0040242
Wee Mart
Hel ena, AL 35080-7738

May 16, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

RE: TTB Notice No.4
To Wiom It May Concern:

Wiy is it always the hard working little
retailer or nomand pop stores that get slanmmed
by new regul ati ons and taxes? One of the reasons
Anmerica' s econom c recovery has stagnated is
because of these very things. Continuing to
apply unnecessary regulations to products I|ike
flavored malt beverages reduces custoner
spendi ng, and that hurts business profits. W
need nore noney to be infused into the econony,
not horded or used up in taxes. That is why | am
so opposed to the rul es changes concerni ng
flavored malt beverages, which would only create
one nore additional burden for small businesses
across the country. [OOOOOOO0O0OO0OCOOO0OO0OOO0OOCOOOOOOO

One of the main itens that attract a | oya

custoner base into our stores is the

availability of flavored malt beverages |ike

Smrnoff Ice. Wien these custoners cone in to

purchase their preferred beverage, they buy

ot her products at the sanme tinme. Surely you nust
understand how the | oss of flavored malt

beverage sales will cause us to | oose a great

deal of revenue. [OOOOO0OO0O0OC0O0OOO0OO0O0OOOOOO0OOOOOCOOO

If the TTB's real reason for pronoting rules

changes in the flavored nmalt beverage industry

is to protect excise tax revenue, then they are

definitely barking up the wong tree! If

busi nesses | ose sales (and they will if this

proposal goes through), then the TTB cannot

coll ect excise taxes. That is why this rules

change needs to be rejected. It benefits no one.
Uidooddoooduoodtoogdooodbodduooddooidooodoooddoo

Si ncerely,

Lynette Ellis



