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• Cyber threat analyst – US Navy Network Warfare Command 

• Graduate of Massachusetts Institute of Technology (MIT) 

Social Media Risks 2 



3 Social Media Risks 

141 
 
110 
 
148 

Joint Chiefs of Staff  
NSA 
U.S. Marines 
U.S. House of Representatives 
Pentagon  
DoD  
Lockheed Martin 
Northrop Grumman 
Booz Allen Hamilton 

 



 

Social Media Risks 4 



 

Social Media Risks 5 



Social Media Risks 6 



7 



Historic method of data gathering for social 
engineering 
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 Today: Social Media 
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NAME THREE THINGS MALWARE 
AUTHORS KNOW FACEBOOK USERS 

ARE DESPERATE FOR 
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Watch OMG! 

videos 
Have a Dislike 

button 

See who 

viewed their 

profile 
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End-User Education is a Best Practice 

Social Media Risks 30 



31 Social Media Risks 



32 



33 



34 

Be Thoughtful, Wary, Skeptical 

 

Especially on Social Networks 

 



Thank you! 
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