
THE WHITE HOUSE 

WASHINGTON 

ADMINISTRATIVELY CONFIDENTIAL 

June 20 , 1972 

MEMORANDUM FOR : H. R . HALDEMAN 

FROM: GORDON STRACHAN <:i 

On J une 7 y o u asked that the suggested campaign slogan 
(President Nixon - Now More Than Ever) be tested to 
d etermine if Dent's concern -- it may be too sophisticated 
for the average man -- was correct. 

The results of the group sessions conducted by Teeter's 
Market Opinion Research is attached. The research con­
cludes that the slogan is understandable and not too 
sophisticated. 

Dailey hopes to review the results with Mitchell today 
and receive f i n a l approval for the slogan. 



Committee for the Re-election of the President 

MEMORANDUM J une 20 , 1972 

MEMORANDUM FOR: MR . H. R. HALDEMAN ~ 

FROM: ROBERT M. TEETER ~~ \( 

SUBJE CT: Fur t her 
Ni xon . 

St udy of 
Now more 

Sl ogan "Pres i den t 
t han ev er. 1I 

We wer e r equ es t ed t o co nduc t f urther r esearch on t he slogan, 
II Pr e s ident Nixon . Now mor e t han ever." to de t er mi ne whe t her t he 
s l ogan wa s und erstandab l e and not t oo s oph i s t i ca ted i n the contex t 
of ot her competing slogans . To study t his ques tion t wo gr oup 
sessions wer e conduc t ed i n De t r o i t wi t h ticket-spl i t t ers, over 35 
year s of a ge, wi t h mi ddl e i ncomes , and non-co llege. At each ses s i on 
we di s cussed s ev era l s logans i nc l uding thos e used by McGover n and 
Wall a ce in t he pr i mar i e s . This memor andum wi l l out l i ne t he r esults 
of t he res ea r ch . 

I n both of the gr oups the s logan wa s under stood t o refer t o unfin­
i shed work i n pr ogr e s s . The gr oups pic t ured the Pres i dent ' s pa s t 
r ecord and l ook ed t o t he f u t ure. Thi s skgan embodied t he concept 
of "help him fin i sh t he j ob." The s logan was no t interpr e t ed by 
anyone as an ti-McGover n. 

The s t a tement a l s o con tai ned a sens e of urgency not per ceived wi th 
t he other slogans . The use of t he wor d "now" seemed to express 
t his urgency. Also , the slogan had a certain emotional ap pea l 
which t he ot her slo gans did not s e em t o pos ses s . I n di s cus s i ng t he 
s l ogans , bo th gr oups s ta ted that the wor ds "we need" Ni xon were men­
t al l y added t o t he phr a s e "Now mo r e t han ever. 1I 

Ea ch gr oup r esponded f avor ab l y to t he vari ous ways the s logan was 
pr esen t ed f or banner s , bu ttons, and bumper stickers excep t t he 
gr oups di d not l i ke t he mann e r of execut ion for the ou tdoor b i l l ­
board p r opos al . Wi t h regard t o the materials, t he gr oups readil y 
unders t ood t he co nn ec t ion be t ween the cont ract ion "Ni xon . Now" 
wi t h t he l ong e r v er sion. The shortness of "Ni xon . Now" has very 
s tron g ap peal t o l ower mi ddle class ticket-sp l i tters. They v i ew 
it as simpl e, direct , and easy to und e r s t and . Regarding t he ou tdoor 
pr op osal , t he groups di d not like t he use of a bl ack background and 
t he repr oducti on of t he President's pi c t ur e . Apparently because of 
t he co lor and t he pic t ure t he groups f elt the outdoor proposal por­
t r ayed t he Pr esiden t as sinis t er. Neverthel e s s , t he concept of 
us ing the s l ogan in t he outdoor med i um was readily ac cep ted. 
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In gene r al , t he gr oups r esponded well t o t he slogan , "Now mor e t han 
ever . " Ever y per s on in t he gr oup seemed t o be abl e t o give t he 
stat emen t s ome pe r s ona l meani ng . The slogan did cl ear l y communi ca t e 
i t s message. I t i s important t o not e t ha t the part icipan t s gener a l ly 
ranked t he slogan be tween t he ot her alternatives studi ed. Our 
earlie r s t udy s howed t hat "Now more t han ever. 1I r ank ed behi nd t he 
sta t emen t , "Hel p him finish t he j ob . " Comparatively, however, t he 
s l ogan under considera tion expressed mor e urgency and emo tiona l 
appeal and a lso c lear l y embodied the concept of "finish t he j ob . " 
I f ot her i deas whi ch convey t he unfinis hed j ob are mer ged with 
"Now more t han ever , " t he r es u l t should be a power f ul communicat i on 
device . To an swer t he orig inal question raised, we see no reason 
t o r ej ect t he s logan as not bei ng understanda bl e and too s ophis tica t ed. 



SELECTED VERBATIM COMMENTS 

It has emotional appeal. 

We need him mor e than ever. 

He's done a good job before and things aren't getting any better, 
so we still need him. 

He's been good and we still need him to finish the job . 

We need him more now than we needed him before. 

He's started so many things and he would like to follow through. 

It' s per f ec t l y clear. It's not a complete thought, but its clear. 

It starts you t h i nki ng more. Starts your imagination thinking 
over things he has done , has not done, will do, or will not do 
of his past record. 

I like the word "now" because we need to take action now. 

It means we need him more than ever. He ain't going to do anything 
in the next four years anyway. 

I think there's more i n it than "now more than ever" because there 
are the things . that he's planning for the future and why 
change horses in the middle of the stream when the trouble's still 
t here . 

We do need him if he wi ll finish the job he started. 

I think that's assuring. Its saying stick with what you know. You 
don't know what you're going to get if you don't have Nixon. I 
think its reassuring in that way, -- that we know what we have and 
can go from t here. 

Really, it doesn't ma t t e r too much to me what the slogan is. The name -­
when I see the name I conjure up my own thoughts about what the man is, 
what he has done , what he stands for. Any slogan that's put after his 
name or any other name, really doesn't mean that much to me because 
the old saying "paper lies still, you can put anything on it." 


