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ORe: Notice No. 4- Support for Proposed 0.5% Standard
To Whom It May Concern:

On behalf of the Wsconsin Beer Distributors Association, | would Iike
to express our support for the Proposed 0.5% Standard for the so-
called Fl avored Malt Beverages ("FMBs").

The proposed 0.5% standard will clarify that any product sold,

mar ket ed and taxed as a "malt beverage" will be produced accordi ng
to the same stringent standards required of all other "malt
beverages. "

Wt hout adoption of the 0.5%standard, we are likely see state

regul atory action in regard to FMBs, creating different standards in
different states, and resulting uncertainty for consunmers, retailers,
whol esal ers and manuf act urers.

We urge you to preserve the | ongstanding and inportant distinctions
anong beer, wine and distilled spirits by adopting the 0.5% standard
for FMBs.

Thank you.

Si ncerely,

Eric Jensen
Executive Director



