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LUCE & SON, I NC.

| MPORTERS . WHOLESALERS BEER LI QUOR W NE BEVERAGES
POST OFFI CE BOX 2191 RENO, NEVADA 89505-2191
2399 VALLEY ROAD RENO, NEVADA 89512- 1606
TELEPHONE: (775) 785-7810 FAX: (775) 785-7834

Sept enber 24, 2003

M. WIIliam Foste

Chi ef Regul ati ons and Procedures Division
Attention: Notice Nunber 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton D.C. 20091- 0221

Dear M. Foster:

1 have been working in the Malt Beverage | ndustzy for over 30 years

and have w tnessed the evolution of many new nmalt beverage brands and
packages. The flavored malt beverage category (FMBs) has been selling
exceptionally well in recent years.

O amwiting to express ny concens and opposition to the Al cohol

and Tobacco Tax and Trade Bureau (“TTB”) Notice Nunber 4 which would
severely Iimt the use of flavors containing alcohol in flavored malt
beverages. This proposal, if adopted, would drastically hurt the viability of
t he FMB beverage category. It would result in significantly conplicating

the FMB production process, raise production costs, increase prices and

m ght even change product taste.

Ol nstead, | support the.nore reasonable majority standard that would
all ow such flavoring materials to contribute up to 49% of the al cohol content
of a FMB.

0l strongly urge TTB to adopt a majority standard rather than its

Current Proposal.

Si ncerely,
Phil Marshrey

Vice President of Sal es
Luce & Son, |nc.
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