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Cct ober 21, 2003
M. WIIliam Foster Chief, Regulations and Procedures Division Al cohol and Tobacco Tax Trade Bureau Post O fice Box 50221 Washi ngton, DC 20091- 0221

Re: TTB Proposed Rul emaking for Flavored Malt Beverages
Dear M. Foster:
As a former Secretary of the Florida Departnent of Business & Professional Regul ation which includes the Division of Alcoholic Beverage & Tobacco, | amwiting to express ny support for the TTB' S proposed rul emaki ng for
flavored malt beverages which preserves the integrity of beer. O000000000000CO0CO0COOOO0OO00000000O0COCO0CO000OO000O0DODODOOOCOCODOOOO000000000000CO0COCO00OO0O0000000000C0C0C000000000000D00000C00000000000000000000C0C0000000000C
| believe the TTB's action is an inportant clarification that ensures that if an FMB product is to be sold as a malt beverage, it should be nade as a malt beverage according to traditional brew ng nethods and processes.

If your rule is adopted, consunmers will still be able to enjoy FMB products and whol esalers and retailers to will continue to be able to distribute, sell and market flavored nalt beverages as they do today.
However, absent your new standard, brewers, retailers, and wholesalers will face a potential for a patchwork of individual state |aws and regul ati ons where the sane product nmay ultimately be sold as a "beer" in one state
and as "hard liquor" in another...in fact, | understand that we are already seeing this kind of situation in the state of Nebraska and will almbst certainly see this situation in several other

states. [O000000000000O00000000000O0O0O0O0O0OO0COOO00O0O00OO0O00O0O00O00CDOOOO0O0COO00O0000DOOOO00O0CO0O000000O0000O0C0DO0O00000000CO000000000000CO00000000000O000DO000000O000000DO0O000000000O000000O00000000O00000CO0000000O00000CO000O000O00O00O0O41

Thank you for this opportunity to offer my support for your proposed FMB rule preserving the unique differences and integrity of beer.

Si ncerely,



Gary R Rutl edge
GRR/rd



