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U. 8. Department of Agriculture
National Agricultural Statistics Service
May 2004

Statement of Work

Agreement between the Department of Agriculiure,
National Agricultural Statistics Service and Southeast AgNet

for
Development and Impiemeantation of 2 3-State Region Publicity
Campaign

The National Agricultural Statistics Service {(NASS) seeks to enter an agreement with Southeast
AgNet to design and implement a 3-State region publicity campaigm 1 promote specific USDA
Ag Statistics progrem activities. This will involve a series of repetitive announcements snd
educational features targeting Southesst farmers, growers, and ranchers. The campaign shouold
imelude 30-s2cond and 60-second network announcements and billboard anneuncameénts within
Florida, Georgia, and Alabama. The announcemente wili aur betwoen May 2004 and April 2005,

L Background - About National Agricultural Stalistics Service

The Natonal Agricultaral Statistics Service (NASS) iz the pomary collector of U, S,
agnculiural data and publishes offjeia} statistics as antharized by the United States Department of
Apgriculture (USDA). NASS serves the basic agricultural and rurai dags needa of the country with
accurate, timely, and unbiased statistical information and services To the public. The primary

Nesses. NASS relies on the voluntary cooperation of respondents to report data, Dara reported
by respondents are confidential and protected from disclosups by federal statuta.

NASS has 46 field offices (called State Statistical Offices {SSOs5), cach headed by a State
Statistician), servicing all 50 states and Puerta Rico. Data collection is conducted by mailout and
mail back of report forms.

NASS has two primary target andiences for Publicity afforts:

. Dats Providers

Much of our current publicity and promotion work is directed toward data providers. Almost al|
of the information that NASS publishas is generated from reports or data collected from
individual agricultura) procucers or agribusinesses, Without accutrate and reasonably high
COOperation rates on the surveys, the quality of {he reports cammot be maintained. With the
#xception of the Census of Agriculrure which is mandated by law, data coilection of NASS
SUIVEY feporis [s voluntary. :



- Data Users

Data users include a wide vagiety of people and organizarions. These may include govemment
and scademia, agrienliural communicators {priat, broadcast, and elevision), agticulturs] analysis,
agricuitural producer groups (e.g., the Farm Burean, the Com Growers Aszociation, Natianal
Pork Producers Council, etc.), and agribusineszes whe sipply, buy from or suppest agricyltural
production. Darg users may need bagic facts wbout U.S. agriculture of they may need detatled
information {0 use in further analysis. Agricultural statistics may be obizined in a variery of
ways. The largest proportion of data is provided either via our website or by email through the
Interner. Hard copies of reports can slsa be obtained.

[i.  Purpoesv and Goals of the Campaign

NASS has condueted research which gives some insight into the need far a publicity campaign 1n
the Southeast cegion of the U.S. Infarmarion collected from both respendents ard non-respon-
dents during the census of agricelture showed that respondents were morc Jikely 1o know what
the survey was and what we do than som-respondents. In eddition, a number of focns groups
eanducted around the country zlso showed thar producers were more likely to respund to a survey
when they understood how the data might be used and poreeived rhia to be poaitive. Research
shows that NASS may achieve better cooperation from regpoadents if they have a higher
awareness of our organization.

The purpose of the cumpaign is to incresss awareness of NASS surveys and how they positively
impect agHoultural producers.

The ehief goals of the 3-State region publicity compaign are:

L. To convince farmers and ranchers t6 respond to surveys conducted by NASS/USDA.
2. To raise the level of name recognition of NASS and create pusilive associarions with the
data it collects and disseminates,

111,  Deliverables

A 3 -State region publicity campaign of NASS activities to include & minimum of 200, (combina-
tion of 30-second and 60-second) network anmouncements for 12 months which cquals approxi-
mnately 12,200 individual radio station announcements to air within all affiliates in Florida,
Georgia, and Alabama between May 2004 and Apn| 2005,

A word about ovmership and conflidentixlity. NASS will retain the copyright of any published
wark, tncluding orginal phowography and illustration. if any. Al information received by you in
the courae of working with NASS is cansidercd confidential and remains the property of NASS.
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