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By- Pass Li quor

Bill Striplin

Fayetteville, AR 72701-7935

May 14, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau P. O
Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4
Dear Al cohol Tobacco Tax and Trade Bureau:

What is the TTB thinking with its proposed rul es
change regarding flavored malt beverages? They

al ready know that sales of flavored malt

beverages are no threat to governnent tax

revenues. They al nost certainly know how nuch we

smal | retail ers depend on the revenue generated

by such sales, as well as the additional sales

we gain frominpronptu purchases by flavored

mal t beverage consuners. uoooooodooddddoooooooo

The TTB al so has to know that the proposed
regul ati ons would drive the price up to the
poi nt that people won't pay it, and that the

mar ket wi Il vanish very quickly. This is the
perfect exanple why the governnment shoul dn't
target specific consunmer groups for additional
taxes every tine they need to generate a little
extra cash. Hard-worki ng peopl e who enjoy a beer
or flavored nmalt beverage after work or on the
weekends are not going to pay exorbitant prices
for such things. uoooooooudddoooooooooooondddon

The cost of this proposed rules change is far

too high, and too far-reaching in its inpact. An
alternative nust be found that is reasonabl e,

fair and not a threat to small businesses in

this country. Please oppose this rul es change.

W can't afford it. aooooooooudddooooooooooodad

Sincerely Yours,

Bill Striplin



