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Agenda 

• The state of media 

• Telling the Navy Week story 

• El Paso case study 

• Sharable content 



The state of media 

• The internet has surpassed 
newspaper and radio as 
Americans’  main source of 
news—and is quickly gaining on 
television 

• If the U.S. Navy Facebook page 
were a newspaper, it would have 
the circulation of the 12th largest 
newspaper in the country!* 

• The “big Navy” social media 
presence has more of a reach 
than the New York Post, Chicago 
Tribune, Houston Chronicle, and 
Philadelphia Inquirer* 

 
 
 
*http://en.wikipedia.org/wiki/List_of_newspapers_in_the_Unit

ed_States_by_circulation 
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The state of media 

Source: Nielson Social Media Report, 
http://blog.nielsen.com/nielsenwire/social/  

http://blog.nielsen.com/nielsenwire/social/�


Content is king 

http://www.youtube.com/watch?v=2N04h4GBoWc�


Navy Week content 

1. Editorial 2. Flag officer 
sound bites 

3. Sailor sound 
bites 

4. 1st person 
"confessionals" 

*See Navy Week Content outline for additional guidance on expected content 

MONDAY TUESDAY WEDNESDAY THURSDAY 

We Can’t forget to use SM to prep the communication battlespace 



Basic social media tactics 



The power of Twitter 



1. Editorial 2. Flag officer 
sound bites 

3. Sailor sound 
bites 

4. 1st person 
"confessionals" 

El Paso Case Study 

No prep-- success in using SM as a marketing and audience focus tool 

If a Navy Week falls in the woods… 



Case study details 

NAVY WEEK CONTENT # 1:  
EDITORIAL 

NAVY WEEK CONTENT # 2:  
FLAG OFFICER SOUNDBITES 

918 total likes 
67 total comments 

87 total shares 



Sharable video 

http://www.youtube.com/watch?v=yOp_XIhrDwk�


NAVY WEEK CONTENT # 4:  
1ST PERSON CONFESSIONAL 
192 views; 3 likes 

NAVY WEEK CONTENT # 3:  
SAILOR SOUNDBITES 
328  views 

El Paso continued… 



Engaging El Paso on Twitter 

Interacted with reporter from Defense News to change 
perceptions on an individual level, in a public forum. 

Mentioned the El Paso 
Times in tweet and got 
direct response from the 
paper! 



WOULD YOU SHARE THIS VIDEO?? 



WOULD YOU SHARE THIS VIDEO?? 

http://www.youtube.com/watch?v=2IJG3I7Bjxk�


What’s next? 





http://www.navy.mil/view_single.asp?id=109681 

Navy QR Code-available on Navy.mil 



Questions 
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