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Santa is_ct:;ming'to Town.
Please Don’t Hit Him.

" Don’t Drink & Drive.
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CASE STUDY

SOCIAL MEDIA OBJECTIVES:

1. Engage users with interactive content focusing
on DWI-prevention messages.

2. Entice visitors to pass along DWI-prevention
messages to their friends.
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SOCIAL MEDIA STRATEGQGY:

Provide seasonal and entertaining content
that users can engage with, personalize and
share with their friends.
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CASE STUDY

Still nead to got
on my Nice List?
Everyons Loves » Dosignated Driver.
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Tipsy, buzzed or Blitzen?
. \;é ‘-4'-. Just a friendly reminder
J ) g ﬁ‘t‘ to plan a E:bar ride

when you celebrate.
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Santa in Texas Season's greetings, y'alll cnw y clear

4 : wall Info Polls Reindeer Quiz Video Photos » +

How do you get home after a party?
20% |take a cab

35% I call a friend

FL3] I'm the designated driver

17,438 people voted, including Sarah Muyskens Zirkel, Nigel Lowrie, and 7 other friends.

See how your friends voted.
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CASE STUDY

Santa in Texas - Reindeer Quiz

Which Reindoor
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Prancer
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I v I Designate a driver
I e K * when you celebrate.
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g The party is always sweeter when you're there, thanks to your pleasant

disposition and your hamemade cinnamon-sugar cookies. You don't always
drink, but you've been known to have a couple of candy cane martinis on

special occasions. Whenever you decide to drink, you make sure to designate

a deer friend as your sober ride home, or you hop in a cab. You're Prancer!
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Suggest designated drivers beforehand.
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CASE STUDY

RESULTS:
*9,000+ friend requests/“likes”
*380,000+ user interactions

*40,000+ “shared” impressions
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facebook.com/knowwhentopass
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CASE STUDY

SOCIAL MEDIA OBJECTIVES

1. Provide ongoing engagement with visitors
(year-long messaging)

1. Utilize interactive features to encourage
social behavior changes
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SOCIAL MEDIA STRATEGY

Provide ongoing and relevant content that
users can engage with, personalize and share
with their friends.
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CASE STUDY

facebook

Know When to Pass Mobile Truck - Arlington
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In Texas We Know When to Pass # e Fage

[EZTIT] Facebook netps you comnect and share with the people in your life.
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In Texas We Know When to Pass s
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CLICK:TO UPLDAD YOUR PHOTO!
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CASE STUDY

Know

someone who s—
likes to party? Give '’ema

Weekend Pass

Person
Appointed to

Stay Sober. Click here to

create an official
Weekend Pass
and send it
= to a friend.

Save a Life
Tewas Departrent of Trarsportation
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Your Friend will be your Weekend PA.S.S.
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CASE STUDY

RESULTS

» 87,000 user interactions

* 574 “Likes”

* 7,400 monthly average users
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LESSONS LEARNED

« Evaluate your audience and messages
e Plan ahead

» Create and engaging content strategy
e Measure your success

e Adapt to your surroundings
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THANK YOU!

Tracie Mendez
Texas Department of Transportation
Tracie.Mendez@txdot.gov
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