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BEST VALUE
BLANKET PURCHASE AGREEMENT

) FEDERAL SUPPLY SCHEDULE
(USDA Food and Nutrition Service)

In the spirit of the Federal Acquisition Streamlining Act USDA/Food and Nutntion Service
and Fleishman-Hillard, Inc., enter into a cooperative blanket purchase agreement to further
reduce the administrative COSIS of acquiring commercial items from the General Services
Administration (GSA) Federal Supply Schedule Contract GS-23F-0117K.

Federal Supply Schedule contract BPAs eliminate contracting and open market costs such
as- the search for sources; the development of technical documents and solicitations; and
the evaluation of bids and offers. Contractor Team Arrangements are permitted with
Federal Supply Schedule contractors in accordance with Federal Acquisition Regulation
(FAR) Subpart 9.6. - '

This BPA will further decrease costs, reduce paperwork and save time by eliminating the
need for repetitive, individual purchases from the Schedule contract. The end resull 1S 10
create a purchasing mechanism for the Government {hat works better and costs less.

Signatures:

DATE
Ag+"C

ive Fo) o thstie B
C 7
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RPA NUMBER 03-100JBE

USHA FOOD AND NUTRITON SERVICE (FNS)
BLANKET PURCHASE AGREEMENT

Pursuant 10 GSA Federal Supply Schedule Contract Numbet as-23F-0117K 3lanket Purchese Agreements, the Copmclor ayrees to the
following terms of 1 Blanket Purchage Agreement (BPA) EXCLUS‘VF.I.Y WITH USDA Food 8nd Nutrition Sefvice

(1) The following confracl services/products cun be ordercd under this BPA. All orders placed against this BPA are subject 10 the
terms and canditions of the contract, except 88 noted below: ,

ITEM (Model/Part Numbsg? OF Iyps of Serviesl ke UNT/PRICE
Sin 738-8 Full Service Marketing, Media, and Public ".ducmnmcf.! Jabor rates '

Information Services ‘ EXEWT;’ Oﬂj 4/ |
ComMMERLIAL TN forMATION

(2) Delivery

DESLINATION ‘ DELIVERY SCHEDULE W,

Specified on cach individual 1ask order. Specified on cach individual task order. /’VLT

3y The Government estimales, but does not guarnnléc, that the volume of purchases through thié agreement will be {3 - =
(4y Tms BPA does not obligate any funds. ' v % 13, Q0000 Sin

(5) Thus BPA cxpirea on (0\/3\105) gt the end of the contract pcriod, whichever 18 earlier.
(6) The following office(s) is hercby authorized to place orders undet this BPA:

ot

OFFICE
USDA/FNS Leonard J. Green (703) 305-2257

Contract Management Branch ' Patricia Palmer {703) 305-2251
310} Park Center Drive, Rm. 229 '
Alexandng, VA 22302
(7) Orders will be placed sgainst this BPA via Electrome Data Interchange (EPY). FAX, paper, Of oral communications.

(¥) Ulnless otherwise ggreed 10, o1l deliverics under this BPA must be accompanicd by delivery tickets or sales slips that must conain
the following informaton a8 & minimum: '

(a) Neme of Contractor,

(b) Contract Number,

(¢) BPA Number.

(d) Model Number of National Stock Number (NSN);
(e) Task/Delivery Order Number;

(f) Date of Purchase;

(g) Quantity, Unit Price, and Extension of Each liem (unit prices and extensions need not be shown when incompatible with the
uae of autamated systerns; provided, that the invoice is itemized 10 show the informatian): and

(n) lee of Shipment.

(9 The requirements of & proper inv pice are 88 specified in the Federal Supply Schedule coniract. Invoices will be submired tv the
address specified within the task/delivery order transmission ipuued againet s BPA

{10) Theienns and conditions included in this BPA wpply 1o sll purchascs imade pursuant to it. In the event of 411 inconsistency betwets
the provisions of this BPA and the Contractor's invoice, the provisions of this BPA will take precedence.

'1MPORTANT — A new feature tn the Federsl Supply Bcnedules Prugram perriee contractars ta alfar price reductions in
pccnrdnnce with commercial practice. Coutractor Team Arrangements are permitted with Federal Supply Schedule contractor!
1 - with FAR Subpart 9.6.

R
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UNITED STATES DEPARTMENT OF AGRICULTURE
Purchase Order

USDA/FCE “SD/CMD + 282 256 1733

ND.349 PQB2/983

TING NUMBER MUBT AMPLAR OM ALL INVQICES.
PACKAGER. AND PAPERS REI ATING
10 NUS ORDER .
w

v

#AGL NO.
.

- <
2 RECEVING OFFICE | 3. CONTRACT NO

o. QROER LATE 5. HF-281
NO 3198{ GS -23F-0117K 09/22/2003| 22

8. umT
CODE

7 FUND |} 8. ORDERA NG
'-‘{Wp 43-31198-2

#35ut

-0140 00

. TYPE PUL

RC!HASE 80. SELLER'S IDENT NQ

'Y( | PURCHASE ORDER (] DELIVERY ORDER 431791685

c_FORM 100W

Y| NO

[]YES ’ 431791685

80 TAXPAYER'S IDENT M0

10. TO' {Baiers Name, Address, City, Stae. Zip Coos. and Phone No
SLEISHMAN-HILLARD, INC.

1615 L STREET, NW SUITE 1000
VID411791685 A

"

SHIP
TO

WASHTNGTON, DC 200365654 ’

Conmgnee. Aodrass. 210, C008. 300 Place Gl INSDACUAN BNd ACCRULIER

USDA/FNS
CGA

3101 PARK CENTER DRIVE
ALEXANDRIA, VA 22302

Room: 500

(ACANO

PRONE (703) 305- 2291
) ]

12113
LNE] aACT
TeMlcong

14.

DESCRIPTION

1.

QUANTITY

a.

umt
IBBUIE

9.

UNIT PRICE

20

AMUUNT

Q1
2z

03

This task order is for award of task order
no. one {01) from USDA/FNS BPA No.
03-100JBE in the amount of <$3.681,801.51
in accordance with the attachad SOW pg.
1-10 (Rev. 8/28/03) Attachment 1. Period of
performance September 22, 2003 through July
21, 2004,

* The awarded amount of $3,681,801.51
includes award fees of $119,335.67 in
accordance with the attached Quality
Assurance Plan (QSAP) (subtask 9, 3, 5, and
2) Attachment 2. Payment of the award fse
ia due only upon meseting the perfromance
standard meesuras as agreed upon In the
altached QSAP.

* The awarded amount of $3,881,801.51 is in
accordanca with the proposed budget summary
for task 1 (dtd. 9/3/03) and Includes the
contractors discounted GSA FSS hourly

rates.

FOOD STAMP NATIONAL MEDIA CAMPAIGN -TASK 1
SHARED WITHLINE 1 ABOVE FOR ACCOUNTING

PURPOSES
SHARED WITH LINE 1 ABOVE FOR ACCOUNTING

~FAamrrmoow

w

rr»zZ-0-3x0

0e THIS PURCHABE ORDER NEQO TWTED PURBLANT TO AUTHORITY OF 41 U.8.C. 262(cy

999,593.00
999, 999.00

599,599.00

1o ABAALIIY (oAl aimy Pormerere wo

999,999.00
999,999.00

999, 999.00
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UNITED STATES DEPARTMENT OF AGRICULTURE

S5D/CMD ¢ 282 296 1720

NO. 34¢

POE2/923

THIS NUMBER MUBT APPEAR (WN AL INVOICES,
PACKAGES. AND PAPERS RELAIING

70 v\ ORLER

Purchase Order . 4 W
T PAGE WO | 2 AFCEVING OFTICE | ). CONTHACT NO. « ORDEROATE |8 5¢.221 s umil |7 FuNo (8 ORDER w0 9 8u8
z NO. 3198 | GS-23F-0117K 99/22/2003| 22 |°%€ [CCWp | 41-1198 3 0140 00
3a. TYPE PURCHASE @ SELLERBIDENT MO G FORM | 0w ~ B0 TAXPAYER'S IDENT MO
Y| PURCHASE ORDER [ | DELVERYORDER|  43179154¢ )] NOo [] YES P | 31731685 .
Q. TQ: [Sellers NaMe. Addigss, Cily, Stats, 19 Coda, any Phone ko | " Conmgnes Acoress. Zip, Caoe. Ana FIce of Nipechon and ACCApIAncs
FLEISHMAN-HKILLARD, INC USDA/FNS
1615 L STREET, NW SUITE 1000 ‘ 3‘;?}’ COA % DRIV q 500
1101 PARK CENTE IVE com:
VID4il791685 A - ! ALEXANDRIA, VA 22302
WASHINGTON, DC 200365654 | ’ N 73537 305 3351 ——
(ACANG | = . -
13 1 14 | 17. | 1] [ 9, | 20
UINE| acT [ umtT 3 | 3N
ITEMf copd DESCRIPTION QUANTITY | 880 | Il PRCE AMOUNT
04| |SHAREDWITHLINE 1 ABOVE FOR ACCOUNTING | S 1|EA | 681,804.51 | 681,804 .51
PURPOSES ||
ALL INVOICES MUST CONTAIN THE TAXPAYER E | |
IDENTIFICATION NUMBER (TIN) L ‘
Payment under this purchase order will be L -
dus on the 30th calendar day after receipt
of a proper invoice by the office E
designated under billing instructions. The R
date of the check shall be considerad o Dbe
the date payment Is made. '
S
?UBMlT INVOICE(S), CITING OUR ORDER NUMEER.]
O:
USDA, FNS, ACCT DIV ' 0
TYPE43 INVOICE R
3101 PARK CENTER DRIVE |
ALEXANDRIA, VA 22302
BESURE TOINCLUDEYOURREMITTANCE ADDRESS, G
INVOICE NUMBER, DATE, DOLLAR AMOUNT, AND |
OURORDERNUMBER. ' N
This is a delivery order placed under GSA A
Faderal Supply Schedule Contract. The
provisions set forth in this order L
Sa THYS PURCHASE ORDER NEGOTIATED PURSUANT TO AUTHORITY OF 41 U § C. 252(c) } ]

Tl miman e s

f e LY AL ALY WAL
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UNITED STATES DEPARTMENT OF AGRICULTURE
Purchase Order

1782

" PAGE NO

3

| no 3196 | GS§8-23F-0117K

2 ACCLIvING OFFICE | 2. CONTRACT NO + ORDER CATE
09/32/2003

] SF Zal

8 uNIT
QDE

ND.34R PB@3/UzZ

THIG NUMBER MUST APPEAR ON ALL WYOXCES,
CACKAGER AND PAPERS HELATING

7 FuUND (@

|5

| 43

10 T8 ORDER

b 4

OHLER NG

-3198-3-0140 00

9 8u8

«4_TYPE PURCHASE
| PURCHASE ORDER | | DELVERYORDER| 431791685

. JELLERS |DENT NO

L

FORH‘OW

i TAXPAYE RS MENT NO

‘0 TD: (Selters Name. Acdress, Ciy. Suts, Zip Cooe, wwi Phane NO

SLETSHMAN-HILLARD, INC.
L STREET, NW SUITE 1000
J1D431791685 A
WASHINGTON, DC 200165654 ’

| PRONE (703

1815

tt

SHIP
TO

J—_l YES ’ 11

'685

Conugnes, Aasress. 2ip, Coae. mPuummwmww\a
USDA/FNS

CaA

3101 PARK CENTER DRIVE
ALEXANDRIA, VA 22302

Room: 9500

(ACANO )

308

2291

12.113

LINE ACU

“EMicop

4

DEBCRIPTION

17

QUANTITY

10

unit
\B8UE

19,

UNIT PRICE

AMOUNT

(including any a&ttachments) apply, along
with the terms and conditions of the
LGSA-FSS. If the two are In conflict, the
GSA-FSS shall prevail.

Payments under this order sghall be made via
slectronic  funds  lransfer method, i.8.,
m/endor Express.” "Vendor Express® is
direct deposit for businesses that provide
cods and services (o any Federal agency.
aymants are made electronically throu?h
the Automatled Clearing House network for
deposit directly into your Dbank account on
the payment due dale.

The contractor, after award and not iater
than 21 days prior lo submission of an
involce, must obtain and complete a vendor
exprass enroiiment package. The senroliment
package Is available on the Nationsl
Finance Center (NFC) home page
(www.nfc.usda.gov). Click on the "Support
Canter" icon located st the top of (he
page. EFT information is listed under
General Resources.” If a vendor does not
have Internet access he/she may contact the
National Finance Center at 1-800-421-0323
{or 504-255-3324) and request Instructions
for establishing a ~Vendor Express® payment

S Amrrmow

r>»Z-0-20 w

~+ THI8 PUBCHASE ORDER NEGOTIATED PURSUANT TO AUTHORITY OF 41 U 6.C. 282(c)

122 1BCOUNT ANO/OR NET PAYMENT TERME

Total

b
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P2-29/8%  L4:39 USDA/FCS/, LO/CMD + 282 296 1753

THIG NUMBER MUBT APPEAR ON ALL INVOICES,

UNITED STATES DEPARTMENT OF AGRICULTURE A e B O PR AN AL v
Purchase Order gy OTMEORER gy !
1. PAGE NG | 2. RECEIVING GFFICE | 1. CONTRACT NQ. 4 ORDER DATE [5. 8F-281 H.UNMIT |7 FUND | & ORDER NO 508
i | © 3198 l GS-23F-0117K 09/22/2003] 22 COOF[CWP | 43-3198-3-0140 | 00
Sa. 'VPE PURCHASE #. SELLER'B IDENT NO % FORM 1009 Ga. TAXPAYERB IDENT NO
(| PURCHASE OROER [ ] bELvery orDER 431791685 '] NO [] Yes ’ 131791685
10. Q! (Swiar's Nmme. Aadress, Tity, laie. Zu Coda, and Phane Na. " Conugnes, Aodreas, 25, Caus, and Pacs of INaOeCEon any ACCEAANCS
FLEIGHMAN-HILLARD, INC. USDA/FNS
1615 L STREET, NW GUITE 1000 SHIP | cGa
VID431791685 A TO 3101 PARK CENTER DRIVE Room: 900
4317 ALEXANDRIA, VA 22302
WASH , 200365
INGTCN, DC 654 ’ TS T T3
{ACANO |}
IFREEY 14 1. 10, 19, X
LINE] acT UNIT
ITEM| copnd DESCRIPTION QUANTITY )igauE UNIT PRICE AMOUNT
_ S
VENDOR ID (VID) NUMBERS MUST NOW BE
ANNOTA*:“N:A«TIcQFmNTANCEADDRESSON E
INVOICES. YOU WILL FIND YOUR VID NUMBER ON L
THE THIRD LINE OF BLOCK 10. PLEASE ANNOTATE
THIS NUMBER & LETTER ON INVOICES AGAINST L
THIS ORDER.
E
SUBMIT, TO: 8

USDA, FNS, ACCT DIV
TYPE-43 INVOICE

3101 PARK CENTER DRIVE
ALEXANDRIA, VA 22302

BE SURE TOINCLUDE YOURREMITTANCE ADDRESS,
INVOICE NUMBER, DATE, DOLLAR AMOUNT, AND
OURORDERNUMBER.

LY

This is a fixed price order billiable upon
successful completion of each subtask
deliverable for Task 1 as identifled in
pages 7 -8 of the SOW (attachment 1)I,
e ; , @ duly
authorized  representative  of

. o , accept the tarms and
conditions of this order, and understand
that by signing below | am binding my

Fr>»Z—-0-—-00 w

TTATRMERNTIATED PURSUANT TO AUTHORITY OF ¢4 U.A.C. 282icx )




= NO.34@ FEg5/ 823
2/20/83 14:33 USDA/FC3-ASD/CMD + 282 296 1733
PEAR ON WNVOICES.
UNITED STATES DEPARTMENT OF AGRICULTURE l TG B A PORS RELATING
Purchase Order TO THIS ORDER o,
3 . 4. ORDER DATE 6. 4F-281 6 UNIT T.FUND |0 QORDER NO 9 AUR
e 2"“5;5'"““301‘;'? Mc‘;:gf-“;c;;?ou?x 09/22/2003) 22 cooe “{Q‘p -3198 -3-0140 00
YF‘E PURCHABE 90. BEILER'S 1IDENT NO. . FORM 1060 ) Ba. TAXPATER S HOENT NO.
| PURCHASE ORDER | | DELIVERY ORDER 431791685 X | NC ] YES ’ 431791685
Q. (Baiisrs Name_ Aadress, Cify, Stas. 2ip Cooa, ang Phome NO. 1. :a:..g:.-_ .Lloor-u— 1ip. Cona, and PAace 0 MUOSCEON SN ACTIPLANCS
[EIgHMAN-HILLARD, INC. USDA/ FNS
gHIP CGA
T, NW SUITE 1000
15 L STREET, TO | 3101 PARK CENTER DRIVE Room: 900
D431791685 A ALEXANDRIA, VA 22302
3 bl
SHINGTON, DC 200365654 > . I
[ACRMO )
T 14 7 m Ty n
1 aCT UNIT '
4 cooil DEBCRIPTON QUANTITY  {IB8UE UNIT PRICE AMOUN
company (myselfy to the terms of B contract S
between my company (myseif} and the Federal E
Govemment. .
L
CONTRACTOE "" L
E
R
s
E r< YD e go .
' e TN (uLACx&‘t“ﬁ\
C/C\f\/\f\\‘k Vk e S
0o
R
|
|
N
A
L

Tech.Contact: Pat Seward,

(703) '305-

2428

"PHE PURCHASE ORDECR NEGOTIATED PURSUANT YO AUTHORITY OF 41 U 8.C. 282(eN ) |

18 Paint 22. DIBCOUNT AND/OR NET PAYMENT TERMS
gtination Net 30 Days
LIVEA TOF.0.8. ON OR BEFURE (Daie)y 24 SHIP VIA
/21/2004
- BILLING INSTRUCTIONS:
No Billing Wiil Be 8ubmitted in Advance of Shipment
Furnish invoics With Our ORDER NUMBER To:
ga NOT USDA/ENS/ACCOUNTING DIVISION

SHIP ORDER TQ
THIA ADORERS
Ahip wa Carmignese
Addraas Abave.

FNS-43 INVOICE
3101 Park Canter Driva
Alexandria VA 22302

FAILURE TO SHOW QUR PURCHASE QRDER NUMBER OR INVOICE WILL DELAY PAYMENT

FREIGHT CHARGE OVER $100 REQUIRES BILL OF LADING

IF AVAILABLE, INCLUDE YOUR NINE POSITIONS DUNN NUMBER ON EACH INVOICE

TUING OFFICE NANE AND ADORENE
DA -FNS
minlstrative Services Division

31 Park Cegnter Drive
zxandria, VA 22302

315, ORDERED BY (Narvw and Tise)

LEONARD J. GREEN, CONTRACTING OFFICER

21c. COMMERCIAL PHONE {Arsa Caoe and Numoe )
{703) 308- 22§57

g F 14 PHONE NC

?ymzio BIONAT
P P )

B e

F/ 1 o0




9.5UB
o1

FOR AGENCY USE ONLY UNITED STATES DEPAR . T OF AGRICULTURE
CG03065000 Purchase C. aer
1. PAGE NO.| 2. RECEIVING OFFICE | 3. CONTRACT NO. 4. ORDER DATE 5. SF-281 6. UNIT 7.FUND |8, ORDER NO.
1 NO3198 GS-23F-0117K 09/30/2003| 22 CODE | 43-3198-3-0140
9b. SELLER'S IDENT NO. 9c. FORM 1099 9d. TAXPAYER'S IDENT NO.

9a. TYPE PURCHASE

[X| PURCHASEORDER [ | DELIVERYORDER| 431791685 X|NO [ ]YES } 431791685
10. TO: (Seller's Name, Address, City, State. Zip Code, and Phone No. 1. Consignee, Address, Zip, Code. and Place of Inspection and Acceptance
FLEISHMAN-HILLARD, INC. USDA/FNS/CGA
1615 L STREET, NW SUITE 1000 ?g"’
3101 PARK CENTER DR. Room: 99g
7
VID431791685 A ALEXANDRIA, VA 22302
WASHINGTON, DC 200365654 ’ —
PHONE
E ——— (AT 2No
12.1 13, 14. 15. 16. 17. 18. 18. 20.
LINE| ACT JUDGET]ACC UNIT
ITEM{CODH DESCRIFTION JBJECT [LINE| QUANTITY |ISSUE UNIT PRICE AMOUNT
This task is awarded agianst BPA
FNS-03-100JBE
05 TASK 2 (Year One) - (Ref subtask 3-1 task 2500{02 1{EA | 200,000.00 200,000.00
1) Additional Radio Media Buys in
accordance with Task 1 (Year One) SOW This
task will increase the total funding
awarded for media buys to $2,942,504.00
($2,739,979.00 awarded in Task 1 plus
$202,525.00 awarded in this Task 2)
06 Same as line 5 above 250003 1]|EA 2,525.00 2,525.00
Tech.Contact: Pat Seward, (703) 305- 2428
20a. THIS PURCHASE ORDER NEGOTIATED PURSUANT TO AUTHORITY OF 41 U.S.C. 252(cX ) l —
21. FOB Poimt Z2. DIBCOUNT ANLVOR NET PAYMENT TERMS 22a. 1 u*t IMMODITYY B5
Destination Net 30 Days PATMENT Sub-Total ’ '
23. DELIVER TO F.0.B. ON OR BEFORE (Date) 24. SHIP VIA 26. ESTIMATED FREIGHT TOTAL ’ F.‘
28. | 29. ACCOUNTING CLASSIFICATION 30. 31.
ACC
LINE A 8 c D E DISTRIBUTION AMOUNT
023042 03100
033041 13100

:
i

@ s

T3 SSUNG OFFICE NAME AND ADDRESS
JSCA -T7NS
Administrative Services Division
31D
Alexandria,

fark Center Drive
VA 22302

31b. ORDERED 8Y (Name and Title)

LEONARD J. GREEN, CONTRACTING OFFICER

31c. COMMERCIAL PHONE (Area Code and Number)
(703) 305- 2257

31d. FTS PHONE NO.

ISSUING OFFICE

31e. AUTH(TLZED;i__,j/O ->2 /\
.//////V

Form AD-838 (RE W3/84)
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ATTACHMENT !

Objectives and Statement of Work for the FSP National Media Campaign
Revised 8/28/2003

l. Purpose:

The contractor shall provide services to the FNS of the USDA for the development of a
national FSP media campaign focused on increasing program participation among
eligible individuals and families. The campaign objective is o promote a positive

4. " pérception of the FSP nationwide. The key messages should educate potentially eligible
individuals about the nutrition benefits of the Program and the role it can play in

supporting working individuals and families.

The contractor will develop & three-year media campaign that includes innovative and
creative products and marketing strategies. Initially, the contractor will use existing FNS
resources developed under other contracts to facilitate a speedy implementation of the
campaign. '

The government intends to award Optioﬁal tasks es determined and ordered by FNSin -
FYs 2004 and 2005, depending upon the availability of funds, and FNS' determination of
a continued need for & national media campaign. -

1. Background:

The Food and Nutrition Service increases food security and reduces hunger in partnership
with cooperating organizations by providing children and low-income people access to

* food, a healthful diet, and nutrition education in a manner that supports American
agriculture and inspires public confidence.

The Food Stamp Program is the Nation's primary food assistance and income security
system for the poor, due to the breadth of its coverage and the importance of its benefits
for millions of low-income households. Currently, the FSP is reaching about 59 percent
of individuals who are cligible for benefits. While participstion among eligible people is
increasing, it is still significantly below its high point in 1994, when over 74 percent of
eligible households were participating in the Program. Therefore, FNS has identified the
FSP Nationa! Media Campuign as a corporate priority.

The purpose of this FSP National Media Campaign is to educate the general public,
especially those potentially eligible for the FSP, about the nutrition benefits of the
Program. The campaign aims to combat the nagative welfare stigma sometimes
associated with food stamps by emphasizing that the FSP is a nutrition and work support
program. The campaign also is to convey general eligibility criteria to overcome
misinformation as well as to provide potential applicants with information on where and
how 10 apply for food sltamps.

—_—
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FNS’ studies have shown that bamers to program participation include the following:

» confusion about welfare reform policies stemming from the implementation of the
Personal Responsibility and Work Opportunity Reconciliation Act of 1996
(PRWORA). '

« misinformation or lack of information about the FSP. Some households believe that
they are not eligible for food stamps because they are employed, own a home or car,
or because they no longer receive other types of assistance such as Temporary

_ Assistance for Needy Families (TANF).
misinformation among immigrant families that FSP pamcnpauon LOUld affect their
citizenship and confugion .about FSP requirements.

« perceptions among working familics and elderly that they do not need food stamps, or
that there is a limited amount of food stamps available and “others might need it more
than me”, o

» expectations of low benefits particularly by elderly individuals who believe that they
will only receive $10 a month in food stamps, and that it is not worth their time or
expense (o apply.

« costs in terms of time and moncy of applying for and participating in the FSP. Some

individuals take unpaid time off of work to apply for benefitz and food stamp workers
sometimes require them to make more than one visit to the food stamp office. Thus,
the time required to complete the application process, plus the lost wages and
transportation costs, may make it seem not worth the effort to apply. -

» - welfare stigma. Many individuals view the program as & welfare rather than a
nutrition assistance program. Individuals do not want to be seen at the welfare
department making application for food stamps or having their employers, friends,
relatives, etc. know that they are receiving benefitz. Other mdlv:duals do not want to

. be seen using food stamps in grocery stores.

- prior bad experience(s) with a food stamp office (ingensitive food stamp workers,
long waits, uncomfortable waiting areas, offices with limited parking or no public
transportation, complicated and lengthy application form, too many required trips to
gather all required documemallon etc.).

The FSP is taking steps to inform and educate potential applicants about the Program and

. to remove these barriers to participation. As barriers are eliminated, more individuals
who are eligible for benefits are applying. Some current projects to educate potentially
ehgible individuals about the nutrition benefits of the FSP are:

- anationsl FSP Educational Campaign launched in 2002 around the slogan “Food
Siamps Make Amenca Stronger.” This slogan and its materials (posters, brochures,
Mliers, and press kits) are currently in use nationwide. The images developed by the
Design Center are available on a CD ROM and can be formatied 10 add local contact
information. These maierials have not been focus group tested.

» translation of six basic FSP informational materials such as the FNS-313 hrochure
into 34 languages lo assist non-English spesking individuals and familizs to access
the Program. Some of these informational materials are currently availahle; others
are being field-tested and should be available in late FY 2003. Completed
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informational matenals are downloadable from the FNS web-site at

http://www.fns.usda.gov/fsp/info.htm.

grants awarded to communily based, nonprofit and state organizations to encourage

FSP participation, specifically:

* in Junuary 2001, FNS awarded 14 grants totaling approximately $3.6 million 10
community orgenizations to undertake and evaluate projects aimed at improving
FSP access through partnerships and new technology. ,

» in Seplember 2001, FNS awarded more than $2 million in grants to six State food
stamp agencies to conduct pilot projects to test three different approaches 1o
eliminate barriers (o participation in the FSP by eligible pérsons age 60 years and
older. Those pilots, which will operate for two years, are being independently
evaluated. , :

* in Seplember 2002, FNS awarded 19 grants totaling more than $5 million to
community organizations to undertake and evaluate projects aimed al improving
FSP access through partnerships and new technology. These grants are being
independently evaluated. The 19 grantees are using materials produced for the .
FSP Educational Campaign. Some grantees are using grant funds for local radio
or television campaigna that promote their projects. Though grantees will use the
national slogan and images, some will make stats specific changes (c.g., Food
Stamps Make Vermont Stronger) to deliver consistent messages 1o their target
audiences. The graniees are commitied to this proposed media campaign and will
work with the contractor selected for this award 10 maximize campaign resources.

a project with the USDA Office of Communications (OC) to develop and produce 16

English radio announcements for the four target group audiences (see Item 3), to

distribute radio PSAs, to develop and produce one television PSA, and 10 distribute

the television PSA. Additional effort is needed to test the clarity and appeal of the

radio PSAs and the one television PSA through focus groups. If necessary, additional
effort might be needed 1o revise, produce, and retest new messages. Additional effort
is also needed to properly identify and recommend the locations of radio media buys.

& contrac! with the Hispanic Radio Netwaork to communicaie messages of outreach lo

immigrants who are newly eligible for the FSP due 10 recent legisglation (2002 Farm

Bill), while also promoting the nutrition benefits of the FSP in 2003. Specific

activities include:

+ 50 sixly-second capsules containing information about the new immigrant

provisions.

- several guest appearances by high-ranking FNS employees on weekly live call-in
shows. _

a national toll free number, staffed 24 hours a day, informing callers about program

requirements and providing assistance in Englizh and Spanish for applicants and

participants. Toll free number callers speak to live iclephone operators to acquire

FSP informational materials. Callers can also obtain their own State’s tol] free

number for more specific local information, and leam the location of FNS® web-site.

a contract that redesigned the FSP web-site to make il casier for FNS cLslomers 1o

obtain policy and informational materials.

a contract to design and develop 8 FSP web-based eligibility pre-screening 100l that

can be used by potential applicants, service providers, etc. The pre-screening tool

NO.348 P@@8/B23
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conducting outreach activities. States must submit an optional plan to FNS regional
offices to recejve funding. Currently, there are 24 states with optional outreach plans,

3. Target Audiences:

The target sudiences for this med:a campaign are:
*  General low-income population

* Working poor individuals and families

» Elderly

*  Immigrants

Immigrants will not he targeted in the FY 2003 radio media campaign. A separatc
contract was awarded 1o the Hispanic Radio Network in FY 2002, to conduct outreach for
immigrants, as discussed above. : :

4. Requirements:

A. Campaign:

into a new conceptual framework.

FNS is looking for Pluns that include: :

" Pannerships with traditional and nontraditionsl groups that can promote the messages
ol the campaign,

Haus3-vE3 .
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» innovative distribution methods and media materials using traditional and electronic
communications technologies and services. .

*  print media material, design, and layout for flyers and newspaper ads and other media
matenals. Contractor shall recommend other such media materials to FNS.

B. Specified Activities:

As dirccted by FNS, the three-year media plan should provide approaches for improving
and using the resources recently developed by FNS (discussed in hackground).
Reference Tasks 1, 2, and 3 for specified sub-tasks describing activities.

C. Quality Assurance Plan:

Develop & quality assurance plan to describe how the quality of materials will be
accesscd internally and externally. Discuss the criteria for testing new materials using
focus group or other kinds of testing.

D. Monitoring Plan:

The three-year media plan shall contain a monitoning component that includes
mechanisms to track the use of the campaign materials. The proposal shall contain
information on how each strategy will be tracked such as sigma encoding, usage reports,
or other relevant data. '

Al a minimum, after award, the contractor shall collect and provide information on the
following: :

* thelocations of the radio media buys or donated time, types of messages aired, and
target audiences reached.

» -~ If FNS approves the use of 1elevision during the campaign, the locations of media
buys or donated time, and other relevant information, _ '

» adistnbution plan.for materials that shows distribution locations (subject 10 FNS
approval), products disseminated (e. ¥-, brochures, posters, bus/subway cards, etc.),
quantilies of materials, any funds expended and reasons for expenditures, und
pariners (traditional and nontraditional) assisting with the distribution pracess.

E. Quality Assurance Surveillance Plan:

Develop a Quality Assurance Surveillance Plan (QASP) based on the outputs
(deliverables) as described in the Tasks. The QASP should also include the method of
surveillance and evaluation, the frequency and/or duration, quality assurance forms and a
format for surveillance resulls.

PB18-6823
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S. Project Deliverables:

The contractor shall provide FNS with 3 hard capies and electronic files of al developed
‘material. Reports and other materials should be prepared in Microsoft 2000 using Word,
Excel, or Access Programs. If other software progrums will be used, FNS approval must
be oblained.

All data files, original artwork, disks, CD ROMS, tapes and other media materials
. produced as & result of this BPA shall be delivered (o FNS. Electronic versions should
also be provided. '~ '

Media materials prepared for the FNS web-site should be formatted so that they can he
downloadable, when specified in the three-year media plan,

Electronic file duplication masters shall meet all USDA Design Center specifications for
reproduction by a printer. The contractor shall work with the USDA Design Center to
resolve any problems with any files prior to the acceptance of this final deliverable by

FNS.

‘Duplication masters (final full color art and all files on a SyQuest Disk, and final film for
printer, ready lo-go transparencies, color separation negatives and materials on a CD
ROM) shall be provided to FNS so that computer masier versions are available to others
to print the media materials. The duplication masters shall meet al] USDA Design Center
specifications for reproduction by a printer. The contractor shall work with the USDA
Design Center to resolve any problems with any files prior to the acceptance of this final
deliverable by FNS. ' ' '

Al media materials produced under this BPA must be submitted first 1o FNS and shall
not be relensed without FNS' approval.

Meetings or conference calls with FNS shall be held as needed to discuss specific
information or needs and project progress, and provide information. Meetings shall he
held at the Park Office Center in Alexandria, Virginia. '

Deliverables and Due Dates

The attached charts define deliverables and estimated due dates to assist in the
preparation of the proposal. The sub-tasks are not listed in numericul order. The sub-
tasks are listed in chronological order to reflect the activities that need to be completed
along with the estimated due dates.
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Reporting Requirements - Task 1
Optional Tasks 2 and 3

Deliverable

| Monthly status reports. Reference sub-tasks 2, |5, and 24.

Devcloping new and utilizing existing partnerships with traditional
and nontraditional (cashiers at grocery stores, employers, etc.) groups
lo publicize the national campaign and to obtain donated radio or
television mediu buys.

NO.349 PB12/823

Estimeted Due Date

|0 calendar days afler 1he end
ol each month.

Progress should be recorded in |
monthly status repon.

Final yearly repori(s). Reference sub-tasks 2,15, und 24.

| Summary of salient results.

30 calendar days prior o the
expiration of the task awarda.

Summary must accompany
report.
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Task 1 - FY 2003

- Deliverable _ _ Estimated Due Dale
Post award meeting. 10 working days afier Task
Reference sub-task 1. 1 i8 awarded. o
Recommendation of locations for radio media buys. ‘Relerence sub- | | month after award.
task 3. o
Recommendation of distribution points for bus and subway cards. ! month aller award.
Reference sub-task 4. i

. f onsultation with 19 FY 2002 FSP outreach gruntees Lo determine 1 month afler award.

whal media activitics each is undertaking and possible linkages to the
national media campaign.

| Reference sub-tasks 5,12, and 13. . ]
| Consult with New ‘xork South Carolina, Texas, and Massachusetis 2 months afler award.
| State FSP agencies 10 discuss lessons leamed and to obtain copies of
| their outreach media materials. Reference sub-tesks 12 and 13,
Start development of a distribution plan using traditional and electronic | 2 months afler award
communications technologies and services. When feasible, media
matenals should be disseminated through technology (web, CD ROMs,
| ctc.). Reference sub-task 11.

" Purchase, distribute, and track radio media byys. Radio productions 2 months afier award.
devcloped by USDA OC will be used in FY 2003. Reference sub-task
3.

Preparc and submit 2 memorandum summanizing cansultations with 19 | 3 months afler award
FY 2002 grantecs and with State agencies (NY, SC, TX and MA).
Recommend areas that can be capitalized on during this campaign.
Recommend materials that should be focus group tested. Reference
| sub-tasks 12 and 13. . R
Desxgn produce according to local specnfcanons pnnt, distribute, and | 3 months after award.
track bus and/or subway cards.
| Reference sub-task 4. _ _
Development of data collection instruments and other needed materials | 5 month after award. |
for consumer testing of messages and/or materials. FNS and contractor
will determine which matenals (videos, posters, etc.) should be focus
| group tested. Reference sub-task 7. I
Development and, after FNS approval lmplcmcmanon ofa 6 months ofter award.
comprehensive three-ycar medin plan for the national FSP campaign.
P’lan should include a monitoring componenl. Reference sub-lask S,

Beavalnpment-designund- layeut-ef {rmh—mee}r&mm&}s—e&-smﬁed 8-t he-fiter-eward:

HHhemS—ﬁfprew}medwaﬁ-
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[‘Conduct focus group testing of radio and television productions 8 months after award.
produced by USDA OC and other materials (to be determined by FNS
and contractor).

| Reference sub-task 9.

[ Interim and final reports rcgardmg focus group findings concerning 11 months after award.
radio and television productions, and other materials, if any. 1f in the ' '
FNS approved medie plan, revise, produge, and retest USDA OC radio
and television productions. If in the FNS approved media plan, focus
group test existing or newly dcvcloped materials.

Reference sub-task 9. _
Recommendations for medin events. - -+ | 11 months afler award

| Reference sub-task 10. ' ]
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Task |
Optional Sub-task for FY 2003

Deliverable:
Sub-task 3-1. Purchase additional radio media spots, distribute, and track.
If additional funding hecomes available in FY 2003, FNS reserves the right to purchase

additional medie spots. The contractor will purchase the additional radio media spots,
distribute, and track.

L X el
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Quality Assurance Surveillance Plan

Performance Objccﬁves, Standards end Measures

Pedurmance
Ohjective/ Reguicement
| PR-1: Assessment of

awareness of the 'SP as o

nurmnon and work support
| Program, atnrudes toward
the FSP, how to apply, and
1ts apphication process.
Reference sub-task: 9 —17-
30

Performaney
Standasd
Focus group findings

and/or appropnate
addinonal methods
shall be used o
document consumer
knowledge, arurudes,
and awareness to
establish best tacucs
for changing image of
Program and
Incressing

| participation. Findings
will cantribute to
‘| reassessment of

current behavioral
barriers & identfy
intermediate »
communicalion steps
necessary to aran FSP
goals.

Mueansane

Reports of the focus
groups and/or other
research methods will
document conclusions as
well as the results of
behavioral mapping for
each rarger audience.

After FNS review, if the
report requires one
round of revision, the
contractor will have
exceeded the
performance
requirement for this sub-
task. '

After I'NS review, if the
report requires rwo
rounds of revisions, the
contractar will have
successfully mer the
performance
rcqulrcmcnt.

~ Subrask 17, 5%

NO.348 PB16-823

Award Fev For
Sub-1ask
Subtask 9, 5%

= $4.962.41

=§18,694.47

Subtask 10, 5%
=$35,723.54
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Quality Assurance Surveillance Plan

Performance Objectives, Standards and Measures

Coo o Pestonmanee Perfoamianee o Measase oo Awand Fee For
Objective/Reguisenmens 7 Seadasd © . Sub-Tash -
PR-2: Develap Conclusions for media Report with justifications |  Subtask 3, 5%
cecommendatons for areas buy sites will be based | for site locavons will = $1004,974.23

toy purchase radio media on wicrpreanon of document conclusions. :
buys. Justfy arcas selected | data and opporrunides
based on FSP parncipation | for donated media After FNS review of the
data and oppormuniges to buys with overall goal | media buy locations, if Subrask 18, 5%
increase the leverage of the of leveraging resources | the contracror’s - - =$80.270.37 .
campaign through donated | most effectively 1o tecommendarions are
media buys. reach the rarget accepted, the conrracror
Reference suby-task: 3- 18- audiences. A will have exceeded the
26 benchmark analysis of performance Subtask 26, 5%
eamed media will bea requirement for this sub- =3$81,649.87
¢stablished and an task. :
eamed medis plan thar ‘
complements and Afrer FNS review of the
leverages media buy media locations, if the
sites will be included. | contractor’s
recommendation is not
accepted and a second
round of lucations must
be presented 1o FNS, the

contractor will have
successfully met the
performance
requirement.
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Quality Assurance Surveillance Plan

Performance Objectives, Standards and Measures

Pedfvrmancy
B Objective/ Reguiremient
{ PR-3-A: Develop a
| ereanve, innovanve, and
comprehensive three year
media plan for a nanonal
FSP educanonal campaign.
‘T'he plan must conrain a
monitoring component.
Conuacror will update and
maintain plan in optional
years, if tasks awarded.
Reference sub-task: 5-16-25

Polunmance
Standard
Campaign plan should
have 2 sound theoreneal
foundation and reflect
the campazign theme
and message conceprs.
I'he mesysages
recommended 1n the
plan must be culrurally
sensinve, appealing and
understoad by the
targer audiences. The
plan reflects an
understanding of the
USDA Design Center
and OC specifications.

An innovative ,
partnership plnh will be
mcluded and potentil
uscs of thesc parners
10 leverage FSP
messages will be
recommended.

Mueasune

['inal report presents
detatled and unbiased
conque of the media
campaign and
recommendatinns for
the three-year plan and
subaequent modificanon
plans.

Afrer FNS review of the
draft report, if the
contracror succesafully
captures all changes
required by FNS during
the finst round of review,
the contractor will have
exceeded the
performance
requirement for this sub-
task.

After FNS review of the
draft repare, if the
contractor takes two
rounds of review to
successfully caprure all
of FNS§'s changes, the
contractor will have
successfully mer the
performance
requirements.

Awarld Fee For

ND.348 PB18-823

Sub-Task
Subrask 5, 5%
= $5,469.21

Subrask 16, 5%
=$6,371.82

Subsask 25, 5%
=$4,072.59
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Quality Assurance Surveillance Plan

Performance Objectives, Standards and Measures

Awiand Fee For

Perlosmance Pedvomance o Measune

- Objective/ Reguirncmen CStadard _ : el STk
| PR-3-B: Develop Dara are ngorously Data are presented in the Subrask 2, 5%
. ‘ procedures for tracking collecred on the monthly starus reports = $3,920.82

how mateneals are used implementation of the | and are summanzed in the Subrask 5, 5%
including but not limited to | media campaign, yearly final reports. Dara =$5,469.21
volume of material, types providing benchmarks | are used in the reports to
of matenals, location of for assessing couts, explain what work has
distnbution, and potental | and possible effects. been done and whether or
audience.  ‘I'racking not 1t will support the Subrask 15, 5%
document must also - | ubjecaves of the =$3,397.18
include when States or local campaign. Subtask 16, 5%
locations were advised of =$6,371.82
airing of messages. The Results of discussions
procedures should be with Seates about the
oudined in the three-year ainng of messages and Subuask 24, 5%
media plan. their suggesnons for plan =$4,024.77
Reference sub-rasks: 2 and revisions will be Subrask 25, 5%
5,15 & 16, 24 & 25 documented. =$4,972.50

After NS review of the
draft report, if the
contractor successfully

- caprures all changes
required by FNS dunng
the first round of review,
the contractor will have
exceeded the performance
requirement for this sub-
task.

After FNS review of the
draft repon, if the
conntractor takes rwo
rounds of review ta
successfully caprure FNS’s
changes, the contractor
will have successfully mer
the performance
requirement for thiy aub-
task.




v9.-.28-83 14:43 USDA/FCS/ASD-/CMD + 282 296 1793 _ NO.348 Pg29-823

Quality Assurance Surveillance Plan .

Performance Objectives, Standards and Measures

] ” l ' [ ]
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Quality Assurance Surveillance Plan

Performance Objectives, Standards and Measures

Peslonnuiee Performance Meansure Awand Fee bur
Objective/ Reguireinent Stumlard : Sub-Task
PR-4: Develop tested, Messages reflect Reports from focus Award fee

acuonable messages 1o raise campaign theme and groups and/or other calculated on
awareness of the FSP as a overarching message, research methods PR-1
nuranon and work support | are approprate for and | documents quahiry of
program and how to apply appealing to the target | messages and success ar
with four target group audiences, and are clear, | reaching and influencing
audicnces. credible, casily targer audiences, and
Reference sub-rask: 9-17-30 understond, and recommends changes to

considered actionsble mprove messages.

by the intended

sudiences. - | After NS review of the

' draft repor, if the
Messages are contractor successfully
specifically tested for captures all changes

low literacy audiences. required by I'NS durning
' the first round of review,
Messages are tested for the contractor will have

unintended exceeded the

canaequences and performance

behavioral intent. requirement for this sub-
task.

Afier FNS review of the
draft report, if the
contracror takes rwo
rounds of review 1o
successfully caprure
FNS’s changes, the
contractor will have
successfully met the
performance
requirement for this sub.-
rask.
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ATTACHMENT 1

1. Incorporate the attached deliverable payment schedule which will be for Task 1 (Year
One) of the BPA for the FNS Food Stamp Media Campaign. This will result in the
.. following changes.

a. Task 2 (Year One) additional radio buys awarded under PO No. 43-3198-3-
0140*01 will now be incorporated into subtask 3 under Task 1 (Year One) of the
attached schedule.

b. Task 3 (Year One) Photo Shoot awarded under PO No. 43-3198-3-0160 will now
become subtask 14 under Task 1 (Year One) in accordance with the attached
schedule.

2. The attached deliverable payment schedule reflects a transfer of $228,300 of
subtask 11 funding, to subtask 3 (radio buys).

3. Sub Task 5 (National Plan 3 Yr.) deliverable date has been extended through April 2,
2004.

4. For billing purposes the following Task 1 (Year One) subtask must be invoiced
against the following PO Numbers.

Subtask No. PO Number to be invoiced against
1-13,and 15 43-3198-3-0140
14 43-3198-3-0168

16 43-3198-4-0063

2
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This task is awarded agianst BPA
FNS-03-100JBE
05 TASK 2 (Year One) - (Ref. subtask 3-1 task 2500{ 02 1|EA | 200,000.00 200,000.00
1) Additional Radio Media Buys in _
accordance with Task 1 (Year One) SOW This
task will increase the total funding
awarded for media buys to $2,942,504.00 -
($2.739,979.00 awarded in Task 1 plus
$202,525.00 awarded in this Task 2) :
06 Same as line 5 above 2500{03 1|EA 2,525.00 2,525.00
Tech.Contact: Pat Seward, (703) 305- 2428
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ch 29. ACCOUNTING CLASSIFICATION 30. 31.
Al
uNEi A 8 c D E DISTRIBUTION AMOUNT
023042 03100 '
033041 13100

\

“31a, IBEUING OFFICE NAME AND ADDRESS

USDA -FNS

Administrative Services Division

3101 Park Center Drive
Alexandria, VA 22302

416, ORDERED BY (Nama and Tille)
LEONARD J. GREEN,

CONTRACTING OFFLCER

31c. COMMERGIAL PHONE (Arsa Code and Numiber) 31d. FTS PHONE NO.

(703) 305- 2257

2 7

3te. AUTHORIZED SIGNAFURE M
. ,_//7
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Form AD-838 (RRY-3(84)



’ FOR AGENCY USE ONLY

UNITED STATES DEPAk. AENT OF AGRICULTURE

FS03063000 Purchase Order
| PAGE NO | 2 RECENING OFFICE | 3. CONTRACT NO 4 ORDER DATE 5. 8F-281 & UNIT 7. FUND |8 ORDERNO 9548
1 NO. 11988-23F-0117K 09/30)20a3 CopE |G 43-3198-3-0168 00
9a. TYPE PURCIASE 8t SELLER'S IDENT NO B¢, FORM 1068 od. TAXPAYERS IDENT NO
[X | PURCHASE ORDER | | DELIVERY ORDER 431791685 X|NO [ ] YES } 431791685

10. TO: (Seller's Name, Addrmas. City, State, Zip Colle. and Phone No 11

FLEISHMAN-HILLARD, THC.

1615 L STREET, NW SUITE 1000 SHIP

VID431791685 A

TO

WASHINGTON, DO 200365654 ’

3101 PARK CENTER
ALEXANDRIA, VA 22302

Consignies, Address, Zip, Code, and Ploce of Inspaction and Acceplance

USDA/FNS/CGA

DR.

Room: 200

PHOMNE
{AC&ND

t2.
LING
ITEM

13.

AC
CODH

DESCRIPTION

15

BUDGET
OBJECT]

18

Lir

ACH

17

1
EOUANTITY

18
LINIT
ISSUE

18

LINIT PRICE

20

AMOUNT

01

02

This task is awrded from BPA No.
FNS-03-100JBE

Task 3 (Year One) - Photo Shoot lo
compliment and supplement the current Food
Stamp Make America Stronger Campaign in
accordance with the altached SOW and
assumptions as presented in the 9/29/03
Revised Cost Proposal. Period of
Performance September 29, 2003 through
March 30, 2004,

Same As Line 1 Above -

ALL INVOICES MUST CONTAIN THE TAXPAYER
IDENTIFICATION NUMBER (TIN)!

Payment wunder this purchase order will be
due on the 30th calendar day after receipt
of a proper invoice by the office
designated under billing instructions.  The
date of the check shall be considered to be
the date payment is made.

SUBMIT INVOICE(S) TO THE FOLLOWING ADDRESS.
BESURE TOINCLUDE OURORDERNUMBER (BLOCK
8), YOUR REMITTANCE ADDRESS, YOUR VID
NUMBER (BLOCK 10), INVOICE NUMBER, DATE,
ANDDOLLARAMOUNT. DONOT INCLUDE OUR
'HIPPING ADDRESS ON INVOICE(S).

3DA, NATIONAL FINANCE CENTER
). BOX 60075

2500

2500

01

02

EA

EA

322,1€68.60

157,804.35

322,168.60

157,804 .35
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Draft 8/22/2003

Task 2
Sub Task 14: Photo Shoot (New)

Scope of Work

The contractor shall manage a three-phase photo shoot to obtain pictures that shall:

Complement and supplement current “Food Stamps Make America Stronger” images.
Be used in the national media campaign.

Build a library of photos that can be used to add interest to FSP and FNS publications.
Feature a culturally diverse set of healthy looking people eating, shopping for or buying
healthy food or engaging in physical activities.

The pictures required at a minimum are listed in Attachment 1. The outline is meant to be a
general guide. In their plan for the photo shoot, the contractor may suggest revisions to the shot
list in order to facilitate efficient management of the photo shoot while still meeting FNS goals for
the project and the types of pictures required by FNS. The photo shoot may occur in phases that
correspond to the priority of the photos. FNS suggests a minimum of three phases. The
contractor may propose and justify an alternate phasing approach when meeting with FNS and in
their plan.

The contractor shall arrange for color photography services, casting of models, locations, food
stylist, hair and make-up stylist, wardrobe, furniture, props, and all other logistical arrangements
needed for the photo shoot. As FNS staff will attend the photo shoots, locations within the
metropolitan Washington, D.C. area are preferred. The contractor shall consult with FNS
nutritionists to determine the appropriate meals, nutritious food, and other props used in the
photos. (All food and meals must be in line with the USDA Food Guide Pyramid and the Dietary
Guidelines for Americans.) USDA shall maintain the copyright on all photos and have exclusive,
unlimited rights to all photos in all media. The contractor shall provide all photographs as 4 x 5"
color transparencies.

Deliverables:

Item Deliverable Estimated Due Date
Number

1 Meet with FNS to discuss photo shoot 2 weeks after award
plans, revisions to the shot list, phasing
approach including consultation with
FNS nutritionists regarding food
featured in photos. -
Submit draft plan for photo shoot 5 weeks after award
including recommended dates,
locations, models, props, and other
logistical details to FNS for review and
comment. The plan shall include
Polaroids/portfolios of recommended
| models
Make changes in photo shoot plan 7 weeks after award
according to FNS comments.
| Conduct photo shoot phase 1.
| Submit photo proofs from phase 1 to
FNS for review and selection of final
| photos.
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| 9 weeks after award
11 weeks after award
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Deliver final photos from phase 2 to
FNS in the specified formats.

12 weeks after award

Conduct photo shoot phase 2.

14 weeks after award

Submit photo proofs from phase 2 to
FNS for review and selection of final
photos.

16 weeks after award

Deliver final photos from phase 2 to
FNS in the specified formats.

18 weeks after award

10

Conduct photo shoot phase 3.

20 weeks after award

11

Submit photo proofs from phase 3 to
FNS for review and selection of final
photos.

22 weeks after award

12

Deliver final photos to FNS in the
specified formats.

24 weeks after award




Attachment 1

Photo Shoot Outline

Description of how outline is organized:

First, this outline is organized into three priority levels. Next, the priority levels are divided into
sets of photos with a common theme, such as eating together, or physical activity. Then, each
set of photos includes a table with a description of the specific shots and the proposed race or
ethnicity, gender, and age of the models for each shot. Each individual photo request is

consecutively numbered.

FIRST PRIORITY

Set 1: Photos of families eating dinner and breakfast
For Use by: FSP, some also by Child Nutrition

[ Number | Picture | Racel Gender Age
A | Ethnicity )
1-3 | Family with two parents and at | Caucasian, African Parents: 256
leas! two kids (two versions: American, Hispanic -45
silhouette and at kitchen table | (1 photo of each) Kids: 6-9
with background)
4 Family with elderly member A range of Kids: No | Grand-
(parents, kids, grandparent) Hispanic, African- preference. parents:
(at kitchen table with American, and Although we | 60+
background) Caucasian family have no Parents: 25
arrangements. We | preference -45
‘_ do not have a as to the Kids: 6 — 9
5 Seniors with a child preference of which | gender of the | Grand-
(grandparents and grandkids) | photo has which children, we | parents:
(two versions: silhouette only | race/ethnic model would like to | 60+
and at kitchen table with family as long as all | see a Kids: 6 - 9
background) are represented in | balance of
the set of pictures. | girls and
Non-descript boys.
ethnic/racial
6 Father with a child (at kitchen | background is also | Kids: No Father: 25 -
table with background) acceptable. preference 45
but see Child: 12 -
) above. 15
7 Pregnant woman with child (at Mother: 25-
kitchen table with background) 40
Child:3-5
8 Teenagers eating healthy Pre-Teens
lunch with a non-descript and
background (silhouette only) Teenagers:
11-18




Set 2: Prescreening Tool Photos
For use by: FSP only

| Number Picture Race/ Gender Age
Ethnicity
9 Outreach worker pre- Non-descript Qutreach Qutreach
screening client racial/ethnic worker: Worker: No
background so that | Female preference
all audiences can Client: No Client: 45+
relate. preference
10 Eligible person pre-screening Eligible Mother: 25
themselves with child Person: -45
Female Child: 6 -9
Child: No
preference
11 Business person helping No Business
employee to do pre-screening preference Person:
40+
Employee:

20-35




SECOND PRIORITY

Set 3: Grocery Store Photos
For use by: FSP only

Number | Picture Race/ Gender Age
I | - Ethnicity
2-15 Several general shots: People | A range of Hispanic, | No Variety of
shopping and pushing carts in | African-American, preference, ages from
the aisles (looking at and and Caucasian both males children to |
selecting healthy food, such as | people. We do not | and females seniors
grains, milk, fruits and have a preference should be
vegetables) of which photo has | represented
16 Specific arrangement: Mother | which race/ethnicity | in the Mother:
shopping with kids of people as long as | pictures 25-45
all are represented Child: 6 -
in the set of 9
17 Mother (with kids) using the pictures. Non- Mother:
EBT card purchasing an array | descript background 25-45
of healthy food is also acceptable. Child: 6 -
9
18 Senior using the EBT card 60+
purchasing an array of healthy
foods




Set 4: Nutrition Education, interactive and science based
For use by: FSP, OANE

Number | Picture Race/ Gender Age
| Ethnicity
19 Group doing a food store A range of Hispanic, | No No
shopping tour (3-5 people African-Americans, | preference. preference.
with leader comparing labels | and Caucasian Just a good Justa
of whole, 1%. and skim milk) | participants. We do | balance of balance of
20 Group at farmers market not have a males and ages between
food demonstration or tasting | preference of which | females. 20 and 65.
21 Family walking home from photo has which Kids: No Parents: 25-
the market carrying bags or race/ethnic model| preference. 45
with bags in wagon pulled by | as long as all are Kids: 6-9
child or mom (mother, father, | represented in the
kids) set of pictures. Non-
22 Family in kitchen preparing descript background
foods together (mother, is also acceptable.
father, kids)
23 | Group sitting in circle with No No
food guide and other props preference. preference.
on table Just a Just a
24 Buying fruits and vegetables balance of balance of
at farmers market males and ages between
females. 20 and 65.




THIRD PRIORITY

Set 5: Exercise Photos

For use by: FSP, OANE, and Child Nutrition

We'd like shots of the family
eating their picnic and shots of
them playing ball or Frisbee
and doing other activities
together with their picnic in
view.

Number Picture Race/ Gender Age
Ethnicity
| 25 Children shooting basketball Non-descript No 12-18
| 26 Children riding bikes racial/ethnic preference. 6-11

27-30 Family walking, raking leaves | background so that | A mix of boys | Parents:
or other common household all audiences can and girls. 25-45
physical activities (Mother, relate. Kids: 6 — 9
Father, Kids)

Note: We'd like several shots
of the family doing different
| activities in each shot.

31-35 Family playing together at a Grand-
park with picnic in background parents:
(Grandparents, Mother, Father, 55+
Kids) Parents:

25-45
Note: We'd like several shots. Kids: 6 -9




