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Buddi M ni Mart.
D ana Mosel ey
Young, AZ 85554-0252

May 16, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
Washi ngt on, D.C. 20091-0221

Dear Sir/ Madam
RE: TTB Noti ce Nunmber Four

| amwiting to express my vehement opposition to the proposed regul ation and rul es
change outlined in the TTB' s notice nunber four. O000000000000000O00000O0O000O00O0O0OOO0O0OOO0O0OI

As | small business owner, | amoutraged at the TTB's attenpt to re-wite the rules for
flavored malt beverages after thirty years. It seens to ne that the TTB has di sm ssed
i ndustry and smal |l busi ness concerns about the effect these rules will have on the

flavored malt beverage market. OO000000000000D0O00CDOOOOOODOO0O0OCODOOOCOOOO0O0OODOOOCODOOOOC
Fl avored malt beverages have becone wildly popul ar and now account for a significant

portion of our sales. Mire and nore custoners are comng to the store and purchasing

these flavored malt beverages along with other products. This has provided us with great

sales and a healthy bottomline. O0000000000O000CO00O00C0DOO0O0OCOOO0O00ODOO0OCODOOOOOODOOOODO
Unfortunately, the rules outlined by the TTB threaten to change all of that. The changes

woul d alter the taste and availability of flavored malt beverages thus depriving ne of

t hese badly needed sales. Wth our econony already lagging, | can't imagine what will

happen to ny business. O00000000000000000000000O0O0C0O0O0O0OOOO0O0OCOOO0OOCODOOO0OOCDOOOODOOOOC

I urge you to please reject the proposed, new rul es. The previous policies have worked
well for the flavored nmalt beverage conpanies, retail stores and consumers. There is no
reason or justification to nmake any change now. Thank you for your tine. O0000O0000OOC0O0O0
Regar ds,

Di ana Mbsel ey



