demoeratic socicly,” Accordingly, having independent voices in the media marketplace
is needed for a healthy and robust marketplace of ideas, particularly with respect to news
and public affairs.*® The basic idea is that it o single person were to gain control of a
substantial amount or all of the media in a market, he or she could tilt the discussion of
news and public affairs in a way that would mold public opinion to resemble his or her
own, cven if the facts and arguments wauld not support such a resull. On the other hand,
if there is a large number of independent voices in the media marketplace, any altempt to
tilt coverage of news and public affairs will be counterbalanced by others, who can be

counted on W point out the tilt and correct it. Thus, preventing concentrated political

influcnice provides the strongest justification for viewpoint diversity and the maintenance

of a large number of independent voices in news and public affairs programming.”’

16.  The main focus of concem for viewpoint diversity is local broadcast news, public
affairs, and other lecal programming. Applying this insight, the Commission has stated
that “die greater the diversity of pwnership in a particular area, the loss chance there is
\hat a single person or group can have an inordinate effect, in a political, editorial, or
similar programming sense, on public opinion at the regional level.””® There is nothing
in the tundamentally vertical structurc of this transaction that would reduce the number
of independent broadeast voices in any local market. After the transaction, ell of
NBCU’s O&O broadeast stations will continue to operate and provide jocal news and

other local programming. There is no consolidation of broadcast assefs within any local

7 1d, (citing Richard Brown, Early American Origing of the Information Age, A NATION
TRANSFORMED BY INFO.: HOW INFORMATION HAS SHAPED U.5. FROM COLONIAL 'I1MLES
TO THE PRESENT (Oxford Univ. Press, New York, NY, 2000) at 44-49 pusyim (“Because people widely
believed that their republican government required an informed citizenry, they scrambied to make sure that
they, and otten their neighbors, were properly informed. ™)}

“# While the most important influcnce on our civic life comes from local news and public affairs, the
Commission has acknowledged that enteriainment programming may have signilicant public affalrs
content, /. at 13631 §33. .

B See, e.g., 2006 Quadrennial Review Order, 23 FCC Red 8t 2038 949 (“[Q]ur new rule iy designed 1o
promote diversity by presumptively prohibiting combinations in the markets with the fewest aumber of
voices, while presumplively permitting certain combinations in the largest markets where the loss of
diversity 13 not a sipnifican: risk.”). See generally, 2002 Biennial Review Order, 18 FCC Red at 13630 7 28
(“[(jwners of media outlets clearly have the ability to affect public discourse, including political and
governmental affairs, through their coverage of news and public affairs. Even if our inquiry were to find
that media outlets exhibited ne appurent “slant’ or viewpoint in their mews coverage, media outlcts posscss
significant pufentiaf power in our system of government."),

Wi at 13632 Y 38 (quoting Amundment of Sccitond 73,33, 73,240, und 73.636 of the Commission's Rides
Relating to Mulriple Ownerchip of Standard, FM and Television Broadeast Statiens, 45 F.C.C. 1476, 1477
43 (1964)),
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market as a consequence of this trunsaction. [nstead, this transaction transfers broadcast
lizenses from the control of GE to the control of Comcast, In o way does this
combination of content with distribution impinge on the Commission’s core concemn —
the reduction in the number of independent voices in local broadcast markets. Nor does

the (ransaction impact mationaf viewpoint diversity in any way."'

17 Prugram diversity refers lo providing a large number of types of programs

{dramas, sitcoms, “reality’’ a.k.a. nonscripted, science ficiion, sports, news, children’s,
etc.) to viewers,” The Comumission clearly prefurs to rely, in general, on competition in
the video marketplace o ensure diversity of programming, rather than try to regulate the (

provision of program types directly.

i8.  There is no hasis to anlicipate that NBC, Telemundo, or any of their O&Os will ]
altcs programuming in a way that would decrease the diversity of programming. The

alight horizontal aspects of the merger (Comcast is contributing no over-the-zir broadcast

assets to the joint venture) indicale that there will be no significaar, transaction-specific

incentive to change or reduce programming for the NBC or Telemundo networks, or in

the progranuning of their O&Os. All program typcy that are currently represented will

continue to be represcnted — there is simply no credible incentive for the new entity to

reduce program diversity, and no apparent reason to expect that such a reduction will

takeplace, Thus, we should anticipate no reduction in program diversity in broadcast

outlets, In addition, the December 3 Cohen Letter demonstrates that the companies

intend to increase the diversity of content available on multiple platforms as well as

M In uny event, the Commussion has clearly concluded that there is a very robust markel in national ncws
and public ufTuirs. fd, at 13631 935, i
1 at 13631126, i
** The Commission restated thig preference within the iast decade. fd. at 13632937, This is a [ong-

running preference of the Commission. See FCC v, WNCHN Listener's Guild, 450 U.S. 582, 590 (1981)

"I Tihe Commission explained why it believed that market (orees were the best availabla meana of

»rodusing diversity in enterrainunent formats, First, in large markets, competition among broadcasters had

already produced ‘'an almost bewildering array of diversity’ in entertainment formats. Second, formar

uliocetion by market forces accommodates fisteners' desires for diversity within o given [yrmet, and also ,
praduces a variety of formats. ‘Uhird, the market is far more flexible than governmental regulation and

responds inore quickly to changtng public tastes. Therefore, the Commission concluded that ‘the mnarket is

the aflocation mecbanism of preferenge for entertainment formats, and . . . Cornmission supervision in this

ar¢a will not be conducive cither to praducing progrwm diversily [or| satisfied radio listeners. ™) (citing

Development of Policy re: Changes in the Entertainment Formats of Broadeast Stations, Memorandim

Opinton gnd Order, 60 F.C.C.2d RSB, 863-866 (1978)).
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ndding programming targeted Lo children and the Hispanic community.®® This provides
further assurance that the public interest concern of diversity will be served by the

transaction.

19.  Of course, individual programs may be replaced as they lose popularity, as is the
nature of serics programming. But the public interest goal—diversity of programming—
is not about preserving individun| shaws. Rather, it is about ensuring a broad menu of
tvpes of programs for vicwers. In this case, the types of programming that are supplied
by the networks will almoast certainly continue to be supplied; sporls programming,
comedics, dramas, science fiction, food, fashion, celebrity gossip, and so forth wili
continue to he available in abundance. In shont, there is no significant probability that
diversity of programming in broadcasting will be adversely nffected by this transaciion
due to horizontal integration. The transaction is predominantly vertical in nature, and
such combinations do not tend to induce the parties to cliininate program typcs thut

would otherwise be protitable to produce and distribute,

B. Localism

20.  The phrase “localism” covers many ditferent topies,”’ linked by the concern that a
broadcaster must address the needs, intercsts, and issues of concern of the community
that it is licenscd to serve® The Comcast and NBCU transaction is irrélevant 1o most of
thuse topics, and does not threaten, and in some cases may aid, the remainder. This result
is reinforced by the applicants’ voluntary public intetest commitments in the December 3
Cohen Lelter 1o sirengthen localism through their owned-ond-operaicd broadeast

stations, On Demand and On Demand Online Programming platforms, and public,

* Supra notc 8.

* There iy a set of issues, usually addressed with fairly precise regulations, that is often addressed under the
banner of localism. However, they are all quite tangential to evaluating the transaction ix thir case. These
‘nelude diseste: wamings, Jn the Matter of Broadcast Localism, Report and Noilce of Praposed
Rulemaking, MB Docket No. 04-233, 23 FCC Red 1324, [358-61 Y 81-87 (2008) (“2008 Broadcast
Localism Report™), Netwark Affiliation Rules, id, at 1351-64 19 88-96, puyala and spansorship
idemification, id. at 1364-69 §] 97-112, and license renewal procedures, id ot 1370-73 7 113-1 24,
Because this' trunsaction raises no gonuine issue as to any of these concerns, | will not discuss them in text,
L 132692,
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educational, and governnent (“PEG”) access programming.”’ Putiing more Jocal content

on more platforms will directly promote localism.

21, There is a significant overlap between localisnt and diversity because one of the
central concems of cach goal is the extent to which broadcasiers provide local news,

public affairs, and other local programming. Localism difters slightly because diversity
focuses on the aumber of different types of local programs, while localism focuses more

on the wrount and source of local programs. i

22, The Commission has long been interested in whether broadcasters provide
“enough” community-responsive programming.” Because there is no reduction in the
number of independcnt voices in any broadcast market in this transaction, there is
nothing about the iransaction that would lead us to expect any reduction in local news or
public uffairs programming, or similar community-responsive broadcast programming, **
In addition, the December 3 Cohen Letter dernonstrates that the companies plan to

increase locally-oriented programming.

23, Similarly, there is nothing about this transaction that would lead the applicants to
reduce service to underserved audiences. The Commission has pursued policies directed
at ensuring that “enough” programming is provided to underserved audiences, primarily

women apd racial and ethnic minorities.*' The Commission’s theory is that all

7 Supra note 8.

"™ Typica) community-responsive content includes local news stories, investigative featurcs, consumer
advocacy issues, politics, sports, community events, cultural offerings, weuther, und emergency notices,
2008 Broadeast Localism Report, 23 FCC Red at 1338 4 31,

¥ Sce id. w9 30 (“Having recogmzed that ccrain groups have long complained that broadeaslers do not air
enough community-responsive programming, the Commission sought comment on the nature and aimount
of such programming in the NOf. The Commission inquired as to how broadcasters were serving the negds
of their cominunities, whether tey wete providing enough community-responsive programming, whether
the Comemission could or should take action to ensure thal broadcastery aired programming that served their
communities' needs and interests, and whether nen-entertainment or non-locelly originated programming
should constitute local programming.”™), This, int wrr, taises questions about what “counts” ay community-
responsive, how to combine time allocated to different categorics (such as local public affairs and public
serviee unnouncements), and whether the same rules should apply in all markets and 1o all classes of
service.

“® Thus, for example, regardless of how one views the studics cited hy the Commission in i1s 2008
Aroadcast Localisin Report, 23 FCC Red at 1341-42 9 38 (cilations omilied), and regardless of whether one
thinks the amouni of local news and public affairs increases with nelwork ownership, all of the broadcast
stations in this transaction were part of a network before the mensaction, and will be parl of a network after
the transaction. In shom, there is no change.

! 2008 Broudeast Localism Report, 23 FCC Red at 1354.55 9 70,
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signilicant aroups in the community of a licensee should get some level of service.™
This requires the Comunission 1o walk a very fine ling; intervening too far to require
parlicular content threatens First Amendment values, while only issuing hortatory
declarations may produce no action at all. The Commission’s most recent appruach Lo
this subject relied on several structural responses. The Commission is proposing that
broadeasters formn community advisory boards that help to inform the broadcaster about
the needs and issues of underserved audiences.® Further, the Commission is considering
ways to inerease ownership of broadceast outlets by “Eligible Entitios,” which may
include minority- and women-owned businesses.** No matter how the Commission !
resolves the question of underserved audiences, there is nothing in this fundamentaily

vertical transaction that reduces incentives 10 serve underserved audiences. 'There is no i
consolidation of broadcast assets at the local market level. Hence, the broadcast outlets
will continue to have every incentive to appeal v and rutain as wide and diverse an

audience as possible.

24.  Within the localism sphere, the Cominission also has expressed concern with the
process of engagement among broadeaslors, viewers, and community leaders. In the
1970s, ibe Commission promulgated a highly detailed set of regulations to govern the
process of communication,” In the 1980s these regulalions were relaxed,™ but recently
the Commission has proposed making them more formal for television.* Nothing about
this transaction wiil produce any significant change in the O8O3’ inleractions with
viewers and comununity leaders. The stations can be expected to continue to comply
with applicable regulations, will continue to learn about the needs and interests of their
local communities, and will contimue to air programming that cesponds to these needs
and interests. There is no reason why the siructure of the proposed transaction would

affeet the merging entitics’ incentives to continue to comply with, or indeed exceed,

* 14 at 1354 9 69, )
“ 14 at 1336-37 94 25-27, 1356 9 73, Note, this requirement is riot yet affective,

* Id, a 1356-57 ' 74-76.

 Primer on Ascertainment of Community Problems by Broadcasr Applicants, Report and Order, 27

F.C.C.2d 630 (\971); Ascertainment of Community Problems by Broudcas Applicants, First Report and

Order, 57 F.C.C. 2 418 (1976),

* Derequiution of Rudio, Report and Order, 84 F.C.C. 2d 968 (1981); Rovision of Programming and

Cormmercializution Policies, dscertainment Requirements and Program Log Requirements for Commurcial

Television Statiany, Repurt and Order, 98 F.C.C.26 1076, 1099 (1944),

¥ 2008 Broadcast Loerlism Report, 23 FCC Red al 1333-37 7Y 16-27,
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regulations ia this urea. Morcover, as outlined in the December 3 Cohen Letter, the
companics ure undertaking sdditional cfferts to promete localism, which will further

enhanee the public interest benefits of the ransaction.

V. CONCLUSION

25.  Based on public information provided to me by Camcast and NBCU, together
with my analysis of publicly available information cited here, [ have evaluated the
consequences of the proposed transaction in terms of diversity and localism—two areas
that have been at the center of the Commission’s previous regulatory reviews with i
regard to the public interest. In my opinion, this transaction does not represent the sort of

horizontal merger that has been at the core of the Commission's diversity and localism

concerns over the past several decades. Notwithstanding the rhetoric of some, this

trunsactior will pot result in any reduction in the diversity of broadcast voices in a locul

market or any reduction in localism,

26.  In summary, this transaction is, from the standpoint of traditional Commission
diversity and localism concemns, almost entirely a vertical transaction. T conclude that the
proposed transaction will have no adverse effect on localism and diversity and thus is
fully cansistent with the Commission’s the public interest approach along these
dimensions, It is not the type of transaction that implicates the core concern of redugtion

in the diversity of vaices in a local market.,

1, Matthew L. Spitzer, dectare under penaity of perjury that the foregoing declaration is

true and correct,

Executed on __;IQ‘UU""V -'“', sb1le

Mt 2 A

Matthew L. Spitzer
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WRITTEN STATEMENT OF

JOSEPH W. WAZ IR,
SENIOR VICE PRESIDENT
EXTERNAL AFFAIRS AND PUBLIC POLICY COUNSEL
COMCAST CORPORATION

AND

PRESIDENTY
COMCAST FOLNDATION

TOTHE
HOUSE COMMITTEE ON ENERGY AND COMMERCE
SUBCOMMITTEE ON COMMUNICATIONS, TECHNOLOGY, AND THE INTERNET

JULY 8§, 2010

Mr. Chairman and Memburs of (the Subcommittee, [ am pledsed to join you here in Chicago to
discuss Comeast Corporation’s (“Comcast™ proposed joint venture with General Llectric
Company ("GHE™) o furm a new NBC Universal ("NBCU™).

The topic of this hearing takes the formm of a question: “Comeast and NBC Universal: Who
Benelits?” The benelictaries include the nation’s ceunomy, everyone who subscribes to
multichammel video services — whether ftom Cumecast or our competitors - as well as viewers
whe rely on broadcast television, the independent prograinming and production comemunily,
comrnunities of color, and many more.

Comeast cuvlomers will benefit hecause this tmnsaction advances the “anytime, anywhere”
digital video future they wanl and demand. Cver-the-air TV viewers will bencfit because
Comceast is commilted to maintaining free. over-the-air broadcast television, through NBC’s and
Telemundo's owned-and-operated stabions and in partnershipg with NBC's and Telemundo’s local
affiliates throughout the nation. Diverse populaiivns will bencfit because Comcast has
commilied o cxpand its diversity eiforts in five critical areas: govemance, workforee
recruitment and caceer development, procurement. programming, and community invesiment and
parinerships, Loed! and rural communities will benefit from a sironger NBC network, strong
local atfiliates, and our commitment not only to maintain news and information programming,
but also to add 1000 houts of tocal news und information programming. farents and kids will
henefit because we have committed to expand programming choices available to children and
families on our broadeast. cable, On Demand, and online plattorms, and help parents make more
innformed choices abowt the content their children watch, [ndependent producers of film and
television, as wel a3 independemt programming metworks. will beoetit because Comcast has
committed to expand its digital line-up by adding more independently-owned and -operated
channels. The yuilds and umions that help o produce creative content will benefit because
Comeast bas committed to honor abl of NBCU’s existing collectve bargatning agreements. The
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emptoyecs of Comeast aond YACU will benelit becouse, despite challenping ecenomic times,
Comceast is working hard 10 sustain and grow its businesses in ordet o provide vwinful
cployment.  The 7.8 coomomy will beneiit because by bringing topether content and
Jistribution, in this primarily vertical transaction, we sec signilicam opporlunities to grow our
businesses, and to preserve and create jobs; and, through this transaction, GE will e able »
refocus invesiment in its eore businesses.  And Gnally, compeiition will cerainly benelit
because Comeast’s and NRBCUs innovation and experimentation with new bosiness models and
wnvestment in cutting-edge programminyg defivery platfnns and services will spur our existing
and new cotapetitors to hilow wait.

i will expand on these and oiher henctits in more detall in this statement.

Since Comeast and GE announced the NBCL joint venture on Decembwr 3, 3009, we have had
the oppertumly to discuss the significant public imerest benefits of this trapsaciion at several
congressional hearings before both the Commerce und the Judiciary Cownnitiees of the United
Stiates Senule und Mouse of Representalives, This i our sixth such bearing. In the intervening
munths, we have had very productive diseussions aboul our plans with Members of” Congress,
Governors, state and local eofficials, other media and communications compunies, neiwork
affilintes, diversity and comrunity-bascd vrasrizations, labor unions, the repulatory bodies who
are Ultinately responsible for reviewing and approving our joint venture. and many others. We
have commuuicated frecly, readily, and expansively with a wide range of stakeholders,

As Brian Roberts, Chairman and Chief Executive Officer of Comeast, and Jeff Zucker, President
and Chief Executive Officer of NBCU deseribed w0 this Subcommittee on February 4% (sce
Allechment #1). thiy transaction will benefit consumers and will encourage much-nesded
investiimant and inpovetion in the medid and communications scelors.

First, the new venture wili {ead to increased investment in NBCL by putting its content assets
under the control of a company that is foeused exclusively on the communicotions and
enterkiinment industries. This will fosier enbanced invesiment in both content development and
delivery. cuabling the new NBCU to become a more compelitive and innovative plaver in the
turbulent ard ever-changing media world. This investment and innevation will also preserve und
create sustainable media and technology jobs in the 118,

Second, the venture will promote the kind of Innovation, diversity of content, and new forms of
delivery thal constimers want and demand. The parties have made significant cormitments in
the arcas of local news and infonuation programming, enhanced programnung for diverse
audiences, and more quality content for children and tamities, including cducational content - in
broadeosting, on cable. On Demand, and online,

Andl tinally, Comeast’s commitinent {o preserve and improve NBCU's ever-the-air broadeasting
service. and to sustain and dovest in the NBC and Telemunda broadeast. networks, will promote
and enhance quality news, sporty, and diverse programming in communitics across America,

We discuss these specitic and verifiable public jnrerest commitments Jater in this statement; for a
summary of all of our volantary commitments. please seo Attachment #2,
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Sinee the Fobruary 4% Learing, we have also clarified, eshaneed. and supplemented our
commitments with respect to diversity of progrumming, ownership, supphier, and wotkpiace
opportanttics, We discuss these wprecedented and speeitie diversity commitinents latzr s wedl,
and vou will find them summarized at Attachment #3 hereto,

The NBCU transaction tukes place apainst the backdrop of a cotununications wnd entertainsent
marketplace that is highly dynamic and competitive, and becoming more so every day. NBCU -
taday and pose-iransacion - faces competiion from a large and growiog toswer of conlent
providers. There are literally handreds of national welevigion petwaorks and <cores of regional
nclworks, representing phenomenal growih in diversity of viewpoimts and services over the pas:
two decades. These cable networks compete Tor programnting, toe viewer attention, and for
distribution on various video plaiforms, not only with each other bul also with countless other
video choices.

In adililion, content producers increasingly have altgrnative oullets availabie to distribute their
works. Today, NDCU has powertul mackerplace incentives 1o puechase the best available
programs, regardiess of souree, and to distribute its networks as widely as possible. Comcast has
powerful marketplace incentives 1o distribute the best available networks, reeardless of source.
NBCL and Comeast will continue o have every incentive w provide the highest quality conient
to consumers, and past-transaction, the new NBCU) will have the finanegial resources (o more
effectively do so as it competes with other strong content providers such as Disney/ADC, Time
Warner, Viacom, and News Corp.

At the same time, because compelition is tierce among disteibutors, the new company will have
no ahikity to restrict comypetition or otherwisze harm the public interest. Foday, consumers in
every geographic ares have multiple choices among three, four, or more multichannel video
programming distribuiors PATYPDET) and can also obtain videe content from many aan-
MVPUs. In addition fo the local cable operator. consumers ¢an choose from two MVPDs
cifering direct broadeast saellite (*I2BS™ service ~ DirecTV and [Yish Network - which are
“now the secand and thied largest MVPDs in Aincrica, respectively. Verizon and A T&T, along
with other wireline overbuilders, are strong, credible competitors, oftering a fourth MVPD
choice to tens of millions of American houscholds and a (ith choice w some. Indeed, as
comnpetition among MYPLs has grown, Comeast’s nationwide share of MVPLY subscribers has
steadily decreased (1t is now less than 23 percent, a share that the FCC hag repeatedly said is
irsutticient to allow an MVPD 1o engape in anticompetitive conduct). Moreover. carrent market
dynamics are more telling than stalic weasurss of market shares; over the past teo years,
Cuormcast lost more than 1.2 million net video subscribers while its competitors continued to add
suhscribers — Direc 'V, Dish Network, A1&T, and Verizon added more than 7.6 million net
video custorners over ihe same rime period. These facts mean that NBCU will e compelled to
seck wide distribution of its conlent, including frony Comeast’s competitors,  They also mean
thut no cable or satellite oporator can wield bouleneck powear.

Consuniers can also access high-quality video content trom myriad other sources. Some
households continue to reccive their video through vverthe-air broadeast signals, which have
improved in guality and increased in guantity az a resalf of the troadeast digital tedevision

transitton, Millions of howscholds parchase or rend digial video dises (“DVDs™) from one of
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theusands of national, regional, or local retail outlets, includirg Waldlart and Blockbuster, as
well as Netflix, Red Boxo MovieCnwy, Cale DV, and athers whe provide DV Ds by mail.
High-gyuality video content wiso is increasingly available from a rapidly growing number of
enline sources that include Amazan, Apple TV, Blinkx, Bhp.tv. Bixee, Clicker.com, Crackle,
Huly, iReel, iTunes, Netflix, Sexmi, SlashControl, Sling, Vevo, Vimeo, VUDU Veze, YouTube
- and many more. Uhese sites oifer consumers historically unprecedented  Guantilics of
professionally-produced and user-generated content that can be accessed from a variety of
devices, incleding computers. Imemet-equipped televisions, videogame consoles, Blu-ray DVD
players, and mobile dovices, T addition, rhere ix i huge supply ol user-genorated video confent,
meluding professiomat and  quasi-professional conlent. One popular onfine video service
currently recctves wnd stores an entire day’s worth of video content for its viewers every miinnte.
And there are no significant barriers to entry o onlive video Jdistribution. Thus, consumers have
a staggering variety of sources of video content bevond Comeast and 14s rival MYPDs,

As the United States Court of Appeals for the D.C. Circuit observed last vear, the video
marketplace wuly has no gackeepers.

ihe combination of NBCL! and Comeast’s content asseis under the new NBCL coupled with
management of the new NBCL by Comcast, an experienced. commitied distribution innovator -
witl enable the ereation of new pathways for delivery of content to consumers o a wide range of
sureens and platlorms. Yhe companies” lumited shares in all relevant ruarkets, [icree competition
at all levels of the distribution chain, and ease of entry {or cable and online programming cnsure
that the risk of competitive harm is insignificant. Moreover, the FUCTs rules governing program
aecess, program cartinge, and retransmission consent provide Funtwer safeguards for consurners,
23 dor enforceable public Interest and diversity commitments that Camcust and NBCT have made
and expanded upon,

PRA

The transaction’s public inlerest benebits — particalarly for the public interest poals of diversily,
localismy, comperition, and innovation  are substantial. By warrying NBCU’s programming
with Comcast’s muitiple disuribution plattorms (cable, online, VOD), the transsction will create
strong new ineentives to incrcase the amount, quality, variety. and availability of content, thus
promoting diversity. |his includes content of specitic interest o diverse audiences. chiidren and
fmilics, womwen, amd other key adicnee scements, The new ventare will also be able to provide
mare snd better local programming, including focal news and infloemation programming. thereby
advancing fecalism. The new NBCU and Comcast will be more innovative amd effective players
in video programprisg and distribuiion, spunioy othet conlent producers and distributars to
improve their own services, thus enhancing comperition. Combining NRCU's programming
assels with Cameast’s multiple disiribution platforms will make it casier for the vombined entity
0 esperiment with new business models that will better serve consumers, thus promoting
ianavadion.

Comeast and NBCU have publicty affiemed their continuing commitment to over-the-air
broadeast 1elevision — sill an imporant i not e primary source of news, information and
cntertainment for many people, including significant numbers of Africast Ameriean, Hispauic.
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Asian-American, and low-income households, Despite 4 challenging business and technctagical
etivironment, the proposed  transaction  has  significanl petential to invigorate WBCU's
broadeasting business and expand the imporant public interest benefits it provides to consumers
across this country. NBC, Telemundo, their focal Q&£0s, and their local broadcast ariliates will
benefit by having the (ull support of Comwasl, 4 compuny Ut is focused cnlirely on
ettertainment, information, and conununications and that has strong incentives  and the ability
-~ b invest i and grow the broadeast businesses il is aequiring, in partnership with the Jocal
alliliates.

In additton to the commitment (o continuce to provide ree, over-the-air broadeasting, mentioned
previously. the comnpanics have comnitted that following the transaction, the NBC Q&0
broadcast stations will maintain the same amount of [ocal news and information programming
they curtently provide for three years [ollowing the closing of the transaction, Moreover, the
company will produce an additional 1,000 hours per vear of local news and information
programening lor distribution un various platforms. The combined entity will maiatain NBCU's
tradition ol independent news and public af¥airs programming and its commitnent te promating
a diversity of viewpoints, supporing the journalistic integrity and independence of NBCU's
news gperations.

Our commitmends o preserve and enhance local propramming are real, and the best evidence of
that is the tact that the local NBCU atfiliste <tations - those most dircetly affected by our
commitmenis - have filed comments with the FCU enpressing conditional support of this
truzisaction.  We have moel wilh local broadcasters and worked out Lhe details of the
comitments, W have agreed to maintain the NBC Network, and to devote sufficient resources
to program development to ensure that the NI Network's program schedule remains
competitive. ' We have also agreed, with limited qgualilications, not 1w migrate major spotling
cvents to any Hnear prograniming charnel in which Camcast has an ownership interest. And we
have agreed to keep Comcast’s retrungmisgion consenl negotialions separate from NBC
Network’s negotiations with NBC local offiliates.  We have reached a separate agreemnent with
ABC, CBS and Fox affiliates to, among other things, engage in arms-length, pood faith
negotiations of retransmission consent agreements.

The companies alse have committed that, within 12 months of closing the transaction,
Telemunde will launch a new Spanish language digitai breadeast channe! drawing on
programming from Telemunde's libracy.  Additionally, Comcast will use its On Demand and On
Remand Ontine platforms to increase programming choices available to children and familics, as
well a3 to audicnees for Spanish-language programming.  Within three years of closing the
trunsaction, Comeast hay cornmilled 1o add 1,500 additional programming choices appealing lo
children and families and 300 additional programuming ehoices trom lelemundo and mun2
(Mundus) to its VOD platforms. Comcast alse will continue to provide free or at no additional
charge the same aumber ol VO choices that it now provides, and will make available within
three years of closing an additional 3,000 VOD choices over the course of each munth that are
availiable free or at oo additional charge.

Since filing our Public Interest Statement and refated commitments with the FCC. we have
clarified. enthanced. and, in some instunce, supplemenied our initia] commitments protnoting
{angible and meaningful oppormnitics for mminority participation in the media business. In this

h
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repard, this tramsaciion arfers unprecedented apportunities ro people ol color in broadeasting, on
cahle, On Demand, and online.

1 broadeasting. NBCU is divestiog 115 ownership interest in KWHY-TV, an
independent Spanish-language broadeast station in lLos Angeles. the second-
largest media market in Amerca. As pant of this sale, NBCU has established a
process to identily polentinl buyers and has scleeted the Minonty Medis and
Tulecommunications Council (MMTC) as eo-advisor for this transaction. MMIT
has had demonstrable suecess in identifving qualifivd minority buyers in similar
divestitures. This process presents o key opportunity for minority ownership in
one of the nation’s top two largest media markets.

In the ovent these efforts di not result in the sale of KWHY-TV, the station
licenise ond assets will be placed in a divestiture trust atthe closing of the
proposed transactivn.  1f this hecomes necessary, MMTC will work with the
trustee to effectuate the sale to a qualitied third party. On May 17, 2010, an
application was filed seeking [FCC consent for the assignnent of KWHY-TV wa
divestiture trust, The proposed rustee, Bahia Honda LLC, has as its sole member
Jose Canccla, the principal of media consulting tirm Hispanic 1JSA. NBCL and
MBTC will remain actively epguged in efforts o sell KWIY-TV while the
application for assignmunt L the divestitues trust 13 pengling.

On cuble, Comeast had originally commifted that once it has completed its digital
migration company-wide (anticipated  be no later than 2017, it would add two
new independently-owned and -operated channels to us digital ling-up cach year
{or the next three years on custarnary terms and conditions.  Independent
programmers would be delined as networks that (1) are not curvently carnied by
Comcast Cable, and (i) are unaifilialed with Comeast, NBCU, or-any of 1the top
15 owners of cable networks, as measured by revenues. Vor purposcs of” this
commitment, we will now give paricular considermion to the carriage of
networks that are owned by or alliliated with people of volor, as highlighied in the
Sumumnary of Diversity Commitmments in Attachment 43 to my tesnmony.
Specifically, we have cormmined to launch tep new independently-owned and -
operated programming services over the next cight years following the closing of
this transaction, with specified rargets and timctables ivr adding minority-owned
networks within this framework.

On Demand and online are dynamic and innovative platlorms and swe intend 10
help promote ownership diversity on them as well. These platforms present
substantial new epportunities for independent, minority, and female pwners, and
Comeast is proud to be u trailblazer in this area.

As Comeast makes advances in video delivery technologies, the availability of nore On Demand
capaeity will increase opportunities for minority and independent programmers and producers.
Comeast s making progress in reclaiming analog bandwidih through our cable system
digitization project called “Project Cavalry.,” By making more bandwidih available, we are
creating dircet apportumties for minority and independent programmers o reach viewers.
Comeast i5 using this exciting technological advancement lo expund the number of movic

6}
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choices offered On Domand by adding rearly 9000 movie tiches. Thizs wilt hring more shan
11,000 rotal movie choees o customers monthiv, featuring thousands of movies from cvery
venre including comedy, action, drama, independent, classics and decumentaries — with 3 000
available in LH)Y. Lhig expanded novic otfering is just one example of the current and fulure
opportunities tor diverse coneat owners.

Much of cur On Demand prograrmming will target diverse audiences. Comeast Cable recently
faunched Black Cinema On Demmand, a VOD service that celebrates back films, (lmmakers. and
actore past, prescnt and future, focusing on the wide sange of experiences, sccomgplishments, and
points-of-view ol black America as expressed through the artistic medium of film, We are
escited that Black Cinema On Demand has enjoyed infifal success, and we are using this as 4
meuled to launch additional diverse content, This fall, Comeast Cable will liunch Asian Cinema
On Denvand, which will feature films from across the Asian Pacific Islander diaspora. This
permianent platform will allow Comeuast Cable 0 work with Asian Pacific Isfander English-
language coatend developers and will be programmed by experts in Asian Pacitic [slander Glms.
In addition, within 12 morihs of the transaction closing, we also will {auneh {lispanic Cinema
U Demand fzaturing {.atino-themed movies.

On Demand affords {ndependent and minority owners of coment an uaparaiicled opporiunity o
reach niche awdiences in a direct way and with scheduliog directed by the viewer's time
preference. A pecfect example 15 [20 (1lip ilop on Demand), 2 music service created by Russet]
Simmons. Wil Girittin, and their partners and [aunched in 2006, As Comcast expands this next-
generalion digital platforn in the next several years, we will be looking to independent and
mipority owners of content 1o be important and active participants,

Qur commilment to diversity is certainly nol new, Comeast is. and always has been, commitred
to diversity in all Facets ol our business. We have embraced diversity because at is the riglht thing
to do and because it is pood husiness. Over the past several yvears, we have made remarkahle
strides with regards to diversity in progaomning, eommunily outreach, supplizr diversity. and
employment diversity, And our recent and ongoing discussions with diversity leadership
urganizaiions reflect our ahiding commiunent o promene diversity in responsibic ways.

With respect to programming, Comcast is keenly aware of the importance of providing
programming that appeals o diverse andicoees. and we have worked hard w0 nerease the
programming opticns such that they speak o ail of our subseribers,  Our customer hase is
increasingly diverse. so we need W provide programiming that is compelling and crtertaining 10 a
variety of diverse comnmunities.  In the past eight years, Comcast has licensed a signiticant
amount ot content for diverse audiences, expanding [rom carriage agreements with 20 broadeast
and cahle petworks ‘o vver 130 such netwaorks fat serve minodly comumuniiies. And we feature
hundreds of hours of On Demand programming that deliver a variety ol TV entertainment and
niusic choices from various networks geared toward diverse and ethnic audiences.

Our effort an this area is quile extensive. For instance. Comuast was instrmentat in the creation
of TV One — one el the most meaninglul advancements of minority ownership in cable television
history. In 2003, Comcast secognized that there was a need for another entertainment chamnel
tarpeting  the African  American community. We partnered with an experienced African
Amcerican medie programmer, Radio One, w0 create TV One, an altermative o the Black
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Ewtertzinment [elevision oetwerk (B, Todav, the network 15 avaslable 40 over 30 willion
subseribers. Comceast carrivs a total of 1] cabie nervorks that specifieaily Grget the African
American community.  As { noted earlier. tn 2006, Comeast lauinched Hip Hop On Demand
(JI20) and other YOD services from various networks, artists and prograems that target African
American audicnces.  Between 006 and 2009, the amount of 120D views on Comeast has
incrcased by more an 300 percent.  In 2009, Comeast taunched a program package thin
comrently delivers more than 58 Hispanic cable networks on the nuyjority of Comcast Cable
syaterns.  FChis package of Bispanic eable proprammimg., when coupled with local Hispanic
proadeast stations, exceeds 60 channels in major Hispanic markers, W is by far the largest
{lispanic programming oftering provided by any MVPD in the country. And Comcast camies a
variely of Asian conteni from a number of providers ineluding SEY Asia (SONY) 8TAR Tndia
PLL'S, Zee [V, DBotlywood Hits On Demand, STAR One, STAR Tndia GO, VUAY, wK24,
GMA Pinoy TV, ¢iIMA Life, The Filipino Channel, Phocnix Info News, Phocnix North
American. C11-Zhong Tian, SBN, and others. In all, Corocast carries 25 cable networks genred
toward the Asian American community.

In addition. Corceast reguloly cooperates with broadeast siations o add independent- and
minediv-owned muiticast siveams 10 our systems.  For lispacic viewers, we have added
rudticasts of V-Mec, FEstrella TV, and L.ATY in several mugor markets, and we also carry several
Asian multicasts in Nonhern Cafifornia trom independent Astan channels.

While Contcast has one ol the most diverse progranming channel Lige-ups in the industry, we
recognize that there is still room for improvewncat, We remain conymitted to expunding the
woound, gushily, and diversity of oational and loca! programming fur customers across all
platforms, as evidenced by public jnterest and diversily comnnitments, and our suong
refationship with diversity leadership organizations across the couniry, masy of which have filed
supportive fotters of thig transaction at the FOC,

TFEERR

Notwithstanding our growth since the 2003 AT&T Broadband acquisition, which transformed
Comeast into the Fortune 100 company that it loday. Comeast remains ab heart a family business
- built towni-by-town, providing a local service 10 consumers. Over the many vears. Comeast has
developed strung relationships with the communities that we serve. As a resnlt, localism and
diversity are meoningfol parts of the way we conduet our business. We reiach out extensively ta
the communities we serve, with a particular foeus on engaging with communities of color
through a variety of means, including civic participation, mentorsbip epportunitics, educntional
opportunities, and public serviee campaigns.

Through the Comcast Foundation, we have invested signillvantly in corvmunity organizalions
theoughout cur footprint over the past nine vears. Our diverse non-profit partners include the
National Urhan Teagus (NVUIL), and over 30 local chapters, the National Black Chamber off
Commerce, the National Council of La Rasa (NCER), the League of Unijted Latin American
Citizens (LULACY, the UNS. Hispanic Chumber of Commeree, the Asian American ustice
Center, and the (hganizalien of Chinese Amaerncans (OCAY.  Uther major national partsers
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serviug divense clioneles ocinde United Wey. Boys & Girls Clubs, Big Brothers Big Sisters,
City Year, tad many focel commuaily orgini zations.

Euach year, Cumeast employees and their familics, {riends, and acighbars come togedher on
Comeast Cares Day. ooe of the Targest single-day carporate volunteer eilons in the coumry,
omceast Cares Lay 15 the comerstone ovent of our year-long commitment to owr commuanitics,
and our veluateers serve nagonwide. in ocighboriweds, towns, and cities of gvery size axl
demoegraphic, This armual event hegan in 2001 with 6,100 voluntcers at nearly 110 projects,
This year, we had 80.557 voluntesrs contribuiing 363,342 hours of service ut 300 sites. We are
proud of sur work with these and many other cormmunity organizations. To date, more than
290000 volunteers have econtributed over |7 millien hours of service at nearly 1,000 project
sttes in local comnrmaiiies.

fr Chicapo, our commumty involvement does not end with providing tinancial support to local
communily erganizations. Cormwast employees are part of the commumty fabric. More than
4,900 Comeast employaes, familics and frends volurteered for over 60 commmunity prejeeis in
Comceasl Cares Day this year,  Comease cecently awarded 235 schalarships o high-schood
stadenis throughoatl the Greater Chicago Region as part of uur Leaders & Achievers program.
And all K-12 schools in our service areas receive complimentary basic cable and 2 Comceast
Iigh-Speed ternet Cowneiton al po cost, . We have approximately 8,000 cumplimentary
school and government accountss o the region.

Natiomally, Comcast hay partziered with the One Ecanoemy Curporation o creale the Comeast
Digital Conneclors program.  ‘This progrum tdentifies talented yvoung people in underserved
comrumities, provides {pumersive techpology Lraining, and helps them build their keadership and
warkhplace skills to cnier the 21Y century economy.  As part of the program. Digital Connectors
erEge In commuility service by helping their neighbors to adopt and utilize broadband,
Through this program, younyg people gain knowledge that helps them in sehund, prepares them
for emplovment, and insiills 1the pride of knowiug they have made a difference in their
commuynities. in 2009, §4 Digital Conpeciors programs luunched acrogs the countey, OfF the 235
participants in the Comeast Digital Connectors programs to date, approximately 68 percent are
African American. Comeast expects to launch 20 additional program sites by the end of 2010,
Of the F1 sites that have launcld this year, approximately 37 percent of the Digital Connectures
participants are African American.

Here in Chicago, Comeast and One Ecenomy will launch a new Digital Conneglors site in
partnership with the New Covenant Missicnary Baptist Churely this fall. New Covenant {hurch
has idvified the education and mentoring of youth as a critical mission and has focused s
resourees on creating programs and opportunities to improve literacy skills programs as an
aiternahive Lo violence. The Migital Copnectors program will offer epportunitics to promote
academiic achicvenwent, mentor yvauth {o ¢reate media and train their comimunity members o use
technology effectively, and to creale media comtent, The first cluss of Dhgiial Conngetors
partivipants will praduate in Jung 2011,
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'n 2003, Comeus! s zequisition of AT&T Droadband caused us to expand our reliance on diverse
supplicrs and ta grow cur Intwrnal empioyee base, We are vory proud of our record in cach of
these areus since Uhat e,

We strive to facilitate nondiscriminatory busiticss oppoctunities for smalt and mumority-owned
businesses. Since 20073, the percentage of spend atteibuted 1o diverse suppliers has grown from
7.4 pereent in 2003 to 1§99 pereent in 2009; actual dotlars grew fronm $322 million 0 3627
mitlion, an increase of 94.7 parcent. While total procurement related spending has decreased In
regen! years, we conlinve o successtully increase the amount spent with diversity owned
vendors. This suceusy 15 due to our cominitied leadership and an organizational structure with
Jdetailed metrics and robust commumcation. We also attribute this strength in procurement 1o our
strategic  partoerships  with leading  orgmnizaiions like the Nattonal Minority  Supplier
Nevelopment Coancil (NMSDC), the Women’s  Buginess Emerprise National  Counil
{(WIRENC), the Walter Kaitz Foundation; the National Veteran Owned Business Associalion
{(NaVOBAY and various Jiverse chambers of commeree. We believe strongly in providing eijual
opportunities to all qualified suppliers who participate in the bid process,

Repgarding vmployment diversity. Comeast is comntitted Lo developing a worklvree where
‘eadership diversity is reflective of the employee base and eustomer demographics. Almost 61
pereent of Comeast employees are wornen and people of color: ) pereent of our tolal work [orce
cons)ats af people of codor: wnd 20 percent of our managers zre people ot color, These oftorts are
reflected in numerous aceolades, including our listing in Black Cnterprise magazine's “Top 40
Cempantes lor Diversity” and in Hispaniv Dusiness™ “Top 60 Companics for Hispunics.”

We are proud of the growing diverdly among our excentives. Ten percent of our corporate
officers are people of color. Steve White recently became Comeast’s first Atrican Ainerican
division president, responsible ror %9 billion in reverue and gearly 22.000 employecs. Ouwr
Corporsite Scnior Viee President of Investor Relations aed the Regivnal Senior Vice President
for the entive South Flovida Region ane Hispanics. Our Senior Vice President of Finance and
Accounting and our Chief Software Architect are Asian Americans. And we have senior women
leading Comeast [nteractive Media, Investor Relations, Corpurate Conununications, Comeast
University, Community {nvestment, and one of our programming networks (Salaam Celemun
Smiith, President of Styler. A (hird of Comeast Cuble’s 21 regions are led by women o a person
of color (three women, two Alvican Americans, snd 1wo Hispanics), and esch of our two largest
regions, cach of which serve over two miliion subscribers, is run by a diverse leader. Three of
the largest regions by nunibers of subscribers are run by women (two) or Aftican Americans
{fone). We want Lo build on these successes, Our goal is 1o increase leadership diversity by 10
pereent i 2010 &t the vice prosident level and above.

In the area of recruiting, Comeast recognizes its responsibility to reflect the diversity ot our
customers, employees. and business partners,  Our businegs suceess hinges on preserving our
community roots with decentralized management and reflecting the unique identity of the
thousands of communities we serve across the nadon. Comeast contimies o be diligent in
diversity initistives uml in benchmarking sccemplishmenats,  To turther cnbance diverse
recruiting. Cormcast has partoered with organizations such as the Hispanie Association on
Corporate Responsibility, National Seciely of Bladk Inginecers, the Naudona! Black MBA
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Assoctalion, 1he National Asscelttive of Astan Americiat Professionals (NAAADR) Nabooa
Soviety of Hispanic MBAs, the National Black MBA Association, the National Assoclation Lor
Mulu-Ethnicity in Communicatens (NAMIC), and Women in Cable Telecommunications
{WICT).

Comeast 1as also developed intemship progiauns to increase diversity in the entry-level ranks
and provide oppecunities w diverse students. For example, Comeast is the promier indusicy
sponsor of the Emma HBowen Foundation targeting students in the tields of communications.
juurnalisin, broadeasting, and media & catertainment {coincidentubly, the other leading sponsor
for many years has been NBCUE). This unigue five-year internship progran provides minority
students with the opportunity to werk for pariner companics, such as Comeast, during summers
and school breaks irom the stenmer loHowing their junior year in kigh school sotil they graduate
from college. [n 2004, Comcast provided 68 students of color with paid summer internships and
matching scholarship funds to work in Comeast facilities across the country. Upon completing
the prograny, Fmma Bowen students move inte Comeast’s cecrwitment mpadings,  Today.
Comcast employs six Emma Bowen students as full-lime employecs and many others have gene
ont i work in the media industry.

Since the announcement of the NBCU 1oint venture, we have continugd 10 explore how we can
further iraprove our recond on diversity, and have made additional commitments m furtheranes
of our goals.  As wilh our existing diversity philosophy and efforts. these addinonal
commitments touch on many aspects of our business: governance, workforce recruitment and
carcer develoomnenl, supplice diversity, medin ownership. programming, aod  commumiy
investments and pannerships,

We believe that diversity starts at the top.  Accordingly, to better inform our highest Tevel
emplovees ghowr diversity issues, we have commitled to establish four exiernal Diversizy
Advisory Coungits - which will collectively be known as the “Joinl Couneil” - representing the
interests of Afrdcan Amercan. Latino, Asian Pacific Islander, and other diverse communilies.
These groups will help us facilitate open communicaliun gn the developmenl, menitoting, 2nd
evaluation of diversity initiatives.  The Joint Council will advise sepior executive teams at
Comeast and NBCU regarding the companies’ development and implementation of a strategic
plan (v improve diversity practices, Comceast will benclunark and provide ongeing intemal
reporting 5o that we are constartly reassessing owr diversity initiatives.

We aim to be an industry [eader in workforce diversity. We believe that vur proposed efforts will
help us 1o identify move diverse talent, and enhance the promotional potential of these qualified
idividuals rom entey-level, 10 mid-level, to senior management. Our enhanced workloree
diversity initiatives will include developing a diversity forum and action plan to increase
director-icvel representation of minorities; ereating minority focus groups with the objectives of
paining insteht, ereating opportunities, and tdentilying high-potential empluyees: implementing
a boot camp program for mid-level vice president candidates; and, in cooperation with the Joimt
Councii, Wdenlitying search finms with track records of suceesslolly recrufting diverse pools ot
tafent to partner with the compaany in identifving diverse leaders.
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Comwast has also commited to enhonee fiy already successiul supplier diversity inative, and
will increase the amount spent with diverse business partners, including minority-owned
enterprises.  Tu enhance the utilization of minority-owned enlcrprises. we will pariner with
diverse arganizations, including minoriiy-led chambers of commerce and other nunerity-led
buxiness organizations, at the national, regional. and local levels. The Jomt Council will assist us
in identitying upportunities for spending with minority-owned supplicrs.

There are several specific areas that we have commited to improving i vhe supplier divensity
arena.  We cwrrently have a “second tier” procurement program designed to encourage top
suppliers to purchase goads and services from mincrity-owned vendors, Coerncast will buid
upon this progam 1o create alditional opporiunitize, including expanding of second  ter
reporting to eneompuss more suppliers as well as avtoruation of the reporting process. We will
grow the diversity ot our investiment banking and banking partners through our minority banking
program and through the duvelopment and expunsion of relativaships with minority investmen
fiems. In 2010, Comeast became a founding partuer in the Inclusion Initiative, a collaborative
clfort wnong severnl publicly held corporations designed 10 increase signiltcantly business
opperanities for law firns owned by diverse individoals, The overall goal lor this initiative is
$30 million. of which Comcast has commitied $1 million. As part of the Inclusion Initiative,
Conreast will ye its hest efforts w0 reio minority-owned law Girms that panicipate in ihe
Trutiative. 1o conjunction with NBCU. we have mude the additpnal commitment that. in 2011,
fellowing the close of the transaction. the two companies jointly will devote at least an additional
$7 million 10 spending on advertising with minority-owned media,

Lastly. Comcast has committed 1o increage ity philanthropic <oy 1o support even more
minority-led and minority-serving destivations and w estzblish more specifie benchmarks for ity
invesiment gutivitics in minwily communtlies in consuftation with the Joint Council. Upun
closing of the transaction. wi are prepared to jncrease our community investnent spending on
misority-Jed and mikorily-secving institurions by 10 percent year for each ‘of the next three years,
Qur cnhanced investment w diverse communitivs and partnerships with diverse orpynizations
will incfude increasing outreach 1o diverse students and schools for our Comcast Leaders and
Achievers Scholarship Program; increasing our support of severdl programas that provide
cducational and mentorship opportunities inchuding the Fmma Bowen Foundation imermship
program and simlar programs:; and expanding owr Comcast Cares ay [ocus te add more
organizations 'ed by Jiveyse boards andfor that service diverse benefielaries.

whrhd

We are grateful to note that, as of fune Y0 2010, over 860 conununity partners, incheding
organizadons serving comimunitics of color, mayors, chumsbers of commeree, public librarics,
lucal and regional affiliawes of national arganizations, and many other community organizations
andd supparters {inclhuding 84 118, Senators and 1louse Members, eight Governors, over 40
Mavors, and over 1135 other siate and focal olticils) have filed supportive comments at the FCC.
{See List of Supportive Levters at Attachment # 4), | strongly doubt that any other combination
previgusiy reviewsd by the FOC has received such strong endorsement from organizations
represenning lierally tens of millions of Amercans., trom Chicage nione, moere than 130 leners
trom a diverse group of community erganizations and local teaders ave already on the revord:
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trom Mayor Daley, the Chicago Soulidand Chumber of Commerce und the National Forum for
Black Administatms, i the Otis Wilson Foundation, the Boys & Girls Club ol Chivago, and the
By the Hand Club for kids, among many uthers,

These are organizations and individuals wha know Comeast and NBCU first-hand. many of
whonm partner with the two componies year 1o and year oot te mesl the neads ot Jucal
communitics wid serve the public interest, W are bonored by their expressions of support.

In conclusion, the joint venture between Comcast and NRCU presents exauordinary benelits for
a wide range of stakcholders - most impoctantly, cobsumers. Through this wansaction we have
been exploring new opportamniiies to otilize our resources so that no one is lett behind. This
transaction 18 abour bringing more w0 the commuiities we scrvé — more programuming, more
career oppotiunitics, more provurement spportunitics. and muore community outreach. Rased on
our solid record and the voluntary commitments we have offered in connecrion with the
transuctivn, we belipve that the public interest will benelit from the proposed Conast/NBCU
joint venure.
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