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Sept enber 24, 2003-09-24

M. WIIliam Foster

Chi ef

Regul ati ons and Procedures Division
ATTN: Notice No. 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Box 50221

Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4
Dear M. Foster:

I currently work for Mark Anthony Brands, which produces the mike's bard | enbnade portfolio.
My livelihood as well as ny family's depends on the success and |ongevity of the FMB
cat egory.

Prior to working for Mark Anthony Brands, | worked for a major beer wholesaler in California

and prior to that, the MIler Brew ng Conpany. This vast experience has clarified the initial
impetus for this desired ruling change. The three nmjor brewers, Anhueser Busch, MIler

Brewi ng Co., and Coors Brewi ng Co. have attenpted to conpete in this category. Each one of

their entries has failed. They have al ways enpl oyed a strategy of “Scorched Earth” in any
category they cannot win (i.e. Mcro beer wars in md-90s). This tine they have attenpted to

use the Federal CGovernment as a tool to elimnate this category. Ask yourself, if they felt so
strongly, why did they wait three years after the category energed and their entries failed before
crying foul ?

Finally, | spend roughly four days a week in grocery stores throughout the five Southwestern
states. During those store visits, | have the opportunity to talk with a large nunber of retailers
and consuners. At no time has the question of where the al cohol comes fromor confusion as to

the nature of the products has arisen. In fact, nost major retailers interviewed do not understand
the purpose of the rule change and believe it is another attenpt by Anhueser Busch to overtly
control the entire market.

For all three of these reasons, | strongly urge the TTB to adopt a rule all conpani es can neet
wi thout further creating a beer nonopoly anpong the top three brewers. The rule or standard that
shoul d be approved is one that caps the al cohol contribution derived fromflavouring materials
contained in an FMB to | ess than 50% of the product’s al cohol content. This conprom se
addresses both sides of the issue without elimnating a viable conpetitive category.

Thank you for your time and consideration.
Si ncerely,
Mar k Li ndner

9974 Scripps Ranch Bl vd. #313
San Di ego, Ca. 92131



