0040364
Bever age House
Yuma, AZ 85364-8127

May 17, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4
To Wiom It May Concern:

There is sonmething not right with the TTB
proposi ng new and sweeping regul ations for the
flavored malt beverage industry. Perhaps it is
the fact that after thirty plus years of rules

t hat have protected consuners, as well as the

i ndustry, the TTB now wants to change the

playing field and drive these businesses out

of retail stores. As a retailer, | amfirmy
opposed to Notice Nunber 4 and this change in
rules to flavored malt beverages. OOO00O000O0O

Wth each new change to rul es and guidelines

for businesses like the flavored malt beverage

i ndustry, we see products changed, prices

i ncrease and overall custoner satisfaction

decline. | amafraid that the sane w il happen

if these proposed rules and guidelines are

adopted. And if it does, ny business will feel

the brunt of this downturn in sales, thus

depriving ne of crucial revenue for ny

busi ness. Uidooddbooddoogdooodoooddooidoooddoo

For the preservation of ny business and that

of many retailers, | request that you not
i npl enment the new rules on flavored malt
beverages. Instead, | would ask you to work

wth retailers and the flavored malt beverage

conpani es to devel op new rul es together rather

than forcing them down our throats. For the

sake of our sales and for our consuners, |

respectfully request you alter these newy

proposed rul es. uoooooooudddoooooooooooondddon

Si ncerely,

Debbi e Krauss



