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Table 1041. Major Household Appliances—Value of Shipments: 2000 to 2009
[In millions of dollars (2,170 represents $2,170,000,000)]

Product description Product 
code 2000 2005 2006 2007 2008 2009

Electric household ranges, ovens and surface 
  cooking units, equipment and parts. . . . . . . . . . . . . . .                3352211 2,170 2,577 2,541 2,736 2,506 2,062
Gas household ranges, ovens, and surface cooking 
  units, equipment and parts . . . . . . . . . . . . . . . . . . . . .                      3352213 779 1,392 1,363 1,541 1,473 1,126
Other household ranges, cooking equipment and 
  outdoor cooking equipment 1. . . . . . . . . . . . . . . . . . . .                     3352215 1,251 965 784 491 510 485
Household refrigerators, including combination 
  refrigerator-freezers. . . . . . . . . . . . . . . . . . . . . . . . . . .                            3352221 5,396 5,405 5,427 5,440 5,891 5,189
Parts and attachments for household refrigerators 
  and freezers. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  3352223 (D) (D) (D) 159 107 92
Household laundry machines and parts. . . . . . . . . . . .             3352240 4,047 5,236 5,184 5,232 5,835 4,820
Water heaters, electric. . . . . . . . . . . . . . . . . . . . . . . . . .                           3352281 573 638 652 950 953 869
Water heaters, except electric. . . . . . . . . . . . . . . . . . . .                     3352283 844 970 903 1,572 1,547 1,452
Household appliances, n.e.c and parts 2. . . . . . . . . . . .             3352285 2,066 2,433 2,413 2,717 2,602 2,126

D Withheld to avoid disclosing data of individual companies. 1 Includes parts and accessories. 2 n.e.c. means not elsewhere 
classified.

Source: U.S. Census Bureau, Current Industrial Reports, “Major Household Appliances,” Series MA335F, 
<http://www.census.gov/manufacturing/cir/historical_data/mq335f/index.html>.

Table 1040. Aerospace Industry Sales by Product Group and Customer: 
1990 to 2010
[In billions of dollars (134.4 represents $134,400,000,000). Due to reporting practices and tabulatimg methods, figures may differ 
from those in Table 1038]

Group 1990 2000 2005 1 2006 2007 2008 2009 2010

CURRENT DOLLARS
    Total sales. . . . . . . . . . . . . . . . . . . . . . . . . .                           134.4 144.7 167.3 182.8 197.0 200.3 211.9 214.5
Product group:
  Aircraft, total . . . . . . . . . . . . . . . . . . . . . . . . .                          71.4 81.6 86.7 98.3 105.2 102.7 110.8 112.3
    Civil 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               31.3 47.6 37.2 45.8 52.6 48.2 51.1 47.9
    Military. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              40.1 34.0 49.5 52.4 52.7 54.5 59.7 64.5
  Missiles . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              14.2 9.3 18.4 20.3 22.2 23.4 25.8 26.9
  Space . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               26.4 29.7 36.7 37.6 39.9 43.4 45.5 45.9
  Related products and services 3 . . . . . . . . . .           22.4 24.1 25.5 26.7 29.6 30.8 29.9 29.3
Customer group:
  Aerospace products and services, total. . . . . 112.0 120.6 141.8 156.2 167.3 169.5 182.1 185.1
    DOD 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              60.5 47.5 75.6 77.6 80.7 84.9 95.4 102.1
    NASA 5 and other agencies . . . . . . . . . . . .             11.1 13.4 17.3 17.2 18.7 21.3 22.5 22.1
    Other customers 6. . . . . . . . . . . . . . . . . . . .                     40.4 59.7 48.9 61.3 68.0 63.4 64.2 60.9
  Related products and services 3 . . . . . . . . . .           22.4 24.1 25.5 26.7 29.7 30.7 32.5 31.4

CONSTANT (2000) DOLLARS 7

    Total sales. . . . . . . . . . . . . . . . . . . . . . . . . .                           123.5 144.7 146.0 154.0 160.9 157.8 162.9 162.9
Product group:
  Aircraft, total . . . . . . . . . . . . . . . . . . . . . . . . .                          65.6 81.6 75.6 82.8 86.0 80.9 85.2 85.3
    Civil 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               28.7 47.6 32.4 38.6 42.9 38.0 39.3 36.3
    Military. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              36.8 34.0 43.2 44.2 43.0 43.0 45.9 49.0
  Missiles . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              13.0 9.3 16.1 17.1 18.1 18.5 19.8 20.4
  Space . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               24.3 29.7 32.0 31.7 32.6 34.2 35.0 34.9
  Related products and services 3 . . . . . . . . . .           20.6 24.1 22.3 22.5 24.2 24.3 23.0 22.3
Customer group:
  Aerospace products and services, total. . . . . 102.9 120.6 123.7 131.5 136.7 133.5 140.0 140.8
    DOD 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              55.6 47.5 66.0 65.4 65.9 66.8 73.3 77.7
    NASA 5 and other agencies . . . . . . . . . . . .             10.2 13.4 15.1 14.5 15.2 16.8 17.3 16.8
    Other customers 6. . . . . . . . . . . . . . . . . . . .                     37.1 59.7 42.7 51.6 55.6 49.9 49.4 46.3
  Related products and services 3 . . . . . . . . . .           20.6 24.1 22.3 22.5 24.3 24.2 25.0 23.9

1 Beginning in 2005, sales numbers for individual product  groups are not comparable to figures in prior years due to revised 
survey methodology.  However, total annual sales data remain comparable across all years of the time series. 2 All civil sales of 
aircraft (domestic and export sales of jet  transports, commuters, business, and personal aircraft and helicopters). 3 Electronics, 
software, and ground support equipment, plus sales of non-aerospace products which are produced by aerospace-manufacturing  
use technology, processes, and materials derived from aerospace  products. 4 Department of Defense. 5 National Aeronautics 
and Space Administration. 6 Includes civil aircraft sales (see footnote 4), commercial space  sales, all exports of military aircraft 
and missiles and  related propulsion and parts. 7 Based on Aerospace Industry Association’s aerospace composite price deflator 
(200=100).

Source: Aerospace Industries Association of America, Inc., Washington, DC, “2010 Year-end Review and Forecast,” December 
2010, <http://www.aia-aerospace.org/economics/year_end_review_and_forecast>.


