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RE: TTB NOTI CE NUMBER FOUR
June 6, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau P.O. Box 50221
Washi ngton, D.C. 20091-0221

Dear Al cohol and Tobacco Tax and Trade Bureau

Here in Louisiana, snall retails stores rely heavily upon the sale of flavored malt beverages. In fact, they are one of our main sources of revenue because when consuners of these

products come into our store to purchase their favorite beverages, they al nbst always buy other things as well. However, the rules changes proposed by the TTB would virtual ly destroy

this product category through forced changes in the content of flavored nmalt beverages or sinply by nmaking it unaffordable via excess taxes. This woul d have a severe negative inpact on

retail businesses not only here in Louisiana but across the whole nation. O00000000000000000000000000000000000000000000000DO0000000000000DOO0000000000000000000000000000000000ODOOOOOI

It is apparent that the TTB' s vision of secure excise tax revenue via these rules changes is extrenely short sighted. If these rules changes becone a reality, sales of flavored malt
beverages will drop off significantly. This in turn will have a negative inpact on over all sales for the retailer. If a product does not sell, how can the TTB expect to continue to
collect excise taxes on it? 0000000000000000CO0DO0OO00000000000000000000000000000O00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000C
Before you do sonething that will hurt everyone, including the government, | ask that you reconsider these rules changes for flavored malt beverages. Then | ask that you reject them



Si ncerely,

Clavin Stewart



