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From Peter Heimark [phei mark@ri angl e-di st. conj
Sent: Thursday, October 16, 2003 10: 45 AM

To: nprm@tb. gov

Subject: 'TTB Notice No. 4

name=Pet er Hei mark

name=Tri angl e Di stributing Conpany

Addr ess1=12065 E. Pike Street

Addr ess2=

Cty=Santa Fe Springs

St at e=CA

Zi p Code=90670

Comment s=Dear Sir or Madam Triangle Distributing
Conpany supports the proposed regul ations for
products marketed as flavored malt beverages
(FMBs), as set forth by the Tax and Trade Bureau
(TTB) in TTB Notice No. 4 of March 2003. The
limt of alcohol in a beer derived fromdistilled
sprits should be limted to 0.5% al cohol by

vol une. The 0.5% al cohol by volunme |imt is the
standard for determning the tax status of beer,
wine and fruit flavored concentrates as well as
juices and sodas that contain small anounts of

al cohol. The 0.5% standard is fair across the
board for all beverages, and should apply to FMBs
wi th added flavors as well. The TTB
proposal asks for comrent on alternative
standards, such as whether the standard should be
| ess than 50 percent of the final alcohol derived
fromspirits addition. This alternative limt
woul d create a huge disruption to state
governments who currently have regul ations
mrroring the federal standards.

Many products now classified as FVMBs do not have
a malt conponent when produced in and for other
countries. In the United States, however,
conpani es are obtaining substantial tax and
regul atory benefits using a mniml anount of
malt. The preanble to Notice No. 4 indicates that
TTB is aware of this business strategy. It
significantly reduces the agricultural products
used in the brewing process, and it adversely
af fects many suppliers of goods and services to
the brew ng industry.

I n summary, our conpany
supports the proposed "0.5% standard" for FMBs
for reasons of fairness, to protect the beer
industry and the allied trade and to protect the
i mge of what the general public considers
beer. D00OOOOO0O0OOO0O0ODOOOOOO0O0OOOO0O0OO0O0O0OOO0OOOOOOOO

Si ncerely,

Pet er Hei mar k



Trinagle Distributing Co.



