0040174
Chaprman' s Shopette

RE: TTB NOTI CE NUMBER FOUR

May 9, 2003
Chi ef
Regul ati ons and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau
P. O Box 50221
Washi ngton, D.C. 20091-0221
To Wiom It May Concern:
As a retailer, | amextrenely concerned over what | feel is unnecessary additional regulation of flavored malt beverages. As | see it, the danage this rule change would do to our business goes well beyond the loss in sales of itens such as
Smirnoff lce and Zinma. It would also force us to | ose a base of customers who come to us primarily for these beverages but, while in our stores, buy other products as well. Do you have any real understanding as to what this will do to
overal |l profit margin? 0000000000000000000000000000000000000000O000O00DO00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000L
As a menber of the small retail comunity, | can assure you that if these new regulations are put into place, the over all effects will prove devastating to ny business, and retail businesses everywhere. That, in turn, will prove detrinental
to the general economy.
If sales drop off because of increased prices of flavored malt beverages, | will not be able to effectively conpete in the business world. Life is tough enough for everyone in this current econonmic climte wthout the burden of these new
rul es. Please do not invoke these additional regulations! The people who sell flavored malt beverages as well as the consunmers, sinply cannot afford to pay any nore noney out of their pocket! OO00000000000000000000000O0OCOO0ODOO0OODO0O0OOOOODOOOOO
Regar ds,
Bi pi n Pat el

Bi pi n Pat el



Cedartown, GA. 30125



