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Agenda

• 23andMe PGS™ as an educational tool
• DTC Genomic--Why Now?
• New Research Approach
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Haplogroup Assignment
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Chromsome Painting
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Family Tools
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Pedigree View
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Type II Diabetes Genes
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 Security is built into our development process starting from the design
stage.  Regular audits by white hat experts.

 All sensitive data including genotypes are always encrypted at rest, with
the encryption keys being encrypted themselves encrypted as well.

 The main genotype data repository is secured and separated from other
environments such as the web application, analytics, and research.
Nothing accesses it directly.

 Account, genotype, and phenotype data are stored separately in a de-
identified manner, and require additional steps to link them together while
the user is logged in.

Security
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Why Now?

Decreasing technology costs

Targeting specific genetic information
Drug interaction genes
Ancestry genes, including
mitochondria and Y
Cancer genes
HLA

Consumers want personalized
healthcare NOW

GINA signed into law
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Web 2.0
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Health 2.0
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 Built on genetics platform

 ‘Human subjects’ are real, living people

 Individuals engaged in the process and realize their impact

 Results, both negative and positive, are shared

 Individuals get their data

Research 2.0
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Survey Tools
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Community Feedback
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Translational Goals

• Tying individual responses to clinical
outcomes and genetics

• Building knowledge base of clinically
validated correlations

• Working with all healthcare
stakeholders:  researchers, physicians,
AND the consumer


