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(Al) ~ e s a i b cin detail, the &pk of en&, ~nissic&sor other &it hay impair
the accuracy and integrity of infomation furnished to the cons&r reporting agencies.. 
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describes:thetype of acmunt,.as' ~ n * i ( m ~ g i a l i . ~ i n ~are payable) but isI .  , I  
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compound the confusion. For instance, at least one of the bureaus has chosen to 
report all accounts as "instailment"-despite the fact that few were ever that type 
loan. 

These reporting conventions for factoring companies were deveIoped several 
, years ago, when the debt buying business was-relatively new. They have not been 

amended since then, despite substantid growth in the industry and years of 
resultant confusion for consumers. The result is a perception of incorrect 
information, which is caused by poorly defined information. The lackof clarity 
has resulted in a general outcry of inaccuracy. The issue has been exacerbated as 
an increasing number of individuals access their credit reports. 
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(A21Describe, in detail, the patterns, practices, and specific forms of activity that can 
compromise the accuracy and integrity of information M s h e d  to consumer reporting 
agencies. 

The practices of reporting only negative infomation and not reporting to all three 
bureaus is problematic. In the first case, reporting must be comprehensive and 
cannot be.based on exceptions; so creditor reporting of negative information alone 
should not be permitted. In $the latter case, reporting to aU 3 bureaus should be a 
requirement if reporting is done atall. However,.it is bssibie that some of these 
gaps in reporting are done intentionally asaresult of the way data is handled at 
the bureaus. Because of the differe~cesaut&w$ in these comments, creditors may 
choose not to report to a particular bureau because their unique presentation of 
information causes increased levels of inquiries. . 
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In addition, reporting should be governed by one, national standard and not be 
influenced by individual state:requiremeats. Again, the need to modify reporting 
to $ccornmodate s t .requirements likely results in a decision tonot report in 
certain staes, resulting in a gap in reporting of certaininformation, 

(A10) Describe, in detail,thejmiicies and procedures of consumer reportingagencies for 
ensuringthe accuracy and integrity of information received from furnishers.. ... 
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Despite miving the same reportinginput, the three credit reporting agenqies 
present the data differently, sometimes changing the description provi+d-by the 
reporting record or adding information that was not presented. Again, the result is 
consumer confusion and forcing the data furnisher to defend information that is 
confusing, out of its originalcontext or that was never submitted in the@ transfer 
of information. The confusion is compounded when resellers reinterpret the 

- 'information and revise the intended meaning of what was originally provided (see \ 
J 

the example of "installment" noted previously). 

At this time, none of the credit reporting agencies provides any control 
mechanisms which would;help the overall accuracy of credit bureau reporting. 
That is, after update files are submittedby the funnisher, there is no routine 
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reporting of the success of the loading (e.g. number loaded, number failed, reason 
for failure) or samples of the failures. This information is typically available on an 
"as requested" basis, but usually only annually. Doing so each month would also 
notify fwnishers of failure to receive and load entire files. 

(B4) Piease address the circumstances under which direct disputes with furnishers would 
cost more, less, or same to process.. ..as compared to disputes that are first received and 
processed through the consumer reporting agencies and then routed to furnishers for 
investigation. 

The automated dispute process (CDV) that is initiated when a customer disputes a 
credit bureau entry directly with the credit reporting agencies works well when 
there are issues that can be addressed with a minimal amount of information. 
However, when a customer raises questions such as "not mine" or "fraud", 
standard industry practices such as requiring supporting documentation for a fraud 
claim (as that outlined on the FTC website) are inadequate for a full investigation 
and resolution of the claim. Gkewise, the 30 day time limit is generally 
insufficient to research supporting documentation if ownership has changed 
during the Me of the account. In such cases, and when a customer repeatedly 
initiates disputes through the reporting agencies for the same trade line, 
continuing to utilize that process is neither cost effective or likely to reach a 
satisfactory conclusion. In both situations, it would be preferable to refer the 
customer to the data furnisher to pursue the dispute. Although currently not done 
by the agencies, if the trade were marked as 'in dispute' when r e f e d  to the 
furnisher, the customer would receive some level of =lief from the dispute until it 
is resolved. Continual, repetitive disputes through the bureau are of questionable 
value and substantial cost to all parties involved. It is not possible to determine 
whether these are legitimate disputes or are initiated based on 'advice' received 
from a credit repair organizationbecause the transmitted infonaation is 
insufficient to do so. 

Again, Resurgent Capital Services, LB appreciates the opportunity to comment and 
would be happy to answer any questions regarding these comments. Please feel free to ,-
contact me b t l y  at 864 248 5761. 
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