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A RECENT HOLIDAY CAMPAIGN NETTED OVER 40
MILLION IMPRESSIONS TO OUR CORE AUDIENCE FOR
A FRACTION OF THE COST OF TRADITIONAL TV.
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NON-TRADITIONAL ADVERTISING HITS HARD TO REACH
AUDIENCES AND HELPS TO DRIVE ONLINE DISCUSSION
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CONTENT IS KING!

Current daily information and content helps to give
you credibility both to the media and the general

public. In addition to gaining you more followers, it
will make it more likely that you will get traditional
earned media and that others will use their social
media to broadcast your message.
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HAVE A PLAN!

Have one or two people able to update your social
media on a daily basis following certain guidelines set
by your office. While you don’t want to be informal
in your tweets/posts/videos, social media values
immediacy over bureaucracy.
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DON'T BE SHY!

Social Media Golden Rule: Follow Others as You
Would Like Others to Follow You. Audience begets

audience. If you want your message to be seen,
reciprocate follows/friends to build your viewership.
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JUMP IN, THE WATER’S FINE!

Social media is a low-cost solution to dwindling
budgets and reduced resources. Further, the impact
and benefits are immediately seen and experienced.
By incorporating social media into your daily routine,
you will be able to maximize your highway safety
message to all your targeted audiences.
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