BEN FORMAN & Sons, INC. 159

201 WATER STREET
BrookLYN, New YORK 11201 USA
PHone:  (718) 522-1100 Fax. (718) 596-3959
email; sales@benforman .com
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Tuesday, June 17, 1997

Federal Trade Commission
Room 159

6 Pennsylvania Avenue
Washington, D.C. 20580

Subject: Made in the U.S.A. Policy Comment - F.T.C. file number P89-4219

Gentlemen:

| am the manager of a medium-sized manufacturing company in downtown Brooklyn,
New York, with fewer than 150 employees.

We read with great anxiousness an article in the Wall Street Journal that discussed the
FTC’s proposals to reduce the amount of domestic content required in order to mark a
product “Made in the USA”.

Our company is a demestic, unionized, manufacturer that will not be able to compete
against imports if they are able to mark something “Made in the USA” without it being
predominantly made here.

Being able to mark a product “Made in the USA” is a significant marketing advantage
we have.

These proposals would have a disastrous effect on our company. Please do not give this
small asset to our predominantly foreign competition.

We would all appreciate any support you can give in this matter.
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Dear Director: P

Because of the desire of this office to be
responsive to all inguiries and communi cations, Yyour
consideration of the attached is requested.

YOUR FI NDINGS AND VIEW5, | N

WIL BE APPRECI ATED

Many t hanks.
Sincerely, ‘zljz:———~—_
Alfonse M D'Amato
United States Senator
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Tuesday, May 13, 1997

Senator Alphonse D’ Amato
370 Seventh Avenue Room 600
New York, NY 10001

Dear Senator:

| have enclosed a copy of an article from the Wall Street Journal that i read the other
day. It discusses the fact that the FTC (Federal Trade Commission) is considering
reducing the amount of domestic content in order to mark a product “Made in the |
USA”. |

We area large manufacturing company in downtown Brooklyn, New Y ork, with under
150 employees.

We area domestic, unionized, manufacturer. We will not be able to compete against
importsif they are able to mark something “Made in the USA” without it being
predominantly made here. Proposals in the enclosed article would be devastating to our
company. We would appreciate any support you can give us on this matter. Please
feel free to contact us for additional information as required.

Very truly yo

Peter A. Forman

Ben Forman & Sons, Inc.
PAF/r
Enclosure: Article from Wall Street Journal

cc. Senator Moynihan
cc: President Clinton
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a3+ Made-ifi-USA clalms. X e
é\é’ﬁ*’frnaﬂn‘m te Commisplon:
ﬁﬁ}iabprotpmal;’mnouncedsyesterday;f odticts’
v,_s:‘;i‘gﬂ origen’vpuld have to be “‘all or yirtuatly
Z o> all made “with domestic labor and materi-

} the

nies label products “ Made 1 n USA’
- % least 757. of the manufacturing costs are
- incurred in the U.S. and If the product IS
.-~ !“substantially transformed,” or assem-
.. . bled. in this country. For 50 vears, 98%
.7 dof the costs has beenthe generallw ag-
* Tepted munimum sANAATd [or claiming
- =Tg.- OTETN. The FIC also said it would
“alow U.S.-made claims by manufacturers
:who assemble their productsi n the U. S,
and use major COMPONENtS that also have
beenassembledInthe | 1. S. But some of
those components can be foreign-made,
, under the FTC proposal.

“We sought to strike a balance between
twormportant concerns. the commission’s
recognition that our policief_must keep up

TwWilh cha nges 1 ihe gonar edunomy and
ensure that consumers aren’t deceived.””
said Jodie Bernstein. director of the FTC's
Bureau of Consumer Protectlon.

h e propesal stems largely from a
1994 enforcement action that FTC brought
against New Balance Athletic Shoes Inc.
The FTC charged the Boston-based manu-
facturer with decepuve advertising and
labeling because New Balance imported
outer soles from China for some of 1ts
footwear and claimed the shoes were
American made.
The company responded by mobilizing
€ congressional delegations of Massa -
chusetts and Maine, where it has factories
emploving 1,200, and mounting a lobbying
campaten for a more flexible U. S.-ongins
standard. Scores of companies from i
broad spectrum of industries weighed In
with comments, as did 26 members of
congress, who were evenly divided on the
ssue.
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products they buy are made. - “* ;5" 7
The agency’s Proposal would lgtfco
|

... unwary shoppers. Manufacture of wholjjs
.., domestic procJucts 4

The FTC has set a deadline of Aug. 11

. for public comment, after which it will

issue find guidelines. The new standards
- would not annly to the automabi letevtile.

“ woolen or fur industries, which are regu-

lated by individuai Statutes. .
The proposal is bound to be highly
contraversial. Manv consumer grouns and

.f > labor organizations vehemently object to

liberalizing:the U.S.-0rigins standard, say-

“ing the proposal would unleash an on-

slaught of misleading marketing claims on

complain it would cop.
fer an unfair advantage on rival compa-

riles that use less-expensive foreign-mad
parts and materials in their manufactur:
Ing Processes.

The proposed guidelines “will be con-

fusing to alot of consumers, " asserted Ed-
.. win Rothschild, spokesman f or Consumer

Action, afederation of 30 state consumer

groups. “The Made-in-USA label should be

reserved for items that are actually manu -
Please Turn to Page B2, Column 6
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FROM : SUE J. SMITH 9

DIRECTOR, OFFICE OF AGENCY LIAISON

SUBJECT : REFERRAL OF WHI TE HOUSE BULK MNAI L

. work in ensuring responses to the
Thank you for your continued hard "¢, varded to your agenc The
Presidential letters and inquiries ol ntg’n rece?ve yst, Il
volune of nmail that the President and Ms
remai ns unprecedent ed.

Please return any misreferrals to "¢ &t the follow ng address:

M. Sue J. Smith

Director, Ofice of Agency Liaison
Room 6, OEOB

The Wite House .
Washington, D.C. 20500

_ to cal me at
If you have any questions, please do not hesitate
202/456-7486.

Thank you very nuch.
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Thursday, May 15, 1997

President Bill Clinton
1600 Pennsylvania Avenue
Washington, DC 10500

Dear Mr. President:

| have enclosed a copy of an article from the Wall Street Journal that I read the other
day. It discusses the fact that the FTC (Federal Trade Commission) is considering
reducing the amount of domestic content in order to Mark a Product ‘Made ‘n ‘he
USA”™. - -

We are a large manufacturing company in downtown Brooklyn, New Y ork, with under
150 employees.

We area domestic, unionized, manufacturer. We will not be able to compete against
imports if they are able to mark something “Made-in-the USA” without it being -
predominantly made here. Proposalsin the enclosed article would be devastating to our

company. We would appreciate any support you can give us on this matter. Please
feel free to contact us for additional information as required.

Very truly yours,
e as &_ A N

Peter A. Forman

Ben Forman & Songt Inc. ...

PAF/r
Enclosure: Article from Wall Street Journal

P0513971



‘Made in USA™-
‘May Take On
'New Meamng

By B RUCE INGERSOLL
Staff Reporter of THE WALL STREET JOURNAL
- The government is proposing to .let
| consumer-product makers fudge their
- Made-in-USA claims. _ -

Under a Federal Trade Commission
proposal announced yesterday, products
1io toiger would have fo be “all or virtualy

ith domestic labor and materi-
als for manufacturers to label and ad-
vertise them as All-American wares.

The proposed guidelines, FTC offrcrals
said. are designed to reflect the increasing
interdependence of manufacturers in the
global marketplace and the growing un-

erstanding of U.S. consumers about how
the products they buy are made.

The agency’s proposal would |et compa-

2 nies label &roﬁucts “ Mtade in USA” if at
r*_‘ least 759, Of the manufacturing costs are
 incurred in the U.S. and if the product is
: “substantially transformed, ” or assem-
bled, in this country. Eqr 50 years. 98%

X of the costs has been the generaly ac-
= ’_tE—W(:ep minimum_stanaard (or claiming
" . . ongm. The FIC also said it would
aIIow U.S.-made claims by manufacturers

t who.assembl e their inducts in the U.S
and use major continents that also have
= been assembled in the U.S. But some of
- those components can be foreign-made,

2 under the FTC proposal.

“We sought to strike a balance behveen
two important concerns. the commission’s
recognition that our policies must keep up

3yt fTOWIth Changes me*gmoareconmny"anr"‘*

ensure that consumers aren’'t deceived,’”
said Jodie Bernstein. director of the FICs
Bureau of Consumer Protection.’. =

-The. proposal ;stems. Iargely from” a'

1994 ‘enforcement action that FTC brought * ~

= against New Balance Athletic Shoes Inet: ™,
~.The FTC charged the Boston-based maq TS
~ facturer with deceptive advertising:*and -
labelmg because New Balance.imported - -
- outer. ‘soles from China for ‘some of! its -
* footwear and * claimed” the shoes “were
American made. . :- e

The company responded b,J mobmzng‘

the congressional delegations of Massa-
« chusetts and Maine, where it has factories .,
employing 1,200, and mounting a lobbying
campaign for a more flexible U.S- -origins
-“standard. Scores oOf companies: from a
broad spectrum of industries' weighed it :

“ with comments, " asdid ' 26" memibers: of, .
Congress who Were evenly divided on the
issue. P
* The FTC has set adeadlme of Aug. il
for public comment, after which It wilt
issue final gurdelrnas The pew standards
_would not apply to-the automebils, 4exnI& =-

Wwoolen or fur industries, which are regu
lated by individual statutes: g‘_ :

*The ‘proposal “is: bound' 0 bés
contmversxaLMany corisumer groups and
labor organizations vehémently object tO

hberahzmgthe u.S. +X@|n@qdard~+y-

ingthe. proposal’ would - unleash an ON-,
oo slaughtof m:sleadmg marketmg claims on
‘ - unwary shoppers; Mariufacturers of wholly”

;domestic products complain it would con-
fer an unfair advantage on rival compa-
“vues that use less-expensive foreign-mhde

"parts and materials in their manufactur
INg processes. %

. The proposed “guidelines “erI be con-
tusmg to alot of consumers,” asserted Ed
win Rothschild. suokesman for Consumer
Action, a federation of 30 state consumer
groups.  The Made-in-USA label should be

; reserved for items that are actually manu-
Please Turn to Page B.?, Column 6




