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< Mission

m Our mission is to maintain the integrity of all our
Air Force-unique trademarks/service marks and
word marks (marks) through diligent monitoring
and active licensing
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m 10 USC 2260 authorizes the DoD to identify,
register and license its trademarks, as well as
collect fees for the licensing activity

m DODD 5535.09, DoD Branding and Trademark
Licensing Program, establishes program'’s
goals

Authority
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U.S. AIR FORCE

Defining “trademark”

m A trademark ... includes any word, name,
symbol, device, or any combination, used or
Intended to be used to identify and distinguish
the goods/services of one seller or provider
from those of others, and to indicate the
source of the goods/services.
(www.uspto.gov)
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U.S. AIR FORCE

“Just do 1t”

CNBC

DUNKIN’
DONUTS

ldentifying a trademark
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Presenter
Presentation Notes
Central to the ruling was the finding that the contour (or “scalloped”)  form of the Coke bottle was not, standing alone, protectable because it is a general shape used by many manufacturers.  The court then found that the Coke bottle was distinctive because of the vertical grooves on the neck and lower body that are separated by a wide “belt” in the middle.  The Pepsi bottle had neither of these design elements and, in contrast, features wavy, horizontal lines on the lower half without any “belt.” 
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U.S. AIR FORCE

m Although federal registration of a mark is not
mandatory, it has several advantages,
including notice to the public of the
registrant's claim of ownership of the mark,
legal presumption of ownership nationwide,
and exclusive right to use the mark on or In
connection with the goods/services listed In
the registration. ( )

Registering a trademark
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Protecting the portfolio

The U. S. Air Force Symbol is
currently the only registered
trademark for the Air Force. Its
registration number at the
USPTO is 2,767,190.

Permission to use it for
commercial enterprises and for
advertising purposes (free or
paid) is required.

All internal designs should be approved by the
Air Force Trademark and Licensing Program Office
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Presenter
Presentation Notes
The use of this registered U.S. Air Force mark for commercial purposes, including reproduction on merchandise, is expressly prohibited unless the producer has a license agreement with the Air Force. Use of the symbol is governed by the terms of the agreement.  
Department of Defense employees and their immediate families have an implied license to use the Air Force Symbol on personal products such as printed materials, clothing, literature, briefings, coins, web sites, and food. These items must be intended for internal use and not for retail sales, advertising or potential endorsements. While internal persons have permission to use the AF symbol all designs must still be approved by the Trademark Licensing Office.



< Air Force portfolio

U.S. AIR FORCE

Air Force Symbol Air Force Emblem Army Air Corps

Insignia

Thunderbirds patch Enlisted Rank

Slogans:

Air, Space, Cyberspace Aim High Above All Cross into the Blue
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Presentation Notes
Quickly, these are some of the more commonly requested Air Force marks from our internal (Air Force) and external (commercial vendor) customers. 

http://www.google.com/imgres?imgurl=http://www.maxwell.af.mil/shared/media/ggallery/hires/AFG-071030-011.jpg&imgrefurl=http://www.maxwell.af.mil/news/story.asp%3Fid%3D123164434&usg=__6N_ulfmTi3Pd_MAHfHQ315HQjYE=&h=1495&w=1808&sz=216&hl=en&start=3&sig2=FENTCcJN3ZXGWbSwSUrHVg&um=1&itbs=1&tbnid=wkmJPcc6_WZwKM:&tbnh=124&tbnw=150&prev=/images%3Fq%3DAir%2BForce%2BSSgt%2Benlisted%2Branks%26um%3D1%26hl%3Den%26safe%3Dactive%26tbs%3Disch:1&ei=A78kTL6kINCEnQeeyIG-BA
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U.S. AIR FORCE

Protecting the portfolio

m Enforcement
m Internal and external education
m Responding to possible reports of misuse

m Reviewing current and proposed products
pearing our intellectual properties

mLicensing
m Public and private sector
m Single-use

Integrity - Service - Excellence



Symbol Guidelines

m A 15% stand-off space around the
Symbol and/or signature is

| required. The stand-off space

takes the shape of a square, not the
outline of the Symbol.

BE A)‘PART OF HISTORY
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Find more at www.trademark.af.mil
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Presentation Notes
The official guidelines for the Air Force symbol can be found at http://www.trademark.af.mil
�
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U.S. AIR FORCE

Symbol Guidelines

m Only MAJCOM-level or higher emblems are permitted
Inside the wings of the Air Force Symbol

AIR JURCE E LEARNING
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Presentation Notes
The official guidelines for the Air Force symbol can be found at http://www.trademark.af.mil
Although using the logotype "U.S. Air Force" is not mandatory in conjunction with use of the symbol, the preferred position when the logotype is used is beneath the symbol. It is also acceptable to place the logotype on the right or left side of the symbol. Placing the logotype on the top of the symbol is not an approved version.��Changing the size of the symbol, as necessary, is encouraged and appropriate however, other manipulations of the symbol are not. Examples of manipulations include, but are not limited to:��Stretching/distorting the signature, logotype or symbol�Adding or subtracting anything from the symbol�Cradling anything inside the symbol not approved/registered with Air Force Historical Research Agency�Drawing or portraying objects coming through or protruding from the symbol�Using unapproved colors�Adding shadows or special effects�Changing the symbol's texture�


s Symbol Guidelines

m Stretching/distorting the signature,
logotype or Symbol, changing the
Symbol's texture, or
using unapproved colors, shadows
or special effects is prohibited.

LS. AIR FORCE
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Presentation Notes
The official guidelines for the Air Force symbol can be found at http://www.trademark.af.mil
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U.S. AIR FORCE

Symbol Guidelines

m There are only six approved colors for the Symbol
®
%’
U.S. AIRFORCE US.AIRFORCE U.S.AIRFORCE
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U.S. AlR FORCIE U.S. AIRFORCE U.S. AIRFORCE
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Presentation Notes
The official guidelines for the Air Force symbol can be found at http://www.trademark.af.mil
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Implied right

m DoD employees, their immediate families, and
veterans may use approved Air Force marks
on personal items such as welcome home T-
shirts, cakes, personalized candies, crafts and
custom-made gifts

m These items must not be created for sale,
advertising or potential endorsements

m Use of marks must adhere to guidelines

m Designs must be approved by the Air Force
Trademark and Licensing Program Office
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Ailr Force Seal

The Department of the Air
Force Seal is protected by
law from use by any party

\44-'&;4#
i for purposes not

specifically authorized by
the Air Force. The seal is

permitted only as outlined
iIn AFMAN33-326,
Attachment 2, dated 01
Nov 2011.

Department of the Air Force Seal
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Presentation Notes
The Administrative Assistant to the Secretary of the Air Force (SAF/AA) is the custodian of the Air Force Seal and is solely responsible for approving the use of its impression on official departmental documents and records. 
While SAF/AA holds the responsibility for approving the use of the AF seal AFPAA is responsible for policing its misuse in the public arena. 
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U.S. AIR FORCE

AFMANS3-326, 25 Nov 2011

= Commanders of Major Commands
(MAJCOM)

= Field Operating Agencies (FOA)
= Military Assistance Advisory Groups

= Air Attachments

= Professors of Aerospace Studies
= Air Force General Officers
= Air Force Missions

= Direct Reporting Units
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Presentation Notes
Here are the individuals that can use the seal.
Museums may use the seal when specifically authorized by AFHRA (Air Force Historical Research Agency). �
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U.S. AIR FORCE

Authorized Seal Uses

AFMANS3-326, 25 Nov 2011

= On printing issued at departmental level
for general Air Force use

= Official Air Force films, videotapes or
television programs

= On official programs, certificates,
diplomas, invitations and greetings

= Memorials or monuments erected or
approved by the Air Force

= Any official Air Force exhibit

= Wall plaques at Air Force facilities with
commander/agency chief approval
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Presentation Notes
Here is a list of what type of what type of materials can the seal be used on. 
Authorized users defined in the previous slide may use the seal or any part of it -- in black and white, color monochrome reproduction, pictorial, or sculptured relief -- as follows: �-- On printing issued at departmental level for general Air Force use �-- In official Air Force films, videotapes, or television programs �-- On programs, certificates, diplomas, invitations, and greetings of an official nature �-- On memorials or monuments erected or approved by the Department of the Air Force �-- With any official Air Force exhibit �-- On wall plaques at Air Force facilities with the approval of the appropriate commander or agency chief �
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USAF Emblem USAF Seal
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Presentation Notes
Comparison of the Air Force Seal and the Air Force Coat of Arms reveals small but significant differences in the two insignia:  (1) the Air Force Seal has "Department of the Air Force"; Coat of Arms has "Air Force," (2) the Air Force Seal has "United States of America"; Coat of Arms has "United States," (3) the Air Force Seal has Roman Numerals; Coat of Arms has no Roman Numerals. 


\/ Mark Definition
Hap Arnold Symbol

The Hap Arnold logo
embodies the proud history
of the Air Force and the
leaders and heroes who were
Instrumental in the formation
of an independent Air Force.

Hap Arnold/Army Air Corps
Symbol
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Presentation Notes
Why the Air Force should not use two different versions of the logo;
It might seem like an acceptable compromise to find applications where both the current logo and the Hap Arnold logo can be used.  But in fact, this would violate one of the most fundamental and widely accepted principles of brand marketing. The AFPAA trademark licensing office rarely approves the Hap Arnold for use and limits those few instances only where appropriate. For example, approval would most likely be granted to use the Hap Arnold on a grave marker of a deceased AF pilot who flew before the symbol existed. As the Hap Arnold is an important part of the history of the Army Air Corps SAF/PA regulates its use in order to preserve its integrity.
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1976 1977-1999 2000-present
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U.S. AIR FORCE

W A L M A R T 1962-1964

WAL.MART 1964-1981
WAL-MART 1981-1992

WALXMART 19922008

Walmart 2008-present
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U.S. AIR FORCE

AIR FORCE |
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Presentation Notes
Shirt: Because it doesn’t contain “U.S.” in Air Force we do not license the mark.  We also do not license the roundel. We do not license the word “Airman”. We do not license planes without our markings- that is up to the manufacturer.

http://www.google.com/imgres?imgurl=http://rlv.zcache.com/united_states_air_force_academy_tshirt-p235731396043584961cpu4_400.jpg&imgrefurl=http://www.zazzle.com/united_states_air_force_academy_tshirt-235731396043584961&usg=__BMRZKSfPCewxrR3glHHZSQEVaeY=&h=400&w=400&sz=44&hl=en&start=3&sig2=TSOj9L6FI-DC18_0fB8rww&um=1&itbs=1&tbnid=NE1Sw4UoeBOatM:&tbnh=124&tbnw=124&prev=/images%3Fq%3DAir%2BForce%2Bacademy%2Bfighting%2Bfalcons%26um%3D1%26hl%3Den%26safe%3Dactive%26sa%3DN%26tbs%3Disch:1&ei=wWcfTLi8D4SglAeG5s3fDA
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Protecting our brand

This is a symbol of our heritage, our pride, blood, sweat and tears

HELP PROTECT THE IMAGE THAT TELLS THE WORLD WHO WE ARE
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