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As we go along…
Shoot over some questions:

#FedTweets

Follow us!

@StumbleUpon
@PaidDiscovery
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Agenda

Social Bookmarking vs Discovery

Empower your content

Don’t overwhelm the discovery

Invite them to coffee first…

#1 

#3 

#2 

Hours Spent per Month

1.5 Google

5.3 Facebook

7.0 StumbleUpon

(average, per person)

Source: Nielsen, US, July 2011; StumbleUpon Internal Data

0.5 Amazon
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Social Bookmarking

The moment after 

you experience 

good content and 

share it.

Social Bookmarking
a.k.a.
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Social Discovery

The moment where 

you find something 

awesome, based 

on who you are.

A Different User Experience Focus

When we know what we're looking 
for, it is highly useful, but can be a 
bit boring...

#FedTweets
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A Different User Experience Focus

When we know what we're looking 
for, it is highly useful, but can be a 
bit boring...

When we explore, looking to 
find what we don't know... 

serendipity strikes!

^ could

#FedTweets

A Different User Experience Focus

^ could

When we know what we're looking 
for, it is highly useful, but can be a 
bit boring...

When we explore, looking to 
find what we don't know... 

serendipity strikes!

#FedTweets
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#FedTweets

It’s a way to find relevant videos, photos, and 
articles that delight, surprise, or inform.

#FedTweets

It’s a way to find relevant videos, photos, and 
articles that delight, surprise, or inform.

Click a button to discover more of 
those things.
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#FedTweets

It’s a way to find relevant videos, photos, and 
articles that delight, surprise, or inform.

Click a button to discover more of 
those things.

Repeat.

Any Content

Any 
Platform

Any 
Context
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Search vs Discovery

Research

Locate

Purposeful

I know what I want

Bottom of funnel

Relevant to Query

Algorithmically Chosen

Inspiration

Explore

Serendipitous

Surprise me

Top of funnel

Relevant to Me

Human Curated

#FedTweets

#FedTweets

Social Media Traffic Referrals, US
July 2011 – Dec 2011

Source: Statcounter GlobalStats
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3 Areas of Focus in Discovery

Drive your audience to explore the content 

of your site, powered by StumbleUpon 
recommendation technology.

Introduce more content into StumbleUpon, 

increasing your chances for viral growth.

Reach people who are interested in 

content related to your brand, bringing in 
new users.

Key to Unlocking 
Social Referrals

#1



2/27/2012

10

Empower your 
content.

Make sharing your 
content easy.



2/27/2012

11

20 Websites

20 Websites
How many have social links or plug ins?

Source: BrightEdge, “Social Share Analysis: Tracking Social Adoption and Trends,” Aug 2011
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Add social buttons!

#FedTweets

Grow Your StumbleUpon Content Availability

Badges

A button to drive 

your audience to 
seed your content 
into StumbleUpon.

On average, sites increase traffic 

from StumbleUpon between 20% 
to 25% upon installing Badges.Choose from six sizes, 

or make your own.
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Make content 
discoverable

#FedTweets

Channels

Directly engage your 
audience with your 
content, establishing 

your brand presence 
on StumbleUpon.

beta
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#FedTweets

#2

Key to Unlocking 
Social Referrals
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Don’t overwhelm 
the discovery.
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That’s thinking 
of this guy.

< 1%
of Top Viewed URLs 

Driven to Home Pages

Source: StumbleUpon Internal Data
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Think of this guy.

Social media 
=

Do not drive to your 
home page.
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People want the 
work to be done 

for them.
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Drive to your 
content pages.
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Case StudyCase StudyCase StudyCase Study

Goals:Goals:Goals:Goals:
1) Grow New Readership

2) Increase Time Spent

Case StudyCase StudyCase StudyCase Study

StrategyStrategyStrategyStrategy

1) Drive to multiple 
properties using 
Paid Discovery

2) Target properties 
with corresponding 
interests

33%
More likely to return to 
Aol after 3 months

1.7x
Longer time spent per 
visit

Source: AOL internal data, compared against all external traffic sources (Jun-Nov 2011)
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Implement easy 
social navigation.

Engage Your Audience when they Reach Your Site

#FedTweets

StumbleThru

A navigation link that 

takes users on your 
site directly to the 
highest rated pages 
on your domain.

* Requires 500+ URLs in StumbleUpon
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Case Study: Increased Time on Site and Page Views

#FedTweets

1x.com installed 

StumbleThru across 
a link in the upper 

right and lower left 
of each page.

2.4x
longer time on site 
from StumbleThru

2.6x
higher PVs per visit 
from StumbleThru

#3

Key to Unlocking 
Social Referrals
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Invite them to
coffee first…
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People want to 
share content.

Not landing pages.
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…but not everything 
can be sexy.

Have no fear,
heavy text can

find a home.
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Text!
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Dissect your 
content.
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Include rich
information

Capture attention 
with rich visuals
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Above-the-fold 
content, not ads

All that works for 
search doesn’t 
work for social.
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Avoid some of the 
major instincts of 

SEO.
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Avoid quick calls 
to action

Avoid distracting 
text & graphics
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Build original 
content

The StumbleUpon Business Model

#FedTweets

Paid Discovery

An advertising platform 

for driving consumers 
directly to your branded 

URLs, targeted by explicit 
interests, demographics, 

and devices.
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Questions?

partners@stumbleupon.com

www.StumbleUpon.com/AudienceTools

@thePolishJack


