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Sept enber 29, 2003

M. WIIliam Foster

Chi ef

Regul ati ons and Procedures Division

ATT: ONotice No. 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4

Dear M. Foster:

| amcurrently enployed by Mark Anthony Brands, |Inc. Because ny |ob depends on the future

viability of flavored nalt beverages, also known as FMBs, | strongly oppose TTBs proposal to limt
the al cohol contribution fromflavoring materials in these beverage products to 0.5% al cohol by
volume. In order to establish a nore rational standard, | urge TTB to adopt a majority standard

that would allow |l ess than 50% of the al cohol content in FMBs to conme fromflavoring naterials.

Noti ce No.4 suggests that these guidelines nust be changed in order to prevent consumer confusion

on the source of alcohol in FMBs. However, as | interact directly with various whol esalers, retailers
and consuners on a daily basis, | have seen no confusion whatsoever. | believe this is true because
peopl e are not concerned with the source of alcohol; rather, they choose FMBs sinply upon the
criteria of taste and price.

We are now experiencing favorable nmarket conditions in the FMB category sal es have grown

strongly. | urge TTBto adopt a standard that all conpanies can neet a npjority standard that caps
the al cohol contribution derived fromflavoring materials contained in an FMB to | ess than 50% of
the product’s al cohol content. This would satisfy all prelimnary objectives and nore. First, a

maj ority standard woul d prevent consumer confusion if any exists. Second, it would establish a
nationally uniformstandard that woul d assist the federal governnent and the states in regulating
FMBs. And finally, it would preserve both narket stability and conpetition, naintaining a |level
playing field for which agencies |like yours strive every day to ensure the very core fundanmental s of
the Anmerican narket pl ace.

For the sake of consuners and a truly conpetitive marketplace, | encourage TTB to reject the
proposed 0.5% standard for FMBs and to work with the FMB i ndustry to achieve a nore reasonable
and wor kabl e set of rules that can preserve and pronote this val uable product category.

Si ncerely,

Larry Goff
Mar k Ant hony Group Inc.



