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US DA’S-Natona} Agrievlniral Statistics Service
Ocrober, 2002

Statement of Work

Agreement between the Department of Agriculture,
Wational Agriculhural Statistics Service and Southeast AgNet
for
Development and Loplementation of a 3-State Region Publicity
Campaign
Tte Nahonat Apiicultural Statistics Servive {NASS) seeks to enter an agrecment
wih Southeast AgNet ta ¢ esign and tmplement 4 3-5tate rezion publicity campaign
to Jromote the upcoming 2002 Census of Agricultare, This will involve Network
Talio station anmouncerents during regularty schedaled farm and ranch news
pwgrame. The aomouncernents will mmm arch 20103,
Tt & campaign should inclide S0-56c0nd network , R)-second

announcements, end billhoard annowncements within affilates in Florida, Georgia, -
and Alzbama.

L Background — About the Census of Agriculture

The National Agri ulnurel Statistics Service {NASS) is the primary collector
of U.S. agricuitual data a1d publishes nfficial statistics as authorized by the United
States Department of Agr culture (USDA). NASS serves the basic agricultural and
ru:al data needs of the country with accurate, tomely, and unbiassal slatistica)
miomiabion and services (o the public. The primary asiarees of dara for NASS
te3ors are information pravided by farmers, ranchers, and agribusinessee. NWASS
re ies on the volumary coaperation of respondents 1o report dita except for the
Cinsus of Agnculture which is mandated by federal lew. Data reporead by
respondents are confident al and protected from disclosurs by federal statuie.

N 485 has 46 field office (called State Stahstical Offices (SS0s), each headed by
State Statistician), serviei1p all 50 stares and Puerto Rico. Data collection of the
Census of Agricalturs is ¢ onducted by mailot and mail back of report forms.

NASS has two primary strget andiences for Publicity efforts:

- Data Providers

Much of our cusreat pubficity and promotion werk is direcred toward data
providers. Almost all of 1he information that NASS publishes is generated (fum
redorts or data collected fom individual agricuttural producers or agribusinesses.
Without accurate and reasonably high cooperation sates vi the surveys, the quality
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of e reporis cannot be mintuned. While data collection of NASS SLrVaY Teporte
are volumtary, dara collaction of the Census of Agniculture is mandatory by law,

While response rates over 80% we nol uocoommon i the Southeastern region of the
TJrited Statcs, response rales have been steadily declining for some timea. Past
mt=msl research by NASS has indicated that many of the data providers do not ever
n2e the reports or aratistics published from the Census of Agricutne direcily. This
res 2apcly also showed that sroduces who are reluctant w provide data fall il iwo
greops. The first are thase wha da not know what the Censur of Agticulture is or
how the data is used. The second group knows sbout the Census of Agriculture, but
tluok that the reparty that -ve publish are detrimendal o producers.

’ Data Users

D4y users include a wide variety of people and organizations. These may inslude
povernment amd academia, agricultural commumicators {print, troadeast, and
television}, agricultural analysis, agricultral producer groups (e.g. the Farm
Birean, the Comgrowers  Association, Nationa) Pork Producers Couneil, te), and
agribusinesses who suppl, buy from or support agricultural production. Dats users
mily need basic facts ahaut TS agriculture or they may need detailed information to
us: in firther analysis. Cengus of Agriculture statistics may ba obtained in &
varety of ways. The largust propartinn of data is provided eithar via our web site
or by email through the Internet. Hard copics of reports can elso be obined.

TI.  Purpose and Goals of the Campaipn

NASS had condueted rest arch which gives some msight inio the need for a
prblicity campaign in the Southeast region of the 1R, Information collected from
be th respondents and non-tespondents 1o the census of agriculture showed that
Te:pondents were mote Liely to know what the careuz of agricalture was and tn
kr ow what we do than non-respondents. Tn addition, a munber of focug groups
conducted around the country also shwwed that producers were more likely fa
respond (o the census when they understood how the data might be used and
perocived this to be pogitive, Research shows that NASS may achisva better
ceoperation from census respondents if they have bigher swarensss of the census.

Tl purpose of the campeign is th increase awareness abont the Cengus of
A griculture and bow it miy positively impact agriculttaral producers.

The chief goaly of the I-3tate region publicity eampaign are:

1. Tu convince farmers 214 ranchers to respond to the 2002 Census of Agriculture
cenducted by NASS/USL A



2. Toraive the level of nane recopmition of the Cenus of Agricultars and creaie
pui itive associations with -he data it coliects and dissenminates.

IIl. Delverables

A G=State region publicity campaipn of the Cents of Agriculture tn inglude 60-
sevund radio network feabires, 30-second radie annoywncements, and radio billboard
anioundements to air within all affiliates in the Flonda, Georgia, and Alabama
beween October 20072 anc March 2003.

A vord abowt owaership and confidentiality. The NASS will retain the
cooynight of any publishesl waork, incleding onginal photography apd illustration, if
a0, All inforroation rece: /ed by you m the course of working with the NASS is
consldered comfidential apd remains the property of the NASS



