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This CO YLIWIS the Cowwwksiou’s  proposed of M ag 5’” to change the WKWLing of
“MADE IN THE U. S. A.” h.be[ing t’eqbi.}revnents.  FOY the past 50 gems 98% of
mmwf.$i.ctu~h%g  cmt had. to be hxbwred in the USA to qwzk$j Jbr that babe L
The ffc is teLhg us timt these guidelines,  which  WLL.L reduce that to 7’5Y0, we
designed to refict the increasiflg  interdepewkr~ce of mmwi$zctwes in the
gbbid wwwketpke  and the g~owhg muie~stmtding  of L).S. comwnen ctbout
how the products tkeg b My cwe KVUXde.

wuie. /t k n ktbeL wtcl-t m this:

Composition of this product:
% rnaterial  from the USA
‘%0 irnporteci materials

1 00% total
?4 labor from the USA
YO foreign labor

1 00% total



u

-..

-. ---
‘-= -. . . . — ==



-

.
,,’
t \

.

Page 4 National News Re@wter  .- I June 1997
. . , . . . . . . . . . . . . . . . . I . .

I

continued from pcsqe 1

i

I

I

10/31/96. )
fie ‘FTC charged the Boston-based

cnanrrfactum  ~ith deceptive advertising
and Iakuling  because Nav Balance import-
ed outer soles  from China for some of iIs
footwear and claimed ~he shoes were
American made.

The company responded by mobiliz-
ing the congressional delegations of
Massachusetts and Maine, where it has fac-
tories employing 1,200, and mounting a
lobbying campaign for a more flexible
U.S.-origins standard.

Scores of companies from a broad
spectrum of industries weighed in with
comments, as did . 26 members of
Congress, who were evenly divid~d on the
issue.

The FTC has set a deadfine of August
11 for public commenk  atler which it will
issue final gui&lines.  The new standards

‘ would not apply to the automobile, textile,
woolen or fur indoapi~ tiich are regulat-
ed by individual statutes.

‘Made in USA’ s~~diid

.,
,., .“’.

To comment on the proposed guidelines for”Made in
USA” labels, write to the Federal Trade Commission.
public comments must be received by ‘August 11.

Office of the Secretory
Federal Trade Commission, Raom”159

6th Strs5et and Pennsylvania Ave. NW
Washington, DC 20580
Fax line 202-326-2496

All  public commentary, will be made available at tk

the lTCweb site: h@/iwwdtc.gov.uia.htnr
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T h e  Drouosat is bound to be hi~hlv ‘:1
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“Manufacturers know how valuable
that label is , but wc shouldn’t allow it
when it isn’t true.”

Polls commissioned by the FTC show
that consumers still expect products beari-
ng the Made-in-USA kibel  to have a high
amount of U.S. content.

“Most consumers were willing accept
70 per cent U.S. content as long as the
product was assembled here,” said Beth
Grossman, an FTC la~er. “But if you get
lower than that — like 50 per cent — con-
sumers start feeling they’re being misled.”

At a two-day FTC hearing in March,:
deep divisions were evident among indus-
try representatives.

Stanley Works, a major hand-tool
manufacturer based in ,New. Britain,
Connecticut, that makes some of its prod:
ucts out of imported forgings, was pitted
against numerous other rival manufacturers
OF wholly domestic tools.

E X P O R T I N G  J O B S  :  “ ’ ,
- Most trade associations and rnrsltina-

tional comuanies  favored a 50 Der cent-.’B.; content standard for products assembled in
~.. . . . ..: ~: ~~ t h e  U . S .  M o s t  labor rmions a n d  ,several

1 .

. . state attorneys general,, however, : lobbied. . . . ,,. .; .,, ,  .,,, ., ;,}
for maintaining the status quo. - ~” :“ ~ ~. , I”:,. ,

., -”.,.. . .: :-. ,-, ,, , The” AFL-CIO denounced the pro-” ;. ., .,
=jk$<il>jg$:;’  - ‘,, : ‘‘ ‘ . .; posed guidelines, saying they would perpe-’  ‘, - . ,\,

+&.+,,: . . . -,.. >.s j :. ~ “ trate “a fraud on the American ksubfic and ‘ :“, ,’ ~‘. ;


