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WIlliamH Foster, Chief

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
PO Box 50221

Washi ngt on, DC 20091- 0021

RE: TTB Notice No. 4 —Flavored Malt Beverages
Dear M. Foster:

The Oregon Liquor Control Conm ssion (OLCC) supports the Tax and Trade Bureau’s

proposed rul e addressing flavored nalt beverages. Your proposal defines those with

nore than 0.5 percent al cohol fromdistilled spirits as spirits —not malt beverages —for
taxation, advertising, and other federal regulations. Your proposal is consistent with
Oregon’s treatment of flavored malt beverages.

Di stinctions anmong al coholic beverages are central to Oregon’s “control state” al coho

regul ati on policy. Since Oregon began its state al cohol regulation in 1934, its policies
have intentionally made distilled spirits less attractive than other al coholic beverages to
consunmers —through pricing, advertising and availability. Distilled spirits by the bottle
are available to consuners through a linmted nunber of Oregon |iquor stores, which

m nors may not enter. Beer and wine are nuch nore widely available -- such as

t hrough grocery and conveni ence stores. Oregon has one of the four |owest beer tax

rates in the nation, but one of the highest distilled spirits mark-ups anmong contro

states. W believe our al cohol regulation policies have well served to protect the public
safety of our citizens and the livability of our state.

Today many fl avored malt beverages are on Oregon grocery shelves next to the beer
products; however, they showed up there before the OLCC understood the true nature

of their contents. This in and of itself nmakes a case for requiring nore detailed al coho

| abeling for the benefit of our citizens. The flavored products are made in breweries;

di stributed through the beer distribution channels; and have been taxed as beer. But,

we eventual ly discovered that their alcohol is mainly or conpletely fromdistilled spirits
sources, and their appearance and taste usually do not resenbl e beer. Custoners,

along with regul ators, have been unsure what this hybrid product really is.
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Your adopting the proposed rul e would benefit consuners and the al coholic beverage

i ndustry. Your adopting a national standard will pronote consistency in the historica
and practical categorizing of products, taxation, and distribution by the federa
governnent, as well as the states. It will pronote consistency in consumner
expectations. And nore detailed | abels will reduce consumer confusion —especially for
our yout h.

Thank you, M. Foster, for opportunity to comrent on your proposed rule. | appreciate

your bureau’ s | eadership in responding to the ever changi ng marketpl ace and the
al cohol i c beverage industry’s devel opnment of new products.

Si ncerely,

Philip D. Lang
Chai r man

PDL: BB
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