<< 0043322 >>

Cct 21 03 1O 56allp. 2
0003322
010/ 2 1/ 03

M. WIIliam Foster

Chi ef Regul ati ons and Procedures Division
ATTN: Notice No. 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton, D.C. 20091-0221

OORE: TTB Notice No. 4

Le [0Dear M. Foster:

This letter is in regards to the TTB' s proposal to limt the alcohol contribution from
flavoring materials in flavored nalt beverage products (FMBs) to 0.5% al cohol by

vol une. | strongly oppose this current proposal based on ny opinion that it is extrene,
unfair, and unnecessary, and | urge TTB to adopt a nmajority standard that would all ow
| ess than 50% of the al cohol content in FMBs to cone fromflavoring materials.

For years, TTB has all owed brewers to produce and sell FMBs that derive a majority of

their alcohol fromflavoring materials. Notice No. 4 now clains that a 0.5% standard is
necessary to prevent consunmer confusion. In ny current position at Mark Ant hony

Brands, as well as ny fornmer job as nmarketing manager at a Seagrani s Cool er

di stributor, | have had the opportunity to work with an array of whol esalers, retailers, and
consuners. In ny ten plus years in the al cohol beverage business, | have never been
approached or contacted by a consuner or retailer who was confused or concerned with

the source of alcohol in FN{Bs. Rather, they select FMBs on the basis of their taste and
cost .

Notice No. 4 also notes that state al cohol beverage authorities have urged TIB to
establish regulatory limts on the addition of alcohol to nmalt beverages fromfl avors.
VWiile a nationally uniformstandard could benefit both state regulators and the FVB

i ndustry, Notice No.4 gives no reason why the proposed 0.5% standard is the only way
to acconplish this goal

As you know, FMBs are enjoying a strong growh in sales. It appears to ne that this
proposal was spawned by | arge beer producers with products that do not currently

conpete well in the category, for the express reason of elimnation of the healthy market
conpetition that now exists. | strongly urge TTB to adopt a rule that all conpanies can
nmeet —a fair and reasonable majority standard that caps the al cohol contribution derived
fromflavoring materials contained in an FMB to | ess than 50% of the product’s al cohol
content. Also, this would mrror the existing standards and precedence that currently
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exists in the al cohol beverage business for products such as wheat beers, bourbons, w ne
varietals, etc.

As a hard-working, tax-paying American, | amconcerned with the fact that large nmulti-
nati onal corporations can propose such unnecessary regul ati ons under the guise of

consuner protection, when in reality as stated above, it is a pioy to elimnate any and al
conpetition fromthe market place. | encourage TTB to reject the proposed 0.5%

standard for FMBs and to work with the FMB industry to achieve a nore reasonabl e and

wor kabl e set of mes that can preserve and pronote this val uabl e product category, and
the smal |l er conpanies that rely on it.

Thank you for your consideration in this matter
Si ncerely,
MVat t hew Yurki e

15675 Wiite Oak
Fraser, M 48026



