIIFM: (What’s
In It For Me?)

* Core Concept #3: Make it FUN
(perceived consequences), J Puget Sound ‘!
EASY (self-efficacy) & e orari e LAOKR
POPULAR (social norms) POG DOOGITY

WWW.SCOOPPOO0P.Org
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EPA Created Tools to Assist Local
Watershed Outreach

GEPA e

Qutreach
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~ Getting In Step Guide for Conducting Effective
Watershed Outreach

* Training materials available through
EPA’s Watershed Academy

(www.epa.gov/watershedacademy) SEPAE =

* Six (6) steps are presented:
1. Define the driving forces, goals, and

objectives
i Gettin
> Ider}tlfy and analyze the target _ s Steg
audience (¢, somie
Create the message : =

Package the message =2

Distribute the message
Evaluate the outreach campaign

N o

S

Nonpoint
Source QOutreach
Toolbox

=1

www . epa.gov/nps/toolbox




The Toolbox Metaphor

Tools designed to help local
municipalities and
watershed groups:

plan,

research,

execute and

evaluate

effective watershed
outreach campaigns
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Folluted Runcff (NPS)
Hame

Nanpoint Source
Ourreach Toolbax Home

Where You Live

Cetting In Step Outreach
series

Featured Products
Catalog Search

Logus, Slugans &
Mascots

Surveys & Evaluations

Other NP5 Outreach
Collee tisns,

Media Campaigns
Ao Z Subject Index

Frequent Questions.

Nonpomnt Source (NPS) Outreach Toolbox ElContact Us  [@share

You are here. £F4 e Water w Wedl e rsbeds u Polluted R
=»NPS Qurreach Toolbox

The Nanpoint Scurce (NPS) Outreach Tealbox is imtended for use by state and local
agencies and uther srganizations mterested in educating the public on nunpont source
pedutian ar starmwarer runcff. The Toalbex cortains a variery of resources 1 help develnp | o cearcn te Tasnos
an effective and targeted outreach campaign. * Toolbox Features.
* inreractive Taomox Graphic
Fearures of the NPS Outreach Toolbox:

LPA’s Geming in Step Outreach Series; A great place 1o get started and learn how to develop effective outreach. The series
includes EPA's flagship publication, Getting in Step: A Guide for C il < i which
presents the autreach develaprment process as s kigeal, sasy=to-apply tequence of deps. Infarmation s sl pravided an related

resaurces_ including a free videa companian guide and training workshop eppomunities

Featured Products: Exemplary outreach examples clled frorn the catalog for mereasing awareness and changing behawars
acrass each af the six targered rapics (general starmwater and storm drain awareness, lwn and garden care, pet care, septic
system care, motor wehicke care, and househald chemicals and waste) and organized by media type.
Searchable Toalhox Caralag, by NPS tapic ar Keyword: Contains mare than 700 viewabie and /or audible TV
print ads and other cutreach products ta incréase swareness and or change behaviors across six commen topics (see Featured
Fraducts’). Search by NP3 topic or keyward, Permissions for using the catakged products are discased (and in most cases,
grapmed) by the product cwners, and CORTACT ifarmanion, cAMpaign websites, and cther peronent demils are provded

. radia, and

Search by State ("Where You Live”) Catalog Search Option: Allaws products to be searched by state.
Loges, Slegans, and Mascors: Ready-made idemifiers o brand cutreach campaigns and make them memarable

Surveys and Evaluations. Surveys of publc attiudes and perceptions regarding NP3 problemns and solutions, and evaluations of

sarme lacal NFS meda campaigns

Media Campaigns: Links to collections of preducts that were ds d by an agency or i arcund a specific theme.

Other NPS Outreach Collecrions: Links o eollecrions of NPS surreach and educational praducrs compiled by states and ather
organizations.

Twps, Help and Freguent Questions. For using the many features of this Toolbox.

N Local Prranet
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Source Outreach To U5 [PA - Windows Internet Explorer

Vadin o[ 4] X
Fle [k ¥iew  Faeortes  Jools M
D S| i) where ouLive | Nerpont Source Outresch Tookar .. fir - B - & - [ Bage - £ ook -
Nonpoimnl Source Oulreach Toolbox [ACortact Uz [@share 2
. You are bere: EFA Home o Water » Wetlands, Oceans, & Watersheds » Follued Runoff (Nonpomt Source Pallution)
e w NFS Outreach Toalboy wWhere Yau Live
Home
Where You Live
Nonpoint Source
Ourreach Toaibax Hame
Click on a state an the map below ta see all autreach praduces in the caralog ariginally created in the state Seleer or elick an "Nar
Where You Live state-specific” for outreach products that are not tied to a state.
Cefting In Step Outreach
Series e
ot State-Specific  |w| | Subwmil
Catalog Search
Logus, Slogans &
Mascots
Surveys & Evaluations
Othee HPS Dutirach
Collections.
Media Campaigns
A 187 Subjeet Index
Frequent Questions
Featured Products Dther HPS Cutreach Callections
Carlog Search Medla Campaigns
Logas, Slugans & Mascots Frequent Questions
Surveys & Evaluarions Ara 7 Subject indey 3
% Local intranet s -

What NPS Areas are Covered?

Catalog Focuses on Six Behavior Change Areas

wseug

sy Septic System BT

a!‘e - ...'_ g il
Household )
Chemicals

and Waste

Vehicle
Care

General

| Stormwater
and Storm
Drain
Garden Care Awareness
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dia Campaigns | Monpoint Source Outreach Toolbox | US EPA - Win ntarnet Explorer |'._||'§|r£|

¥= [El .l |44 | 2c Bl
[le Edt  Yiew Fgvorkes  Jools bl
TP || Meda Canpsns | Norpsins Source Outreach Todka, . fit - B - - [ page - Tk -
Naonpoint Source Outreach Toolbox FACortact Us  @Bshare
You are here: P4 Home o Water | 45, Oceans, & Warersheds » P
FPollurcd Runoff (N65) w NPS Outreach Toolbex wMedia Campaigns
Home
Media Campaigns
Honpaint Source PRI
Outreach Toolbox Home [ty aterials | Honpoint Source Oul US EPA - Windows Internet Explorer |
preducts in the Out
Where You Live camprehensive lisi =
ettng i step ouureacn NS Related Media Campaign Materials
o, AZICAICO
You will need the free Adobe Reader to view $0me of the files on this page. See LFA'S POE 0age 10 bearn more.
Featured Products AT
Catalog Search s Chean Water 5t Campaign Evaluations: 2004-7 OFY % pe. 71
¥a - Baseling
Loagos, Slogans & CA
Mascots g i Hame of Media Campaign: The Chesapeake Club Spring Media Campaign
a Bnanng Clean
Sar & Evabustions Crganizarion: Chesapeake Bay Program
a City of Lo Angf Camint Infor i lane Ballentine
Cnher NPS Curreach - !
5 410 Severn Avenue, Suite 109
Collections
* City af Santa R Annapalis, MD 21403
edla Campalgns [410) 267 - 5758
A 10 T Subject Index i A Website: ween chespgeakecub 9rg /mesdi hym EAIF Rismer
Frequent Questions * Erase the Was TV Ads in the Toolbox: Apgsizer (Fentilizer) (M - 30 second PSA
i lizer el = 30 second PSA
» Grassoycie! Cal Grertihizer) MPG) £ - 30 second F3A
Radio Ads in the Toolbox: Ko Radio Ads Available in the Toolbax
* It Al Flows to o =
Print Ads in the Toolbox: Mg Apgetizers Wers Injured (Fertilizer) (PG - Billboard
. : Latsgn (Feryhgerd © <& - Billbcard
u Less-Tauie Pe
15 th 1 Al recner’ 1 ki - Billboard
- The Lunsh Yeu Savs (Farilizsrs (IPG} (191 xe) - Billbcard
s Los Angeles C - .
Prutest the Crabeake Population (Fartiliger (GIF) 75 ke = Print Ad
s Orange Caunng Other Materials in the Toolbox:  No Other Materials Available in the Toalbox
Logos, Slogans and Mascors in the  No Logos, Slagans or Mascors Available in the Toalbax
o FPollution Free Toolbox:
* Project Clean ¥
-

FEX
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PROTECT THE CRABCAKE
POPULATION

FERTILIZER UNTIL FALL,
MARYLAND CRABCAKES.




treach box | US EPA -
G - [ ittt s goviestin e, dn
Fle [k ¥iew  Faeortes  Jools M

TG | ] surveys & Evshistions | Nanpont Sourts Outresch

Nonpoinl Source Oulreach Toolbox [EcaractUs (@ share

You are here. EFA Home o Water « eans, & Watersheds » Fe
Polluted Runoff (NPS)

w NFS Outrea = whurveys & Evaluations
Home

surveys & Evaluations
Nonpoint Source

P M — Sarategee outreach campagns gauge pubhc attention to runolf water

You will need the free Adobe Reader to view some of the
polluman, Target the audienze with ApPropraTe mMessages, and measure the

. Tt On thes page. See LPA'S POIF page ta learn mare.
Where You Live wllectenecs of the sutreach sffarts Hers we pravide & sample callsction of
Eotting I Stmp Om baseline amitude surveys, starmwater pragram-related surveys, and evaluatians of media eampaigns from around the eourry
Series
Fearured Produets

S—— Baselire | Educatanal | Evaluaton | Collectans of Sureys
Logus, Siegans & paseline
Masears
Surveys & Lvaluations F Tide "
Other NPS Outreach i s N )
Collections [Find Out Mare] 2001 Residential Public Opinion Survey (POF) 145 o 135 KEY Cabfornia
Media Campaigns [Find Out Mare] 2002 Gmnibus Phane Survey (PDF} (3 pp. 42 KB Maine

Ato T Subject Index (Find Out Mare] A Survey of Residential Nutriern Behavior in the Chesapeake Bay (POF) 56 pn.  Maryland, Pennsylvania
Freguent Questions 302 KE)
[Find Out More]  Chesapeake Bay Social Marketing Intiative 2004-2005 Final Repoet (POF) & Maryland
P 21k}

[Find Qut Mare] Clean Warer Campaign Combined Poll Results (PDF) (25 pe. 37 K10 Ceorgia

[Find Out Mare] Clean Water Survey - A Telephone Survey Among O'ahu Residents (FDF) 7 pp,  Hawai
Py

[Find Qut More] Delaware Residents” Atttedes Toward and Behaviors that Affect Water Quality
(FOF) 28 K8

[Findd Chst Mare] Do Clean Rivers Beg
Homeowner Behavior (PDF)

arc 3 U5 [PA -

GO - (2] it sos goviestniodss i
Fle Edt  Yew Foweites  Tooks  Help

e g 4= g Cotolog Snonch | Horpoin... % | Tt of Dok 102110, |

t Source Outreach Toolbox
You are here: FPA Hame o Warer o Wetl w Palluzed Runoff (Nampoin %

w NPE Dutreach Toolbox wSearch the NPS Qutreach Toolbox

Search the NPS Outreach Toolbox

There are several ways 1o search the NPS Ouireach Toalbox Use the keyword search ar
the topic and media search below, or use the links 1o the right to view print marterials,
radia and TV ads, and ather praducts ar search for autreach materials by state

Polluted Runoff (NP5}
Hume

Nunpoint Seurce
Ourreach Taslbax Home

View All Logos, Siagans and
Mascots

Where You Live
Cetting In Step Outreach
Series Naote: The EPA search bex in the upper right carner of this page will net search the
wontents of the wolbox. Chuosing “This Area” results m a search of al Web pages with Woew All Print Materials

*epa gov/nps” in the URL but will nat find specific iems within the taolhosx View All Radlo Public Service Ads

Wiew All Other Products

Featured Products

Catalog Search View All Survéys and Evaluations
Keyword Search PuBlic .

Logas, Slogans & E w All TV Public Ads

Mascots Search the materisl by ] mare keywords in the Select a state frorm the dropdown menu
search bax Click the “Search BUTtan 1o view tAe results of your search to view cutreach maerials by state:

Suarweys & Feahaat . ¥
g § Not Stale-Specac W
Other NPS Outreach [ Buckn | [ Search

Collections Show help far Keyword Search

Media Campaigns
A to £ Subject Index Topic and Media Search

Frequtok Gwestions Te seareh far Specific tpics ar madia fypes, yau MUSE Spacify A% 1685t ne NPS topic in SEep | And 8t Iast ane media farmat in Step 2 For
exampte, o see all Print Ads on Linn 0 Carden Care, chedk the "Linn s Carden Care” box under Step 1. Select an NFS Topic(s) snd
eheck The Pring Marerials” Bex under STep 30 Media Formar(s), ten ook the “Search” buman. To see the entire caralng sebeer “Snow All
Categuries” and “Show All Media Formats”

Step 1: Select an NP5 Topic(s) - You must selectat leastons  Step 2: Select a Media Formatis) - Tou must select at least
far the search 1 execute property. one far the search 1o execute property.

Sherw All Caregaries D Show AN Media Farmars
| General Ssormvamrer and Srarm Draln Awareness [ cener Praducrs

Heusehald Cheenicals and Waste LI Priet Materials

Lawen and Carden Care ] Radio Public Service Ads

Mutar Vehicle Care 1 T Pubilic Service Ads

Pet Care

Septic System Care

8 Loxel iironnt




| US EPA - ntarnel Cxplorar I'-_||§||'ZI
GO - 2 ittt povistisemRest o (%] [<] | |52
Bt Yew  Fgvorkes  Jooks bl

[+ i Custom search | Nonooin... 2 | 8tk of dbusdis_L0211... [ fit - B - - [ page - Tk -

® ALLEPA© THIS AREA
5 | SCIENCE & TECHNOLOGY | LAWS & REGULATIONS | ABOUT EPA

FACoractUs @B share

£ Oceans, & ed Ru Nanpeint Saurce Palluric
Pollucd Runclf (WES) w NPS Ousreach Toolbox wCustom Search
Home

Custom Search

Cutreach Towlbus Home - o Yau will need the free Adohe Reader o view same of te
Tt On thes DAGS. Se¢ LPA'S PUF Cage 1o learn mare.
Where You Live Your search results far Dewil Ducks

Cetting In Step Outreach
Series Lawn and Garden Care

Feoniursd Produc TV Public Service Ads

Catalag Search
Logeos, Slogans £ File name (Click to View File) Type State

Mascots
30 second PSA Maine

Surveys & Evaluations

Other NPS Ourreach
Collections.

5 Qther NPS Curreach Callertians

Mesdia Campaigns
g & Mascors uent Questians

!
A 1o Z Subject Index c p ac 5 uation: A1 2 Subject Index

Fregquent Questions

ch | Monpoint 54 | US EPA -
GO - 2 ittt povistisemRest
[le Edt  Yiew Fgvorkes  Jools bl

95| | Custom sesrch | Mongon... % | ek of Mientnacs_10211

Title: Devil Ducks

Type: 30 second PSA

Stare: Maine

Agency: Think Blue Maine Partnership
here: FPA Hame » Water
Polluted Runaff (NPS) o w Custem 9 Windham, ME, 04062
(2 Primary
Custom Search | contacy/Emai:

Nonpoint Source
Dutreach Toolbox Home 1 to the Catalog Search page Description:  This PSA first aired on Maine TV stations in the spring of 2011, and was

created by the Think Blue Maine partnership that includes the Maine
Where You Live Yeur search results far Devil Duck] .
Department of Environmental Protection, the Maine State Planning Office,

Letting In Step Outreach

e Lawn and Cardes Care the Maine Department of Transportation, 28 municipalities, and other

public and nonprofit arganizations. The PSA reminds Mainers that what
ublic Service Ads they put on their lawns ends up in our rivers, lakes and bays.

Catalag Search -

Logeos, Slogans £ Details File name (C|
Mascots ] Permission Permission is granted for other organizations or individuals to replicate
' . riscks i Comments: and use the files subject to the following restrictions: Notify the Think
Elue Maine Partnership if the Devil Duck Ad is being used.

Feawred Products v

www.thinkbluemaine org

Surveys & Evaluations

Other NPS Ourreach
Collections. Contact for  Jami Fitch, (207) 892 - 4700

Media Campaigns Permission:

A 1o Z Subject Index Year: 2011

Frequent Guestions Think Blue - Maine

3




Related Media Campaign Materials

EPA's PDF page

“You will need the free Adobe Reader to view some of the files on this page. See
to learn more.

C i i Maine: Feedback Survey (Think Blue Campaign) (PDF) (2 pp. 107 KE)
- Baseline
Maine: Feedback Survey (Think Blue Campaign) (PDF} (2 pp, 107 KE)
- Baseline
Name of Media Campaign: Think Blue - Maine
Organization: Maine Department of Environmental Protection - Bureau of Land

and Water Quality

Contact i Norm Marcotte
1235 Central Drive
Presque Isle, ME 04769
(207) 287 - 3901
Website: www.thinkbluemaine.org [EXIT Disclaimer.

TV Ads in the Toolbox: Think Blue Maine: Fowl Water (MPG) (3,053 KB} - 30 second PSA
Think Blue Maine: Fowl Water (MPG) (3,053 KB} - 30 second PSA

Radio Ads in the Toolbox: Car Wash (MP3) (305 kg) - 60 second PSA
Fish Story (MP3) (317 k&) - 60 second PSA
Why (MP3) (525 ke) - 60 second PSA
Car Wash {MP3) (305 kg) - 60 second PSA
Rainstorm {MP3) 11856 ke - 60 second PSA
Car Wash (MP3) (505 k&) - 60 second PSA
Fish Story (MP3) (317 k&) - 60 second PSA
Why (MP3) (535 ke) - 60 second PSA
Car Wash (MP3) (505 k&) - 60 second PSA
Rainstorm (MP3) (1896 k&) - 60 second PSA

Print Ads in the Toolbox: No Print Materials Available in the Toolbox

Other Materials in the Toolbox: No Other Materials Available in the Toolbox

Logos, Slogans and Mascots in the No Logos, Slogans or Mascats Available in the Toolbox
Toolbox

£

= Customn Search | Nonpoint Source Outreach To U5 EPA -
@9 = | B Mpilidpubepa.guvinpstbssea dResd. din
e Lot Wiew Fgvorkes  Jooks ek

T ar (32 ) cumom search | Nonpsin... % | 8 Indes of MeriDusis_L0211...

QALFPE O TH nead Saarch
LEARN THE ISSUES | SGIENGE & TECHNOLOGY | LAWS & REGULATIONS | ABOUT EPA T

Nonpoint Source Qutreach Toolboy & http:/icfpub.epa.gov/npstbxffiles/Maine_Devil Ducks.moy - Windows Internet Explorer

A = &) hpcfoub.eps qovinpstbsffiesmaine Devi v | [ 42 K |

Polluted Runaff (NPS) . h J =

Hom
= Ele Edit ‘View Favorites Tools Help

Custom 5S¢

Nonpoint Source ) T:f ahir Ig‘http:Hcfpub.epa.gow’npstbxffi\esp’Maine_Devi ]_l @ - B Eéﬂ hd QEGQB © 9} Tools -

Outreach Toolbux Home

Where You Live Your search resulrs far

Cetting In Step Outreach
Series Lawn and Garden

Feanred Products blic Serviee Ads

Catalag Search

Lages, Slogans &
Mascots

Surveys & Evaluations

Other NPS Ourreach
Collections.

Mrslia Carmpaigns
A 1o Z Subject Index

Fregquent Questions

Done % Local intranet

5 100%
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ad Products | Monpeint Source Outreach Toolbox | LIS PA - Windows Internaet Cxplorer ‘_.ﬁﬁl
o

-~ |El T 20Pubk S 205er v g R ES

L e e Fgeockes  [ook (s
W Gt (58] ) Festured Products | Non. 3 8 tndex of fDeitude 0211, | fr - B - i - [2reeos - Tk -

Deelicious (Ferilizer) (MPG) {5251 ke
[Product Details]

Chesapeake Bay Frogram [ESI Ridamer

410 Severn Avenue, Suite 109

Annapaolis, MD 21403

Related Media Campaign. The Chesapeake Club Spring Media Campaign
Welssae [Exrt thnisbmer

Th e ershig [EXIT Chslmmm
Curnbrerland County SWCD 35 Main Street, Suite 3
Windham, MF 04062

Related Media Campaign: Think Blue - Mane
Webiae ERT G

University of Louisuille [EXTT Bcimemar

Department of Geography and Geosentes Unversity of Loumile
Lauiswille, KY 40252

Related Media Campaign: In Your Water

Welsie [EAT @hsismar

Piedmont Triad - Yard Care 2 (MPG) (3.1 MB)
[Product Dexails]

The Piedmant Triad Water Quality Partnership [ENIT Ghdmmer
Caty af Winston-Salem PO Box 2511

Winston-Salem, NC 27102

Related Media Campaian: None

Website (AT Ghainar

Smarr Warerways: Fervlizer (MPC) (2719 ki

[Product Dexails]

Clark County Regunal Fluod Control Distngy B3I Risalmmar
600 & Grand Central Plovy

Las Vegas, NV 89106-4511

Related Media Campasgn: Las Vegas Area Stormmwater Education Campagn

S Local inkranet 100% v

Web -Stats & Accolades

» 134,000 downloads of multimedia files and Web pages
viewed on the Toolbox site during the first month online
(May 2007); 70,000 average monthly downloads for the
first 6 months

» 18 pages of positive comments. Samples:

“1 thought the website was awesome. Some of those ideas are HOT?”
- City of Benica, CA

"l am too excited about this site. It is easy to use and clearly useful.”
- NYS Dept of Environmental Conservation

"My overall evaluation is ‘WOW!"* This toolbox will be a fantastic resource.”
- Outreach Director, New Hampshire Lakes Association

W, . . . ”
This is amazimg. -stormwater Program Manager, City of Fort Oglethorpe, GA
“The Toolbox is going to save my butt!” -canon city, co

12



EPA’s Stormwater Program

Holly Galavotti, Environmental Protection
Specialist
EPA's Office of Water's Water Permit Division

26
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EPA’s Stormwater -Program

Under Clean Water Act Section
402(p), EPA regulates three main
types of stormwater discharges as
part of the National Pollutant
Discharge Elimination System
(NPDES) permit program:

e Industrial operations

 Construction activity disturbing 1
acre or more

* Municipal separate storm sewer
systems (MS4s) that serve 100,000
people or more or are located in an
urbanized area (defined by the
Census)

27

Currently regulated MS4s are primarily
located in urbanized area (shown in green)

&
-
i ' e i g
o’ : : Spe e
% * . s a3y
-_— : ™ - .. R
S 4 — -5 - -
. ™ ! f
57 .i

There are about 7500 regulated MS4s that include: cities, towns,
villages, departments of transportation, universities, hospitals

and other publically-owned conveyance systems.
28

14



S4 Program: Six Minimum
Control Measures

* General Permits - most small MS4s submit a notice of
intent to their state (or EPA region in 4 states) for
coverage under a statewide MS4 general permit

e Large MSys are covered by individual permits

* The permit requires regulated MS4s to implement a
Stormwater Management Program that has 6
Minimum Control Measures:

e Public Education and Outreach

e Pubic Participation

e Illicit Discharge Detection and Elimination
e Construction Program

e Post Construction Program

e Pollution Prevention/Good Housekeeping
29

Stormwater Public Education
Programs are Producing Results

= The goal is to inform the public about activities that increase pollutants and
increase volumes of stormwater flowing to community waterbodies.

= The program focuses on stormwater impacts from:
= Lawn fertilization
= Littering
= Car fluid recycling
= Car washing
= Pesticide use
= Septic system maintenance

= Pet waste
= [llegal dumping and other activities

30
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Measuring Success

= Regulated cities develop stormwater public education and
outreach programs and report their progress and results
in Annual Reports to the state (or EPA in 4 states).

= Wentzville, Missouri reported that 176 volunteers
removed 181 tires from local waterways and 28,370
pounds of trash from 11 separate cleanup sites.

= In Hamilton, Ohio civic groups from around the city
installed 400+ labels on storm drains to inform the
public on where their runoff discharges are released.

31

Measuring Success

One way to measure the effectiveness of a public education program is
through surveys that assesses both public awareness and behaviors.

Hanover County, VA (2009) conducted citizen surveys

= Found an increase in public perceptions regarding the cleanliness of
the county, from 51% in 2005 to 80% in 2009.

= A total of 170 tons of material was removed from county roadways
through street sweeping and other efforts during the first year of the
permit.

Salt Lake County, Utah surveyed 500 residents in 2010.

= Five out of eight residents think that all (9%) or some (53%) of Salt
Lake County’s stormwater goes to a treatment plant. Just 15% declare
that none of the stormwater gets treated and the remaining
residents (22%) admit they don’t know.

- Three-quarters of county residents (77%) say they have heard ads or

promotions about stormwater, primarily from television ads.
32




New Stormwater Educational DVD:
Reduce Runoff: Slow it Down, Spread it out, Soak it in!

* Available from the National Service
Center for Environmental
Publications (NSCEP)

800-490-9198.

® Be sure to include document
number: EPA 842-11-001

* EPA Web site includes link to High
Resolution files (FTP site):
water.epa.qgov/polwaste/
green/video.cfm

33

Questions?
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ThinkBlue Maine

Kathy Hoppe, Environmental Specialist

Maine Department of Environmental Protection

This is a story about

Collaboration

Research

ThinkBlueMaine:org

& Strategic planning

36




Stormwater Phase ||

* 28 regulated municipalities + nesteds (Universities,
Federal Facilities, Turnpike, Interstate)

® Minimum Control Measures 1 & 2
* General Permit
e First 5 yr General Permit — goal of behavior change

* Second 5 year permit — awareness & behavior change
plan

ink blug

), F7
" Water starts with Y

www.thinkbluemaine.org

37

PN

| We shouldn’t do this alone ...

* 28 municipalities sorted out to basically 4 groups

- Bangor Area Stormwater Group - 7 communities +
nested MS4s

- Inter-local Stormwater Group - 13 communities
- Southern Maine - 5
- Lewiston/Auburn - 3
* Nested (Universities, Federal Facilities,
Turnpike, Interstate)

* Cooperative Extension, Soil & Water
Conservation Districts, NGOs
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Need to get up to speed ..

* Research:
Focus groups — stormwater (13K, 2 locations)

e Need for basic awareness

e Tested 3 totally different Public Service
Announcements from Toolbox, San Diego’s
played very well

¢ Consultant recommended using San Diego ad
(Thank you San Diego!)

Municipal employee survey
* Tetra Tech Getting In Step workshop*

* EPA sponsored

39
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ThinkBlueMaine.org

* Work to%e_ther — save $, message consistent, effort
appears big

* Developed common identity, web site* and
common URL

* DEP paid for voiceover of original San Diego ad,
with new ending ($2,500 in 2004)

® Purchase of air time (radio & TV but will only report TV)

e Cumberland County Soil & Water Conservation District
fiscal agent

e All chipped in, aired statewide ($110K 2004, 72K 2005, 67.5K
2006, 58K 2007, 60.6K 2009 )

* Partnership - design by USM students, DEP hosted,
now moving to Cumberland Co. SWCD o
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Maine’s MS 4 Communities and
Municipalities
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" Brewer WWTP & others built
model, all communities staff

Public works tied their
outfall signs into the
outreach effort.

~ Cumberland County SWCD developed fact
i sheets and they maintain the web site.

42
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Evaluation ....

¢ Statewide Phone Survey
(Pre-survey 2004: $1,200; post-survey 2004: $4,500;
? 2005; $4,400: 2006; $3,900: 2011)

* 52% said they had seen or heard an advertisement

regarding water pollution, 50% of those identified our ad.
(top of the mind question 2006)

* 73% recall seeing an ad about stormwater that featured

rubber ducks accumulating and flowing down stream.
(aided question 2006)

43

 Second 5-year General Permit

* Awareness Plan (Collaborated on a statewide plan, written by
Cumberland Co. SWCD)

* Behavior Change Plan
e Lawn care (Do-it-Yourselfers)

* Synergy (Yippee more partners) — P-free, YardScaping,
LakeSmart, NPS program, MS4s, Cooperative Extension,
Pesticide Control Board

esathat

Tt

== >
Plant 3 gign m,yohy!rdiod:gy! ot 1y oot
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| Stated Objective in Plan:

As a result of our efforts, at the end of this permit
cycle, 50% of homeowners, aged 35-55, in the 28
regulated small MS4 municipalities will
understand:

That water does run off their property, not all is

absorbed, and it will carry with it pollutants, such as
lawn chemicals, pet waste and oil drops.

This polluted water will enter the storm drains system,
and discharge, untreated, directly to waterbodies used
for drinking, fishing and swimming.

45
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Awareness & Behavior Change Plans
¢ Plans identified local efforts T

e Storm drain stenciling Euey ik fei'a
* Door hangers Healthy Lawn
¢ Point-of-sale .

e Adult Ed

e Booth/display

* Newspaper articles
e Web site

e Stream clean up

e Etc

e And TV ad

REDUCE YOUR USE
OF LAWN CHEMICALS

http://www.baswg.org/toolbox/toolbox.htm

http://www.cumberlandswcd.org/yardscape/index.htm

46
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More Research
Pets) ($13,000)
care ($4,800)

Lawn Care Project™

* Phone survey questions regarding lawn

Most of your neighbors don't use lown
chvemicals, such as ferfilizers, weed and
bug killers on their lawns.

The use of these lown chemicals lhreal-

of our children and pets.

* Lawn care focus groups (Safe for Kids & = *rimamni ="

* New England Cooperative Extension
Mgz:“wg.g your use of |

* Norming Message research project* % 1@

* Social marketing research data contact Dr. Brian Eisenhauer
bweisenhauer@plymouth.edu

* Partnership - Plymouth State College in NH grad student.

47

Free Research

e Studies by other organizations
available on the internet.

* Message testing on the cheap
(book club, child dance class,
HS basketball game,...) We
listened for emotional

descriptions (how it made them
feel, spoke to them)

FoLLow THE FLow
Where does water go?

Mot all water that falls on
your proparty sooks into the
ground. As walar flows off
your property, It can wan
poliutanis such as soil. kawn
chemicals and pet waste
into whare we fish, what we
drink and whete we swim.

It's up o ol BT us 1o protect
our lacal rivers, lakes and
bay om poliuted runat

Learn how at
www.ThinkBlueMaine.org

THINK BLUE
MAINE

48
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- Making of Stormwater Awareness Lawn
Care PSA

* Funding ($30K):
* Maine Dept. Of Ag Board of Pesticide Control
 Casco Bay Partnership
e Maine DEP

¢ Steering Committee:

Cooperative Extension/BASWG, Casco Bay Partnership,
Cumberland Co SWCD/ISWG, Maine Dept. of Ag Pesticide
Control Board, Maine DEP (P-free/LakeSmart,
Commissioners Office, NPS/Stormwater)
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Making of Ducky Il

* Request For Proposals

* Consultants - plethora of evaluation data

e Stuck with the duck

* Story boards, scripts ...

¢ Filming - more complicated than you think
* Voice, music ...

* and don't forget closed captioning

25



Airing of Ducky Il -

¢ In the Awareness Plan for the Stormwater General Permit
¢ Cumberland County SWCD fiscal agent

* Media buy (target audience 35-55 year olds, higher
education & income)

ThinkBlueMaine Partners Mow Higher
raised $79,400 for 3 week e C"""'"ﬁ?
staggered statewide buy.

The 13 Portland
communities bought a 4™
week.
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Evaluation

BASWG Intercept Survey - July 2011*

48% have heard or read an advertisement about
water pollution. (unaided)

What have you heard?

“Anything that drops on the ground goes right into the
storm drains.”

“Directed at lawn care. That’s something a lot of people
don’t realize. Emphasis on personal responsibility.”

“Everything that goes in the drain goes to rivers, oceans
and lakes.”

* Partnership - University of Maine PHD candidate conducted study.

52
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54% said they had heard of efforts by local
organizations to reduce stormwater run-off.

What have you heard? P N tiintiieed

“Heard Alan talk about stormwater at
meetings.”

“Ads by BASWG”
“City of Brewer - ducks on the roads.”

“School painted storm drains.”
E Fal s
For a Healthy I.F;wn

“Stream clean-up”

August - Seplember
(Recommendiations from he University of Maine
Cooperaiive Extension)

“Hardware stores, retail stores.”

53

59% recall seeing an ad about stormwater pollution
that featured red rubber ducks. (aided question)

54
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More Evaluation

Statewide Phone Survey

34% recall an ad about water pollution, of those
70% specifically recall the ThinkBlue ad (top of the

mind question)

What have you seen or heard?

“TV ad, bunch of ducks going out in the river I think, so rubber ducks,
minimize fertilizer, leave lawn clippings, that’s all I can remember.”

“It’s the one of the little rubber duckies. The message was waste and it’s
being washed in through the storm drains into the rivers and oceans, it
was pet waste and other waste.”

55

s

“The Think Blue campaign .. Making people aware
that anything on the sidewalk or driveways gets
drained into drains and goes to lakes.”

“Yes, the one with the ducks. Well that they had the
lawn fertilizer and it ran into the storm drain and
it turned from a yellow duck to a red duck with
horns. The message was to reduce the amount of
lawn chemicals you use, cut your grass higher,
watch where your dogs poop* and all that stuff”

* Ducky 1 featured dog poop and was last run in Aug 2009.

56
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“When people have pets they make
messes that go down the drains,
and the people smoking the
cigarettes and the marijuana it goes
down the drain ..”

57

65% recall seeing an advertisement about stormwater
pollution that featured rubber ducks. (Aided question)

58
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We hit our target audience!

Those with a college degree or more (72%) were
more likely than those with a high school
education or less (56%) to indicate they saw an
advertisement about stormwater pollution.

Those ages 30-39 (71%), 50-59 (76%) and 60+
(72%) were more likely than those ages 18-29
(43%) to indicate they saw an advertisement about
stormwater.

59

Keys

1. Collaborate whenever, wherever possible. You
would be amazed at how many people are trying
to do the same thing you are.

2. With collaboration each can take a small piece of
the pie and do their part to make something
bigger.

5. Identify your target audience, develop a plan, do
your research, test or pilot, and evaluate!

60
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- Bangor
Biddeford
Brewer
Lewiston

THINK BLUE [
5 nggh Portland
- Westbrook

MAINE

Towns:

- Berwick

- Cape Elizabeth
Cumberland
Eliot
Falmouth
Freeport
Gorham
Hampden
Kittery
Milford
Old Orchard Beach
Orono
Sabattus
Scarborough
South Berwick
- Veazie
- Windham
- Yarmouth
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Other Partners

Bangor Air National Guard

Casco Bay Estuary Partnership

Cumberland County Commissioners
Cumberland County Emergency Management
Cumberland County Soil & Water Conservation
District

Maine Dept. of Agriculture

Maine Department of Environmental Protection
Maine Department of Transportation

Maine State Planning Office

Maine Turnpike Authority

Penobscot County Soil & Water Conservation
District

Portland Area Comprehensive Transportation
System

Portsmouth Naval Shipyard

Southern Maine Community College
University College of Bangor

University of Maine Cooperative Extension
University of Maine, Orono

University of Southern Maine

www. ThinkBlueMaine.org
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Questions?
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Speaker Contact Information

Don Waye, EPA's Office of Wetlands, Oceans and Watersheds
email: waye.don@epa.gov,
phone: 202-566-1170

Holly Galavotti, EPA's Office of Water's Water Permit Division
email. galavotti.holly@epa.gov

phone: 202-564-1489
Kathy Hoppe, Maine Department of Environmental Protection

email: Kathy M.Hoppe@maine.gov
phone: 207-764-0477
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~ Next Watershed Academy Webcast
epa.gov/watershedwebcasts

EPA's Nitrogen and Phosphorus Pollution
Data Access Tool (NPDAT)
Wednesday,

November 30, 2011

1-3 pm EST
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Download Certificate

If you would like to obtain participation certificates for multiple attendees go to the
link below:

http://water.epa.gov/learn/training/wacademy/upload/2011_10 27 _certificate.pdf

You can type each of the attendees names in and print the certificates

Pg‘“'_‘“.\ US, EPA Watersited Academy Webcasts
Eg' 7 B
& ‘j’ www.epa.goviwatershedwebeasts
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