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Chevron Food Mart
Charl es Yount

Phoeni x, AZ 85028- 3825

May 10, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau

P. O Box 50221

Washi ngton, D.C. 20091-0221

To Wiom It May Concern

RE: TTB Notice Nunber Four

How dare the TTB propose such a bl atant attack on tax-paying American busi nesses and the consumers who support those businesses! |f supported, TTB Notice 4 would effectively change the conposition of flavored nmalt beverages
and/or increase the prices of these products. How can our government, in good conscious, cone in and deprive us of the right to sell this highly successful product, which basically drives our businesses? It is unfair and
unwar ranted! O00000000000000000000000000000O0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000DO0OO0O

Taxes are already so high that consuners' cannot afford to purchase products they need |l et alone want. That |oss of sales reduces retailers' profits. We sinply cannot survive any nore tax hikes. Now, nobre than ever, governnent
shoul d be supporting business and consuners not trying to cause themeven nore damage. 00000000000000000O00000000000000000000000000000000000000000000000000O0000O000000000000000O00000D000000000000OD00000000000O000000000OO0OO

Smal| retailers tend to be solid local citizens who work hard and provi de val ue. These people would take an i nexcusable beating fromthe proposed new TTB regul ations on flavored malt beverages. They don't deserve this abuse
If the rules changes are enacted, | believe it will be a ruinous decision for small retailers across the country. Please oppose this rules change before irreparable damage is done

Sincerely



Charl es Yount



