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Sam (deh
G eenwel | Springs, LA 70739-4006
May 9, 2003
Chi ef

Regul ati ons and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4

Dear Sir/ Madarn:

The rul es proposed under Notice Nunmber 4 will not only
harmretail sales of flavored nmalt beverages, but also

coul d have the effect of driving this entire |ine of

beverages out of business. This is not only a bad

regul atory policy but also a bad economc policy in

our current tines. aooooooooodddooooooooooooouoodddon

Thousands of businesses rely on sales of flavored nalt
beverages for revenue, both fromthe product itself

and from ot her secondary sales. Notice Nunber 4 would
threaten these sales and put further pressure on snal
busi nesses that are already pushed to the brink.

hate to think of the jobs that will be | ost because of

| ost revenue. These clains are not doom and gl oom -
they are the product of a real econom c downturn we

are all facing at this tine. OO0000000000O0000000O000O0O0OO
For over 30 years the TTB has had a regul atory policy
on flavored malt beverages. Wiy do we need this

change? What is the overwhel mng need? | certainly
can't figure it out and fromthe proposed rul e changes
it's still not clear. The only effect these rule
changes will have is the effect on retail sales. 0O0OOO
Pl ease, for the sake of our businesses, reject this

new rule. If you nmust change the policy that has

wor ked for over 30 years, than please contact the
flavored malt beverage industry and work for a
conprom se solution. Wthout one, many businesses w ||
be feeling even nore economc pain this year. [OOO0OOO0OO
Si ncerely Yours,

Sam (deh



