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WWTG v FR, IT, SP, CN
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WWTG v Global Vineyard Area 2011
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WWTG production in hectolitres 2011
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WWTG production v FR, IT, SP, CN 2011
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WWTG v Global Production 2011
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Global consumption 2000-2011
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M Production (hectolitres) = Domestic market (hectolitres)
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WWTG Exports 2011 in hectolitres
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Bottled v bulk exports
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WWTG v global exports 2011

26,732,958

WWTG =
27% of total

global wine 99,400,000
exports
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Trends

EU vineyard area reducing due to reform measures

WWTG vineyard area stabilising after a period of
growth

Long term trend is major net reduction in
productive capacity

Consumption has rallied after post-GFC dip
Oversupply appears to be over for now
WWTG trade remains very strong

Bulk wines are a key trend in export growth

EU & USA largest export markets for most WWTG
exporters but Canada & China very important also.
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