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Li nda Powers

May 16, 2003

Chi ef

Regul ati ons and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau
Washi ngton, D.C. 20091-0221

RE: TTB Notice No. 4

Dear Sir/ Madam

The rul es changes outlined in TTB Notice No.4 nean serious trouble for businesses and consuners. Not only are they unfair to ne, as ny business profits will take a nosedive, but they are unfair to the consunmer as well. Wiat right does
our governnment have in choosing to pick on one section of the nation--00000000000000000000000000000000000000000000000000000000000O000000000000000000000000000000000000000000000000000000000000000UO000000000000O000000O0
-the users and sellers of flavored nalt beverages---to help fill its coffers? In ny opinion this notice does not represent a productive path for TTB and the citizens who depend upon you. It represents the desires of an oppressive

governnent to stanmp out the very people who put theminto office!l O000000000CO0CODCO0000000000000C0OCOCOCOOOOOOOO0O0000O0OCOCOC0O0O0000DO0D0D000CO0C000000000000000000C00C0C0000000000000000C0C0C0000000000000000000000000000C

These new regul ations are an attack on the wallets of people who can least afford them snall retailers who sell flavored nalt beverages and the consunmers who purchase them W are having a hard enough time as it is trying to stay
afl oat during these tight economic tines. The one thing we don't need is the TTB addi ng additional burdens to us with these new rules on flavored nalt beverages. [O0000000000000000000000000000DOO00O0O0OD0O00OO0O0ODOOOO0OODOOOO0ODOO0OOO0OODOOOOOOC

It is time the TTB took its blinders off and realized that new regulations will only deprive the U S econony of the stinulation it needs to get back on track. Please see to it that these proposed rules do not beconme national policy.
War m Regar ds,
Li nda Powers

Main Street Bottle Shop



Forest Park, GA. 30297-1822



