0040440
Mel ba Edgi n
Clovis, NM 88101

RE: TTB NOTI CE NUMBER FOUR

June 6, 2003
Chi ef
Regul ati ons and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

Dear Al cohol Tobacco Tax and Trade Bureau

As a consumer and a nmenber of the retail comunity, | amextrenely concerned about the effects changes in the flavored malt beverages regul ations would do to

our over all econony. Personally, | feel that our country has been taxed and regulated to death. G ven the general outcome of these regul ations and taxes, it

is readily apparent that they do not benefit the public. That is why | am asking you to reconsider your proposal for rules changes in the flavored malt

beverage market. OO0000000000O00D00OO00CDOOOOOOO0O0O0CDOOOOCOOO0OO0OCODOOO0OOOO0O0O0OCODOO0O0O0OOO0O0O0OCODOOO0OOODOOOOCODOOOO0ODO0O0O0OCDOO0O0O0ODOO0OCDOO0O0ODOO0ODOOdOBOOO

Gven the fact that a large majority of small retailers depend on sales of products like Smirnoff Ice, we can't afford to | ose that custoner base if the

product is priced off the shelves. That is exactly the kind of affect these rules changes woul d have by destroying this product category through forced changes

in content or patently unaffordable taxes. The result would be a loss of profit to businesses, a | oss of enployment opportunities for the general popul ace, and

a |l oss of excise tax revenue for the governnent. Do you really think these changes would do the public a bit of good? O0OOOOO00OOOOOO0OOOOOODOOOOOODOOOOONOL
Pl ease oppose this rules change. The consumers and small business of this country need your protection, not additional tax or regulatory burdens. Thank you.

Si ncerely,



Mel ba Edgi n

Al | sups



