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Introduction

The U.S. 2010 Census logo is the agency’s most-used and best-known
asset. It is the cornerstone of the 2010 Census program.

Because of its importance, great care must be taken in the use of the
2010 Census logo. The logo is presented in a consistent fashion, and
its use must be governed by strict rules. If it is used haphazardly, the
logo’s value will be diminished.

Most uses of the 2010 Census logo will originate in various program
design groups, but from time to time, 2010 Census workers outside

of design groups are required to make judgments about the use of

the 2010 Census logo, often relating to a one-time use. To facilitate
consistency and quality in the use of the logo, among both professional
and nonprofessional users, this manual has been prepared.

Exceptions to these guidelines are rare and must be approved by the

Census 2010 Publicity Office (C2PO). Your assistance and cooperation in
the protection of the 2010 Census logo is valued and appreciated.
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| D 2] Decision M ]

The logos in this guide were officially released by the U.S. Census

Bureau. Census Bureau employees can access the following memos on
the 2010 Census Portal:

= Release of the United States 2010 Census Logo Memo No. 2

. Release of the American Indian and Alaska Native (AIAN) 2010
Logo Memo No. 15

. Release of the Puerto Rico and Islands Areas 2010 Logos Memo
No. 19
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Memo No. 2

2010 Decennial Census Program Decision Memorandum Series
April 26, 2005
Memo No. 2

Subject: Names and Logo for Use by the Reengineered Census of
Population and Housing

The 2010 Census Decision Memo No. 2 is on the DMD Portal at

<http://dscmoop?2.decennial.census.gov:7778/portal/page
/portal/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEM0000001/DMD2010MEM0000005
/2010%20DECISION%20MEMO%202%20(2ND%20REISSUE).pdf>.

UNITED STATES DEPARTMENT OF COMMERCE
Economics and Statistics Administration

U.S. Census Bureau

Washington, DC 20233-0001

FE"AY
<)

This memorandum is intended for internal Census Burcau use only. If you have any questions regarding the use or
dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications,
Decennial Division, at (301) 763-1346.

April 26, 2005
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 2 (2" reissue)

MEMORANDUM FOR Distribution

From: Preston Jay Waite [signed]
Associate Director for Decennial Census

Subject: Revision to Official Program Names

This memorandum is being re-issued to document revisions to official program names relating to
the next decennial census. One intent is to clarify differences between our existing budget
subactivity name, the name for the overall effort, and the name for the 2010 Census component
of that effort.

The official name for the overall effort is now the 2010 Decennial Census Program.
Note that this is singular, not plural. This replaces the previous official name of
ed Census of P ion and Housing.

To be consistent with this change, we will change our official budget subactivity name
from 2010 Decennial Census to 2010 Decennial Census Program. If possible we will
make this change beginning with our FY 2007 budget request. This budget subactivity
will remain within the “Demographic Statistics Programs™ budget activity.

. When presenting information about the 2010 Decennial Census Program reengineering
effort, there still will be times when it is important to differentiate between the three
major components of that effort. In those situations, the following names should still be

used:
. American Community Survey (ACS)
. MAF/TIGER Enhancements Program (MTEP)

. 2010 Census
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1.2

Memo No. 15

2010 Decennial Census Program Decision Memorandum Series
September 29, 2006

Memo No. 15

Subject: 2010 Census logo for the American Indian and
Alaska Native (AIAN) population

The 2010 Census Decision Memo No. 15 is on the DMD Portal at
<http://dscmoop?2.decennial.census.gov:7778/portal/page/portal
/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEM0000001/DMD2010MEMO000005
/2010%20Decision%20Memo%2015.pdf>.

f&\ UNITED STATES DEPARTMENT OF COMMERCE
& Economics and Statistics Administration
: : | u.s. Census Bureau
x j Washington, DC 20233-0001
ares of

This memorandum is intended for internal Census Bureau use only. If you have any questions regarding the use or
dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications.
Decennial Management Division, at (301) 763-3770.

September 29, 2006
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 15

MEMORANDUM FOR Distribution

From: Preston Jay Waite [signed]
Associate Director for Decennial Census

Subject: 2010 Census American Indian and Alaska Native Logo

This memorandum is being issued to document the approved 2010 Census logo for the American
Indian and Alaska Native population. This logo may be used for publications produced for the
American Indian and Alaska Native population. The official logo appears below:

This is the same logo that was used in Census 2000, with “2010” added in place of “2000” and
with a trademark (™) symbol. Divisions may add text and graphics (but not another logo)
alongside or beneath this logo for the purposes of identifying specific components or operations
in regards to the American Indian and Alaska Native population.

External users wishing to use the 2010 Census logo must register by calling the Census Bureau’s
Public Information Office at (301) 763-3691. Registered users will receive guidelines and
graphical files for their use. In addition, registered users cannot share these files with other
entities.
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1.3

Memo No. 19

2010 Decennial Census Program Decision Memorandum Series
June 14, 2007
Memo No. 19

Subject: 2010 Census Logos for Puerto Rico, the U.S. Virgin Islands,
Pacific Islands, Guam, American Samoa, and the Commonwealth of the
Northern Mariana Islands

The 2010 Census Decision Memo No. 19 is on the DMD Portal at
<http://dscmoop?2.decennial.census.gov:7778/portal/page/portal
/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEM0000001/DMD2010MEMO0000005
/2010%20Decision%20Memo%2019.pdf>.

4"‘“\‘ UNITED STATES DEPARTMENT OF COMMERCE
f ‘! Economics and Statistics Administration

. ;| U.S. Census Bureau
‘Q j Washington, DC 20233-0001

or internal Census Bureau use only. If you ha
act James L. Dinwiddie, Assistant Division Chi

July 31,2007
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 19 (Reissue)

MEMORANDUM FOR The Distribution List

From: Teresa Angueira /signed]
Associate Director for Decennial Census

Subject: 2010 Census Logos for Puerto Rico, the United States Virgin Islands,
Pacific Islands, Guam, American Samoa, and the Commonwealth of
Mariana Islands

Contact Person: James Dinwiddie
Decennial Management Division, (301) 763-1346
Assistant Division Chief for Communications

This memorandum is being reissued to indicate the correct color code of the 2010 Census Puerto Rico
Logo; to add the previously approved 2010 Census Pacific Islands Logo on the memorandum
attachment, and to provide the accurate issuance date of the American Indian and Alaska Native logo
memo. The original memorandum illustrated the approved 2010 United State Census logos for Puerto
Rico, United States Virgin Islands, Pacific Islands, Guam, American Samoa, and the Commonwealth
of Mariana Islands. These are the same logos that were used in Census 2000, with “2010” added in
place of “2000”. No changes were made to any of the logos in the previous version of this
memorandum.

This memorandum documents the following changes:

. The color code of the 2010 Census Puerto Rico logo was changed to indicate the correct code-
Pantone 2613c.

. The previously approved 2010 Census logo for the Pacific Islands has been added to the
attachment in Red and Black colors.

. The release date of the 2010 American Indian and Alaska Native Logo memo was changed to
reflect the correct date - September 29, 2006.
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__ Support Type Styles

This section describes the supporting type styles for the

2010 Census logo.

Type style consistency, particularly on 2010 Census logo application
materials, is essential for projecting a cohesive public image and
recognizable design style.

The Lucida type family as a serif type style and the Lucida Sans type
family as a sans serif type style have been selected as the preferred
support type styles for the 2010 Census identity system. These type
styles should be used for all text on materials using the 2010 Census
logo. Shown here is a selection of available weights and styles of the
Lucida and Lucida Sans type families. Selection of the appropriate
typography style within this family will be left to the discretion of the
art director or project manager.

Preferred serif type style

Lucida Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Preferred sans serif type style

Lucida Sans Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Lucida Sans ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Lucida Sans Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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The Times Roman type family as a serif type style and the Helvetica
type family as a sans serif type style have been selected as the alternate
support type styles for the 2010 Census identity system when the
Lucida or Lucida Sans type families are not available. A selection

of available weights and styles are shown here. Selection of the
appropriate typography style within the Times Roman and Helvetica
families will be left to the discretion of the art director or project
manager.

Alternate serif type style

Times Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Times Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Times Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Times Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Alternate sans serif type style

Helvetica Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Helvetica Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Bold Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Helvetica Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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3.1

2010 Census Logo Standards

2010 Census Logo

The 2010 Census logo consists of the words “United States 2010
Census,” as a stand alone or coupled with the 2010 tagline “It’s In Our
Hands” displayed in the specific fonts that were created for this logo.
No other font can be used to build the logo.

When the 2010 Census logo is used, it should be sufficiently isolated
from illustrations or other words or images that might detract from the
logo’s importance. One good general rule is that the logo be one “s”
height (from the word Census) away from illustrations, photographs,
rules, page edges, or other type.
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3.2 2010 Census Colors

The 2010 Census logo is limited to two developed colors, Census red
and black.

2010 Census black

Black
(Both coated and uncoated)

2010 Census red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®

is a registered trademark of Pantone, Inc.
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3.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

CUnited States® CUnited States®

ensus Census
2010 2010

Reverse logos

CUnited States®

ensus
2010

CUnited States®

ensus

Positive and Reverse Logos with Tagline

CUnited States® CUnited States® CUnited States®

ensus Census J&:IHIS
2010 2010 pEwdluly

IT'S IN OUR HANDS  IT'SIN OUR HANDS  [LISILRUES BT
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Reproduction Sizes

The logo should not be used so small that the readability or
reproduction quality is reduced.

A solid positive logo or reverse logo should be no smaller than 5/8”
wide. See example below. Make sure the line screen is 133 or finer. If
you want to use a coarser screen, make sure the logo is no smaller than
3/4” wide.

If a logo smaller than 5/8” is required, it must be approved by the
Census 2010 Publicity Office (C2PO).

5/8"
United States® United States®
Examples of Census Census

solid positive logos 201 0 201 0

5/8"

CUnited States® CUn.ited States®

ensus
Examples of
S()J(/id reverse logos 2010

ensus
2010
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3.5

Unacceptable Logo Usage

CUnited States

Do not enclose the logo or the logo type in other shapes.

Do not violate the logo clear zone.

Do not place logo over complex backgrounds.

CUnited States
Do not add or change typeface of logo type.

U.S.
Do not abbreviate logo typeface or add other words. The Census

United States
Do not alter color from accepted standards. Census

2010

United States
Census

2010

Do not alter size or proportions of elements within the logo.

United States

Do not use the logo without the 2010. Census
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Section 4.0

American Indian and Alaska Native
(AIAN) Logo Standards

4.1

AIAN Logo

The AIAN logo consists of the words “United States 2010 Census” with
two feathers encircling the words, displayed in the specific fonts that
were created for this logo. No other font can be used to build the logo.
This logo is for use on products and materials created for the AIAN
population. The AIAN logo should never be used together with the 2010
Census logo on any material.

When the AIAN logo is used, it should be sufficiently isolated from
illustrations or other words or images that might detract from the
logo’s importance. One good general rule is that the logo be one “s”

height (from the outside of the circle created by the feathers) away from

illustrations, photographs, rules, page edges, or other type.

Circles can be used / /
in place of the “s” for / ;
measuring spacing m

CUnited States®\.
around the logo, as ens us @@
long as the circles are /
the same height as the
“s” as illustrated.
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4.2

AIAN 2010 Logo Colors

The AIAN 2010 logo is limited to two developed colors, Census red and
black, as defined earlier in this style guide.

Coated and uncoated paper stock swatches of the AIAN 2010 colors are
provided in the back of this manual.

AIAN 2010 Census black

Black
(Both coated and uncoated)

AIAN 2010 Census red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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4.3 AIAN 2010 Logo Color Combinations

The AIAN 2010 logo combinations are to be used in the manner shown
below only, solid black or red words and black feathers.

The logo can also be used in reverse, as solid white only, with a
background no lighter than 60 percent color saturation.

Positive logos

CUmted States® \ CUnlted States®

enNsus

A0, A

Reverse logos

CUmt d States® \

CUmted States®

ensus nsus

\ 2010

\ 2010
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Unacceptable Logo Usage

éUnited States )
Do not violate the logo clear zone. %

XD ot
: nitéd Stat€s :
Do not place logo over complex backgrounds. A X X

Do not alter position of the feathers. 2010

United States)

Do not add or change typeface of logo type.

Do not abbreviate logo typeface or add other words.

_|

3
NQ I\)Q
(o= J= Jou O3
S L =

7] o5

nited S

o
a
23
wna

=
oC

Do not alter color from accepted standards.

N
o3

United States

Do not alter size or proportions of elements within the logo. 29010

)

)

Do not use the logo without the 2010. C ARole

=2
(7]
c
(7]
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Section 5.0 Puerto Rico Logo Standards

5.1 English Version

5.1.1 2010 Census Puerto Rico Logo

The 2010 Census Puerto Rico logo consists of the words “2010 Census
Puerto Rico,” as stand alone or coupled with the 2010 tagline “It’s In Our
Hands” displayed in the specific fonts that were created for this logo.
No other font can be used to build the logo.

When the 2010 Census Puerto Rico logo is used, it should be sufficiently
isolated from illustrations or other words or images that might detract
from the logo’s importance. One good general rule is that the logo

be one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.

N
@DO@D

—

o

Puerto Rico

It’s In Our Hands

U5 N
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5.1.2 2010 Census Puerto Rico Colors

The 2010 Census Puerto Rico logo is limited to two developed colors,
2010 Census Puerto Rico purple and black.

Coated and uncoated paper stock swatches of the 2010 Census Puerto
Rico colors are provided in the back of this manual.

2010 Census Puerto Rico black

Black
(Both coated and uncoated)

2010 Census Puerto Rico purple

PANTONE® 2613C PANTONE® 2613U

(For coated paper stock) (For uncoated paper stock)

Process builds for
PANTONE® 2613
(For both coated and uncoated paper stock)

C: 63.0
M: 100.0
Y: 0.0

K: 15.0

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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5.1.3

Positive and Reverse Logos

Although the preferred use of the logo is 2010 Census Puerto Rico
purple or black on a white or light background, there may be a need,
from a design standpoint, to use the logo in a reversed format.
Attention must then be given for the logo to be clearly readable.
Background colors that are dark enough to provide adequate contrast
should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census purple or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Puerto Rico Puerto Rico

Reverse logos

Census @ Census
2010 2010

Puerto Rico Puerto Rico

Positive and Reverse logos with tagline

Census Census J¥:-HEIS
2010 2010 2010

Puerto Rico Puerto Rico Puerto Rico

It’s In Our Hands It’s In Our Hands It’s In Our Hands
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52 Spanish Version

5.2.1 Censo 2010 Puerto Rico Logo

The Censo 2010 Puerto Rico logo consists of the words “Censo 2010
Puerto Rico,” as a stand alone or coupled with the 2010 tagline “Esta En
Nuestra Manos” displayed in the specific fonts that were created for this
logo. No other font can be used to build the logo.

When the Censo 2010 Puerto Rico logo is used, it should be sufficiently
isolated from illustrations or other words or images that might detract
from the logo’s importance. One good general rule is that the logo

be one “s” height (from the word Censo) away from illustrations,
photographs, rules, page edges, or other type.
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5.2.2 Censo 2010 Puerto Rico Colors

The Censo 2010 Puerto Rico logos are limited to two developed colors,
Censo 2010 Puerto Rico purple and black.

Coated and uncoated paper stock swatches of the Censo 2010 Puerto
Rico colors are provided in the back of this manual.

Censo 2010 Puerto Rico black

Black
(Both coated and uncoated)

Censo 2010 Puerto Rico purple

PANTONE® 2613C PANTONE® 2613U

(For coated paper stock) (For uncoated paper stock)

Process builds for
PANTONE® 2613
(For both coated and uncoated paper stock)

C: 63.0
M: 100.0
Y: 0.0

K: 15.0

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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5.2.3

Positive and Reverse Logos

Although the preferred use of the logo is 2010 Census Puerto Rico
purple or black on a white or light background, there may be a need,
from a design standpoint, to use the logo in a reversed format.
Attention must then be given for the logo to be clearly readable.
Background colors that are dark enough to provide adequate contrast
should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census purple or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Censo Censo
2010 2010

Puerto Rico Puerto Rico

Reverse logos

Censo @ Censo

2010 2010

Puerto Rico Puerto Rico

Positive and Reverse logos with tagline

S B

Puerto Rico Puerto Rico Puerto Rico

Esta En Esta En Esta En
Nuestras Manos Nuestras Manos N EREGET Tl
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Island Areas Logo Standards

Section 6.0
6.1 U.S. Virgin Islands
6.1.1 2010 Census U.S. Virgin Island Logo

The 2010 Census U.S. Virgin Islands logo consists of the words “2010
Census U.S. Virgin Islands,” as a stand alone or coupled with the 2010
tagline “It’s In Our Hands” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census U.S. Virgin Islands logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.

U.S. Virgin
Islands

It’s In Our Hands
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2010 Census U.S. Virgin Island Logo

The 2010 Census U.S. Virgin Islands logo is limited to two developed
colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
U.S. Virgin Islands colors are provided in the back of this manual.

2010 Census U.S. Virgin Islands black

Black
(Both coated and uncoated)

2010 Census U.S. Virgin Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.

U.S. 2010 Census Logo Style Guide « 26



6.1.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

U.S. Virgin U S Virgin
Islands Islands

Reverse logos

Census
2010

Census
2010

U.S. Virgin
Islands

U.S. Virgin
Islands

Positive and Reverse logos with tagline

Census Census [¥NHI5
2010 2010 2010

U.S. Virgin U S Virgin U.S. Virgin
Islands Islands Islands

IT'SINOUR HANDS  IT'SINOUR HANDS  [RUELLNULELIIN
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6.2 Commonwealth of the
Northern Mariana Islands

6.2.1 2010 Census Commonwealth of the
Northern Mariana Islands Logo

The 2010 Census Commonwealth of the Northern Mariana Islands logo
consists of the words “2010 Census Commonwealth of the Northern
Mariana Islands,” as a stand alone or coupled with the 2010 tagline “It’s
In Our Hands” displayed in the specific fonts that were created for this
logo. No other font can be used to build the logo.

When the 2010 Census Commonwealth of the Northern Mariana Islands
logo is used, it should be sufficiently isolated from illustrations or other
words or images that might detract from the logo’s importance. One
good general rule is that the logo be one “s” height (from the word
Census) away from illustrations, photographs, rules, page edges, or

other type.

ensus
2010

Commonwealth of the
Northern Mariana Islands

.

Commonwealth of the
Northern Mariana Islands

T'S IN OUR HANDS
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6.2.2 2010 Census Commonwealth of the
Northern Mariana Islands Colors

The 2010 Census Commonwealth of the Northern Mariana Islands is
limited to two developed colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
Commonwealth of the Northern Mariana Islands colors are provided in
the back of this manual.

2010 Census Commonwealth of the
Northern Mariana Islands black

Black
(Both coated and uncoated)

2010 Census Commonwealth of the
Northern Mariana Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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6.2.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Commonwealth of the Commonwealth of the
Northern Mariana Islands Northern Mariana Islands

Reverse logos

Census B Census

Commonwealth of the
Northern Mariana Islands

Commonwealth of the
Northern Mariana Islands

Positive and Reverse logos with tagline

Census Census (¥
2010 2010 WLl

Commonwealth of the Commonwealth of the Commonwealth of the
Northern Mariana Islands  Northern Mariana Islands Northern Mariana Islands

IT'S IN OUR HANDS IT'S IN OUR HANDS [RUERUULLLIS

U.S. 2010 Census Logo Style Guide « 30



6.3 Guam

6.3.1 2010 Census Guam Logo

The 2010 Census Guam logo consists of the words “2010 Census
Guam,” as a stand alone or coupled with the 2010 tagline “It’s In Our
Hands” displayed in the specific fonts that were created for this logo.
No other font can be used to build the logo.

When the 2010 Census Guam logo is used, it should be sufficiently
isolated from illustrations or other words or images that might detract
from the logo’s importance. One good general rule is that the logo

be one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.
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6.3.2 2010 Census Guam Colors

The 2010 Census Guam logo is limited to two developed colors, Census
red and black.

Coated and uncoated paper stock swatches of the 2010 Census Guam
colors are provided in the back of this manual.

2010 Census Guam black

Black
(Both coated and uncoated)

2010 Census Guam red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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6.3.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Guam Guam

Reverse logos

Positive and Reverse logos with tagline

C o C ®
2090° 2010 NETLN

Guam Guam Guam

IT'S IN OUR HANDS  IT'S IN OUR HANDS  JRLEILNUGERIE
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6.4 American Samoa

6.4.1 2010 Census American Samoa Logo

The 2010 Census American Samoa logo consists of the words “2010
Census American Samoa,” as a stand alone or coupled with the 2010
tagline “It’s In Our Hands” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census American Samoa logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.

American
Samoa

T'S IN OUR HANDS
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6.4.2 2010 Census American Samoa Colors

The 2010 Census American Samoa logo is limited to two developed
colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
American Samoa colors are provided in the back of this manual

2010 Census American Samoa black

Black
(Both coated and uncoated)

2010 Census American Samoa red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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6.4.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

o O8I

American American

Samoa Samoa
Reverse logos

Census §l Census
2010 2010

American
Samoa

American

Samoa

Positive and Reverse logos with tagline

Census Census [¥T 15
2010 2010 2010

American American American
Samoa Samoa Samoa

IS IN OUR HANDS  IT'S IN OUR HANDS  [ELIRRU
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6.5 Pacific Islands

6.5.1 2010 Census Pacific Islands Logo

The 2010 Census American Samoa logo consists of the words “2010
Census American Samoa,” as a stand alone or coupled with the 2010
tagline “It’s In Our Hands” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census American Samoa logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.

Pacific Islands

IT'S IN OUR HANDS
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6.5.2 2010 Census Pacific Islands Colors

The 2010 Census Pacific Islands logo is limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census Pacific
Islands colors are provided in the back of this manual.

2010 Census Pacific Islands black

Black
(Both coated and uncoated)

2010 Census Pacific Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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6.5.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

‘S5l “50%0°

Pacific Islands Pacific Islands

Reverse logos

Census M Census

2010

Pacific Islands

2010

Pacific Islands

Positive and Reverse logos with tagline

C ‘Census
2030° 5070° ReLTN

Pacific Islands Pacific Islands ReEtesleli e

IT'S IN OUR HANDS  IT'S IN OUR HANDS RUEILTILE VDA
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Section 7.0

Asian Language Logo Standards

7.1

2010 Census Asian Language Logos

To make the 2010 Census more readily understandable to those
audiences unfamiliar with the census due to language barriers or
country of origin, the 2010 Census logo has been translated for some of
the Census Bureau’s Asian Language target markets.

When one of the Asian Language 2010 logos are used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance unless it’s being coupled with
the 2010 tagline “It’s In Our Hands”. One good general rule is that the
logo be one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.

These are both examples of some Asian Language 2010 logos.

CUmted States”

vCensus
2010

REEZHAE

CUnlted States™ United States

ensus " “ensus
2010

KEERAE

gﬁlh\ﬁgﬁ ATCB@ 7]73‘511“%?3}

Chinese Japanese
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7:2 2010 Census Asian Language Colors

The Asian Language 2010 logos are limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census colors
are provided in the back of this manual.

Asian Language 2010 logo black

Black
(Both coated and uncoated)

Asian Language 2010 logo red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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7.3

Positive Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

These are examples of some Asian Language 2010 positive logos.

United States~ CUnited States™ CUnited States™ CUnited States*

Census Census ensus Census

2010 2010 2010 2010

Chinese Japanese
United States™ United States™ United States” United States™
Census Census nsus Census

Ce
2010 2010 2010 2010
EEED CEEE

Korean Vietnamese
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7.4 Reverse Logos

These are examples of some Asian Language 2010 reverse logos.

United States™

Census

2010
€D

Chinese

United States™

Census
2010

Japanese
United States™
Census
2010
CEEED

Korean

United States”

Census
2010

in . in i)

Vietnamese

United States™

Census
2010

ZEAOESE

United States™

Census
2010
KEE S

United States™

Census
2010
CEEEED

United States™

Census
2010
IR
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7.5

These are examples of some Asian Language 2010 tagline logos.

Chinese

Japanese

Korean

Vietnamese

Positive Reverse

United States™ United States” United States* United States”
Census Census [®HEHIEN [6:-IEIS
2010 2010 2010 20

EEACEE M EEAOEZS EEACES EEAOES
ERBREE ==REREE EREBREE EREBREE

Census Census [eend [¢5T
AP 2010 | 2010

REEZRE REEZHAE KREEZRE KEEZSZRE
WEEOBANSHENEY, WEOENNSEENET, NN WA D UEEN

United States™ United States™” United States™ United States™

C C
CHE S35 Pl e

SRR EECE PN 72 20 USLC | 22 0 UL

C[élited Statg‘“ Cgited States* CUnited States™ CUnited States™
ATPLIN 2010° | 2010

Théng K& Dan S§ Hoa Ky JIM Théng K& Dén S& Hoa Ky Thang Ké Dan S6 Hoa Ky Théng K& Dan S& Hoa Ky

(Tt T N T T T T N 1101 NGudi GoP T TAY [ MOINGUGI GGP MOT TAY
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Section 8.0

Emerging Market Logo Standards

8.1

2010 Census Emerging Market Logos

To make the 2010 Census more readily understandable to those
audiences unfamiliar with the census due to language barriers or
country of origin, the 2010 Census logo has been translated for some of
the Census Bureau’s emerging target markets.

When one of the emerging market 2010 logos is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance unless it’s being coupled with
the 2010 tagline “It’s In Our Hands”. One good general rule is that the
logo be one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.

These are both examples of some Emerging Market 2010 logos.

United States’
G

ensus
2010

Spis ludnosci USA |

Arabic Polish

U.S. 2010 Census Logo Style Guide « 45



8.2 2010 Census Emerging Market Colors

The emerging market 2010 logos are limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census colors
are provided in the back of this manual.

Emerging Market 2010 logo black

Black
(Both coated and uncoated)

Emerging Market 2010 logo red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.
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8.3

Positive Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored

paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

These are examples of some Emerging Market 2010 positive logos.

CUmted States™ CUnlted States™

ensus ensus
2010 2010

S DLy o1 IS ¢ a) Arabic Sl LY o1 518w 2 bias!

CUmted States™ CUnlted States™

ensus ensus
2010 2010

Spis ludnosci USA Polish Spis ludnosci USA

CUmted States™ CUmted States™

ensus ensus
2010 2010

Mepenucb HaceneHus CLIA . Mepenucb Hacenenus CLIA
Russian @R
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8.4 Reverse Logos

These are examples of some Emerging Market
2010 reverse logos.

United States™

Census
2010

United States™

Census
2010!

Arabic
United States™ United States™
Census Census
2010 2010
ol
United States™ United States™
Census Census
2010 2010
Russian

U.S. 2010 Census Logo Style Guide « 48



8.5

These are examples of some Emerging Language 2010 tagline logos.

Positive Reverse

United States™

CUnibed States™ United States™ United States™

c
SLLOPLION 5010 | 3010

Arabic

United States™ ,United States”

United States™
Census Census [®-EY [T
2010 2010 2010 2010

Polish Jest w naszych rekach Jest w naszych rekach Jest w naszych rekach Jest w naszych rekach

United States™

United States™ 4 United States™ United States™

Census
2010

United States™

Census
2010

Census Census
2010 2010

Mepenucsh Hacenexns CLIA N NMepenuck HaceneHus CLUA

Russian EAN-RETPNEIVENECN-IETI VS VIENGIN OTO B HallMX pyKax [l 9TO B HaLLUX pyKax
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Section 9.0

In-Language Logo Standards

9.1

2010 Census In-Language Logos

In February 2009, the American Recovery and Reinvestment Act of
2009 provided additional funds that allowed the creation of additional
In-Language logo to be used to target minority markets.

To make the 2010 Census more readily understandable to those
audiences unfamiliar with the census due to language barriers or
country of origin, the 2010 Census logo has been translated for some of
the Census Bureau’s minority in-language audiences.

When one of the In-language 2010 logos is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance unless it’s being coupled with
the 2010 tagline “It’s In Our Hands”. One good general rule is that the

“won

logo be one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.

These are both examples of some In-Language 2010 logos with tagline.

S

0 CUnibed States

ensus "
2010

UUL UL UZUUULN-2010

U8y UGl 26LNRU E

Armenian Farsi

Tagalog
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9.2 2010 Census In-Language Colors

The In-Language 2010 logos are limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census colors
are provided in the back of this manual.

In-Language 2010 logo black

Black
(Both coated and uncoated)

In-Language 2010 logo red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match PANTONE®
colors. See the current PANTONE® Color Standards book for color swatches and formulas. PANTONE®
is a registered trademark of Pantone, Inc.

U.S. 2010 Census Logo Style Guide « 51



9.3

Bengali

Hindi

Hinglish

Hmong

Logos

Although the preferred use of the logo is Census red or black on a white
or light background, there may be a need, from a design standpoint, to
use the logo in a reversed format. Attention must then be given for the
logo to be clearly readable. Background colors that are dark enough to
provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation should
be avoided since there is not enough contrast for effective logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever

offers the most contrast between the stock and the logo.

These are the In-Language 2010 logos with tagline for the Asian audience.

CUmted States

ensus
2010

CUnlted States

ensus

2010

¢S sreR Wit
CUmted States

ensus
2010

@5 =IIoR wifg

CUmted States

ensus
2010

TN Ao §HR §1 ANT WiasT gam 2ot

CUmted States

ensus
2010

HAMAARA BHAVISHYA,
HAMAARE HAATH

United States
C

ensus
2010

U.S. Kev Suav Neeg U.S. Kev Suav Neeg

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM

CUnlted States

ensus
2010

HAMAARA BHAVISHYA,

HAMAARE HAATH

CUnlted States

ensus
2010

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM

Census
2010

S TEATA G

«ft SNSIR mifg

CUmted States

ensus
2010

Gl

TN ufee gun @
United States

Census
2010

HAMAARA BHAVISHYA,
HAMAARE HAATH

CUmted States

ensus
2010
QD

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM

United States
Census
2010
I T G
«fS sioR Wit

United States
Census
2010
CERERED
TR e EAN T
United States
Census
2010

HAMAARA BHAVISHYA,
HAMAARE HAATH

CUmted States

ensus
2010
QT

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM
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9.3 United States United States
Coies C5hit°
Hinglish  HAMAARA BHAVISHYA,  HAMAARA BHAVISHYA,
HAMAARE HAATH HAMAARE HAATH
United States United States
s QECERTE CETEETD
NWS YOG PEB SAWVDAWS  NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM LUB LUAG HAUJLWM
United States United States
Census

Census
2010
==

2010
e QD

BT (5 I BT S
United States CUnited States

Census
2010
Laotian

=D
Fznwanewsna

Nuglueoausvliogen  Suglumonusudogey
esgwoniSyndy 2egwonSaynédu
United States United States
“Sei° 5ot
7agalog \yoh ATING MGAKAMAY  NASA ATING MGA KAMAY

CUnited States United States

ensus Census

: mMsaadugiy RECACRECRIEAN
Thai

auaaduagfuisn aunanduagfus
United States United States
Census Census

D D

ot o b 2yley g LS 2)ley

Urdu

Census
2010
HAMAARA BHAVISHYA,

HAMAARE HAATH

United States

Census
2010
LS. e S ooy

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM

United States
Census
2010
CEETTD

RSBy

United States

Census
2010

C=D

QL0989 (WSNI

ﬁ‘ueﬁuaoqu%‘uﬁngsu
gegwoniSaynéu

United States
Census
2010
NASA ATING MGA KAMAY
United States
Census
2010
aunandiuagfius

United States

Census
2010
=D

"=t o s 2oy 4

United States

Census
2010

HAMAARA BHAVISHYA,
HAMAARE HAATH

United States

Census
2010
QETD

NWS YOG PEB SAWVDAWS
LUB LUAG HAUJLWM

United States
Census
2010
CTEETD
AT F R
United States
i
CEGTD
J[LVERAOB8I(USN)

= -
;uueﬁuaan;usuﬁngsu
eaguancSayniu

United States
Census
2010
NASA ATING MGA KAMAY
United States
Census
2010
aunaadiuagfius

United States

Census
2010
=D

"=t ol 2oy 4y
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These are the In-Language 2010 logos with tagline for the Black audience.

9.3

CUm’oed States CUmted States United States United States

Haitian

LI NAN MEN NOU LI NAN MEN NOU LI NAN MEN NOU LI NAN MEN NOU

These are the In-Language 2010 logos with tagline for the Emerging audience.
United States United States United States United States
Census Census C%? = Cerdﬁgs
Armenian AR

U8L UGl 2GMLNRU | USL UGl QtNLNhU E

U3L ULl QBHLNRU R USL UGL QLMRNRU |k

United States United States

Census Census [ty [eitie

2010 2010 2010
Farsi
2PN K PPN WS TR SO Py ISt R R V7S P g Cula (it 3 Yo Y o Sl 5 fladipua Coula fud 3 ¥ Y 0 Jlaa g jadkipu

United States United States S United Sta
Census Census [&HETEY [&HEHE

2010 2010 2010 2010
Portugese ESTANASNOSSASMAOS ESTANAS NOSSAS MA0S — [EALLLUSLUSSAIIVEE  WaZWTNITHIIE
CUmted States CUnlted States CUmted States Cumted States

ensus ensus
2010 2010

ensus
2010

ensus
2010

Ukrainian (B GG GGy

Yce B Hawmnx pykax

Mepenuc HaceneHHs B CLUA

Yce B Halmnx pykax

Mepenuc HaceneHHs B CLLUA

Yce B HawWmx pykax

Mepenuc HaceneHHs B CLUA

Yce B HaLMx pykax

U.S. 2010 Census Logo Style Guide « 54



These are the In-Language 2010 logos with tagline for the Legacy Language.

9.3
United States CUmted States

Census Census
2010 2010

French
C'EST ENTRE NOS MAINS C'EST ENTRE NOS MAINS

CUnlted States CUmted States

ensus
2010

ensus
2010

C'ESTENTRENOS MAINS ~ C'EST ENTRE NOS MAINS

CUnlted States CUnlted States
ini Vereinigte Staaten
corman QT qnmmmg. a» | &=

ES LIEGT IN UNSEREN HANDEN ES LIEGT IN UNSEREN HANDEN

United States United States
Census | Census
2010 2010

ES LIEGT IN UNSEREN HANDEN ES LIEGT IN UNSEREN HANDEN

United States CUmted States

Census Census

C k H Anoypagij MnBuopod H Amoypagij MnBuopod H Anoypagi MAnBucpod H Anoypagri MnBuopod
ree Hvepévay Nokiretdy Tou 2010 Hywpévwy NokTerdy Tou 2010 Hywpévoy oMTeloy 1002010 Hywpévoy MoMTeiov 1002010

Ao sudes sfapTron AT spds sfopTaron RUEEISNESRERY LU RETEESE LS

CUruted States

ensus
2010

CUmted States

CUmted States CUmted States

ensus Census
2010 2010

Italian Stati Uniti Censimento 2010 Stati Uniti Censimento 2010 Stati Uniti Censimento 2010 Stati Uniti Censimento 2010

E TUTTO NELLE NOSTRE MANI E TUTTO NELLE NOSTRE MANI ETUTTO NELLE NOSTRE MANI ETUTTO NELLE NOSTRE MANI

CUmted States CUmted States

ensus f§ Census
2010 2010

CUnited States CUnited States

2010° | “2010°

CUmted States CUmted States

er(ﬁlds er(‘ﬁlds
viddish

0y 07 VYA YIWTTIN |'X 0y LA™? VIYN YIWTTAK 'K

JOKVY YORIUNIND JOXOY YORI"NIND
~ 2010 0IMYY 2010 OITIYY

0y LA™? LIYD YIWTTIX I'N 0y 0X'7 VIYA YWTTIN 'R
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Email Designat

Several email designations have been designed to be used by
Census employees to increase the publics awareness of the 2010
Census Website and social media partners links. The following is
an example.

Example 1:

U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau
Washington, D.C. 20233

Jane Doe
Program Analyst, Communications & Coordination
Census 2010 Publicity Office (C2PO)

Phone: (301) XXX-XXXX
Fax: (3071) xXX-XXXX
E- ma|I Jane doe@census.gov

Census
2010

Example 2:

Jane Doe

Census 2010 Publicity Office

Program Analyst, Communications & Coordination
301-xxx —xxxx - Office

301-xxx-XxXx - Fax

Room: 8HXXX
C United States®

ensus
2010

Read the 2010 Census Blog, connect with us on Facebook,
Twitter and YouTube to get more tips, or visit our 2010 Census
site.
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A format has been designed for the Census Bureau that contains

the 2010 Census logo along with the Census Bureau wordmark. In
addition, a format has been designed for the AIAN logo with the Census
Bureau wordmark. This is the set format for the Census Bureau and its
subsidiaries and must not be deviated from. For specifications of logos,
type styles, and type sizes, refer to the Census Bureau’s Corporate
Identity guidelines. The specific tag line will be added in future editions.

Business card examples

U.S. DEPARTMENT OF COMMERCE U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau i U.S. Census Bureau

Washington, DC 20233 Street Address

City, State, Zip

Name
Title, Branch E\I?mxe N
Division itle, Branc!
Division
Phone: 301-763-XXXX Phone: XXX XXX XXX
Fax: 301-763-XXXX Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov E-mail: census.employee@census.gov
USCENSUSBUREAU USCENSUSBUREAU
HQ standard RO standard
U.S. DEPARTMENT OF COMMERCE U.S. DEPARTMENT OF COMMERCE
\United States U.S. Census Bureau \United States U.S. Census Bureau
Census  Wwashington, DC 20233 Census  street Address
2010 2010 City, State, Zip
A. Census Employee
Title, Branch ploy! A. Census Employee
Division Title, Branch
Division
Ph 1-763-XXXX
;a,?:rfo 13,0753 g&xx Phone: XXX-XXX-XXXX
E-mail: census.employee@census.gov Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov
USCENSUSBUREAU USCENSUSBUREAU
HQ standard 2010 RO standard 2010
U.S. DEPARTMENT OF COMMERCE U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau U.S. Census Bureau
Washington, DC 20233 s Street Address
United States L City, St L Zi
Census Census' Cvswezp
201 A. Census Employee 201 A.C Empl
Title, Branch - Lensus tmployee
Division Title, Branch
Division

Phone: 301-763-XXXX
Fax: 301-763-XXXX
E-mail: census.employee@census.gov

Phone: XXX-XXX-XXXX
Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU USCENSUSBUREAU

AIAN HQ standard 2010 AIAN RO standard 2010

Footnote: All other Census Bureau Stationery, i.e., letterhead, envelope, fax coversheets,
must follow the guidelines set by the Census Bureau’s Corporate Identity guidelines. See the
Census Bureau’s Web site at <http://cww.acsd.census.gov/services/Publications_Printing
_and_Graphics_Design_Services/ppf_home.htm> and <www.lighthousestore.org> for more
information.
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Marketi | Advertisi

Like print advertising, brochure, factsheet, and poster design will
always require a wide range of design and layout solutions in order

to meet ever-changing communication requirements. Specific design
standards, typesetting specifications, and other guidelines used by
many other print applications in this manual will not apply. However, it
is essential that all logos use guidelines discussed in sections 2.0 and
3.0 of this manual be followed to ensure effective and proper use of
identity.

Always establish the minimum clear zone around the logo as
diagrammed on page 10. The logo should be positioned so that it
complements the overall ad layout. A tastefully sized logo should be
used. Oversizing should be avoided.

The logo should appear in full color whenever possible. Four-color

process reproduction will likely be used in print advertising. Always use
the four-color process formulas provided on page 11 of this manual.
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12.1 Brochure

1211 Brochure Examples With the
2010 Census Logo and U.S. Census Bureau
Wordmark Together

The following are examples of how the 2010 Census logo and the

U.S. Census Bureau wordmark could be used with copy in accordance to
the guidelines in sections 2.0 and 3.0.

Make Money. ..
2008 Census Make a
Difference

Help Your Community

With a Job You Can Be Proud Of !
4 Work on the 2010 Census
Residents of

San Joaquin County,
California

Residents of Fayet

USCENSUSBUREAU

U.S. 2010 Census Logo Style Guide « 59



12.1.2 Brochure Cover Examples With the AIAN
2010 Logo and U.S. Census Bureau
Wordmark Together

The following are examples of how the AIAN 2010 Census logo could be
used with the Census Bureau wordmark.

Remember that these are merely examples, so always take into
consideration the guidelines set for the 2010 Census logo, the AIAN logo,
and the Census Bureau wordmark.

The American

Community What Happens
Next ... Now that
Current Information for American Indians

and Alaska Natives You’ve applied for a 2010 Census job

1%

\ 2010
USCENSUSBUREAU
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12.1.3

Brochure Cover Examples With the 2010
Census Logo or AIAN Logo and Another
Logo Together

VST "i\“ﬁv

This is where
brochure cover
copy can go.

This is where
brochure cover
copy can go.

USCENSUSBUREAU Cénss USCENSUSBUREAU Census
2010 2010
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12.1.4

Brochure Cover Examples With
In-Language 2010 Census Logo

Chinese

SRUTRRE  ERERAUEDEEERS

e EHE2010 A\CEERGMI T BUAE
PR ———
P ———————

2010 A& H:
ATHREL AL

C

S ——— 5010

—

em2010A0HS -

Arabic

i ko e 5 g ke i 1

e 1 i o i o 3 et +
Es o s

12010 plad Al slaay)
[ERERIES IR T

J LR |

DSl e s 000 0 I 055
A 0 o i

o B2l Iy IS clamaY) S Ly
g ol il Sl S ol

Spanish

L vida ensu omunidad, seria meforsi:

b ook ot
e Gaseunimpadopasig su s cnaren 0.

N e EELONTED
S f—

POREL BIEN DE:
SU COMUNIDAD
SU PAIS
SUFUTURD

Es facil, importante y confidencial.
Suinformacion es vital.

el s il ks s et s .

s ———
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12.2

12.2.1

Factsheet

Factsheet Cover Examples With the

2010 Census Logo or AIAN Logo and

U.S. Census Bureau Wordmark Together
The following pages are examples of how the 2010 Census logo and the

AIAN logo could be used with copy in accordance to the guidelines in
sections 2.0 and 3.0.

2010 Census examples

Building Partnershi
United States 2010 Census

Your help i

What You Need to Know

USCENSUSBUREAU USCENSUSBUREAU

AIAN examples

United 2010 Census
Your help 1

What You Need to Know

USCENSUSBUREAU USCENSUSBUREAU
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12.2.2

Factsheet Cover Examples With the
2010 Census Logo or AIAN Logo and An-
other Logo Together

2010 Census example

Fayett eville and Eastern North Carolina
(Nine-county region of Chatham, Cumberland, Harnett, Hoke, Lee,
Montgomery, Moore, Richmond and Scotland)

The 2008 Conus Do Reaal
ot

North Carolina

wellal o the ieces ft together.

The city of Faetieville, N.C, and
the surrounding nine-caunty area were slected for the dress rehearsal primarily
because it has & mix of urban, suburban and rural arcas and has two large miltary
bases (Fort Bragg and Pope Alr Force Base).

San Joaguin County,
the 2008 Census

(Cali, also was sected by the Census Bureau to paticipate
ress Rehearsal

What You Need to Know

« Mosthouscholds n the dress
rehearsal it il receiv
auestionnsire i the m

Participating in the 2008
Census Dress Rehearsal will
help the Census Bureau
produce more accurate
Come e o nd e them | €ounts of the people and
by mail housing units in your
community and across the
nation in 2010.”

o wrken
Rounchlds that o ot retum a
Complond esiomare —Louis Kincannon,

Director of the U.S. Census Bureat

+ Kecping answersconfidential s the

he srongest umhdum:hly

Tows e Caed S “Partner

logo here”

Revised August 2006

Surround ng A
Qu ck Facts

Population
Fayeevileses 710,156
Us. 51,421906

Fercentage of Poutation
by Race
Fayettevile s

Hispanic Origin: Percentage
of Populaton

Fayerivillearea 66
U fre

s of Popution
Speak Spani
Us. s

Housing Units
Fayertuiliearca 294690
s, 115908641
n i Group Quarters
29,400

56

USCENSUSBUREAU

Censtis
2010

AIAN example

San Joaquin County, California

he 2008 Cenue D R s he s
Gl ifomia opportunty for the

. methods o see how wellall of the picces fit
together.

San Joaquin County was sel
anly two dress rehearsal sits i the nation
primarily because it s an urban arca with a
‘mulilingual populaton and has an
assortment of group quartes housing.

A nine-county ara surrounding Fayettevile,
N.C.,also was selected by the Census
Burau i participt nthe 2008 Cenus
Dress Rehess

What You Need to Know

. Nodun
e census questiomaire published fo the 2008 Census Dress
inermai Smm oy e s Rehearsal

Conoasworker Respondens st
o complee he forms and return hem
by mail

e

+ Census workers will visit households “Participating in the 2008
s do no rtur  compleid Census Dress Rehearsal will
questionnaire help the Census Bureau

produce more accurate
counts of the people and

Kesping amswersconfidentiol s the
Census Bureaw's highest priorty -3

o s bocked by oeof | housing units in your
the strongest confidentiality laws in community and across the
e Ui S nation in 2010."

Louis Kincannon,

“Partner Diectorof the U Conss Bureous

logo here”

Isued April 2006

san Joaquin
County
Qui ck Facts

Population
San Josquin
Us.

563598
21421906
Percentage of Population
by Race

S Joaguin

jein: Percentage.
S Jown 205%
5%

Pnrnmll.rullmvulumn
 Who Speak Spanish

o

S Joaguin

us.

Housing Units
Sunloaquin 189,160
us. 115904641
Population in Group Qu
S Joaguin

us.

USCENSUSBUREAU — j‘x&‘:“m:‘
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12.2.3

Factsheet Cover Examples With the
2010 Census Logo Alone

Children Dora Spanish Factsheet

iDora te recuerda que
debes incluir a todos los
pequeios exploradores

en el Censo del 2010!

Los nifios no se han contado

7 correctamente en cada censo desde el
"~ primero en el 1790. Por favor, recuerde
- incluir a todos sus nifios al completar el
~ cuestionario del Censo del 2010.

Community Factsheet

<Qué es el Censo de los Estados Unidos?

los

Estados Unidos llvando a cabo un conteo llamado censo. Este conteo &5
requerido por Ia Constitucién de los Estados Uridos

<Quién debe ser contado?
Todo ef mundo, Incluyendo a os bebés! Todos los bebs,nifos y adultos

quefo en su hogas recuerde incluro en el conteo.

<éPor qué es importante el censo?

P
‘ambién se utlzan para isriuir mas de $400 mil millones en fondos fed-

' inidades para establecery mejorar as escuelas,
los hospitals,as carreteras los serviios para ancianos.

Censo”
2010

10 PREGUNTAS, 10 MINUTOS PARA UNA MEJOR COMUNIDAD
2010census.gov/espanol

Elected Official Factsheet

The U.S. Census Bureau
is issuing a call to action for
every resident of our nation

“BE COUNTED IN 2010.”

Census
2010

The Census: A Snapshot

4 What: The census is  count of everyone residing in the THE 2010 CENSUS
United States. IS IMPORTANT.

4 Who: All US. residents must be counted—people of al races
and ethnic groups, both citizens and non-citzens.

4 When: Census Day is Aprl 1, 2010. Questionnaire responses
should represent the household as it exists on this day. Mt
detailed socioeconomic information will be collected annually
from a small percentage of the population through the
American Community Survey.

t determ nes the
distr but on of
than $40

4 Why: The US. Constitution requires a national census serv ces. It gen:
once every 10 years. The census will show state population thousands of obs.
counts and determine representation in the U.S. House of across the countr
Representatives. And it mpacts yo
How: Census questionnaires wil be deiivered or maied to v

households via U.S. mail in March 2010; many households

Census workers alsa willvisit households that do not return
questionnaires. S EA

DIFFERENCE.
A Complete Count: The Importance of Census Data
4 Every year. the federal government can allocate more than
400 billion to states and communites based. in part, on
census data

4 Census data guide planning for new hospitals, r0ads, ob
training centers, schools and more:

4 Census data are used to determine the need for additional
Social services, block grants and other grant programs.
essential to many communities.

4 Census data inform a diverse range of local nitiatives, from census

Justifying the need for an after-schaol program to designating g

urban revitalization areas.

2010 Census Questionnaire: Quick, Easy
and Confidential
4 With only 10 questions, the 2010 Census questionnaire is
one of the shortest questionnaires in history and takes just
10 minutes to complete.
4 Bylaw, the Census Bureau cannot share an individual’s
census questionnaire responses with anyone, including
other federal agencies and law enforcement entities

$VI21440 4310313

U.s.

cUn.iTed States*

ensus

The Census: A Snapshot

4 What: The census is a count of everyone resicing in the
United States.

4 Who: Al US. residents must be counted—people of all
faces and ethnic groups, both citizens and non-citizens.

4 When: Census Day is Apri 1, 2010. Guestionnaire responses
should represent the household as it exists on this day.
More detailed socioeconomic information wil be collected
annually from a small percentage of the population through
the American Community Survey.

4 Why: The USS. Constitution requires a national census
ance every 10 years. The census wil show state population
Counts and determine representation in the U.S. House of
Representatives.

4 How: Census questionnaires will be delivered or mailed to
houseolds via U.S. mail in March 2010; many households.
will receive a replacement questionnaire in early April
Census warkers alsa il visit households that do not return
questionnaires

A Complete Count: The Importance of Census Data

4 Every year, the federal government can allocate more than
$400 billon to states and communities based, in part, o
census data.

4 Census data can be used for writing grant proposals.

4 Community planners and governments rely on census data
to determine where there is a need for additional social
services and funding,

4 Census data can help you estimate the number of potentia
volunteers in your community and the number of residents.

o may need your services.
2010 Census Questionnaire: Quick, Easy
and Confidential

4 With only 10 questions, the 2010 Census questionnaire s
one of the shortest questionnaires in history and takes just
10 minutes to complete.

4 Bylaw, the Census Bureau cannot share an individual's

ensus questionnaire responses with anyone. including
other federal agencies and law enforcement entities

The U.S. Census Bureau
is issuing a call to action for
every resident of our nation:

2010 “BE COUNTED IN 2010.”

THE 2010 CENSUS
IS IMPORTANT.

SNOLLVZINVOUO GISVE-ALINNWHOD

erm nes the

YOU CAN MAKE
A DIFFERENCE.
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12.3 Poster

1231 Poster Examples With the 2010 Census
Logo or AIAN Logo and U.S. Census Bureau
Wordmark Together
The following pages are examples of how the 2010 Census logo and the

AIAN logo could be used with copy in accordance to the guidelines in
sections 2.0 and 3.0.

Poster Example Poster Example

How America Knows
What America Needs

Everyone Is Number One
In The Census

- --
Census enumerators will be here
between April 1 and May 13 -—;
United States United States
Census Census

USCENSUSBUREAU
USCENSUSBUREAU

g

United States
eNnsus
2010

1. Look For It. o]
Your 2006 Census Test
questionnaire should arrive
at your home in mid-March. L v'

2. Fill It Out.
% Only eight questions—

J your answers are

- protected by law.

3. Send It Back.
The U.S. Census Bureau
provides a postage-paid

envelope for your convenience.
Backed by one of the stronge lity laws in the United States
(Title 13, U.S. Code), the U.S. never release information
that identi old.

USCENSUSBUREAU
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12.3.2 Poster Examples With the
2010 Census Logo or AIAN Logo and An-
other Logo Together

2010 Census example

How America Knows
What America Needs

United States'

“Partner Census
logo here” 2010

AIAN example

Census'  Generations Are Counting On This.
\ 2010 Don't Leave It Blank.

“Partner
USCENSUSBUREAU logo here”
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124 Awareness and Motivation Lockup “We Can’t Move Forward Until You Mail It
: Back”

; | "* h
P Caf Census
S 5010 /

WE MOVE FORW, o jov ITSIN OUR HANDS

PORQUE CADA UNO CUENTA. e

El cuestionario del Censo del 2010 de Puerto Rico llegaré a tu casa en el mes de marzo. Asegurate de llenarlo y enviarlo por
correo. Tus respuestas son confidenciales y nos ayudaran a mejorar las escuelas, las carreteras, la transportacién piblica, los
hospitales, y lo mas importante, nuestro futuro.

2010census.gov

CON EL CENSO AVANZAMOS TODOS

PAGADO POR EL NEGOCIADO DEL CENSO DE LOS ESTADOS UNIDOS,
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12.4

Paid Media Print Examples With the

2010 Census Logo Coupled With the
Awareness and Motivation Tagline “We
Can’t Move Forward Until You Mail It Back”
or the NRFU Tagline “We Move forward
When You Answer the Census”

NRFU Lockup “We Move Forward When You Answer the Census”

ﬁ,ﬂ i i o
= |1 ! -
L S WH7
K kg }

i Hh
1 ] | ULl i
[1%.] ;, T U agy

T LI1g "

} ! el FigiLR L

| |

- - & -
pidxale) el et ceLias 3 ) gl et
Ly A e g L ] Al sl iy
plaafl ot Y Y1 palid (il y LS Ry ey Sillal Blalia
Caneiie [ e TP I

gl s g eelamal 3l el il (e ol  amalfl B8 LA (30 2y 38 et b3
2010CENSUS.GOV

Gl JiSim o8 (2010 plad A Sl
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13.1

2010 Census Logo With the

2010 Census Dress Rehearsal

2008 Census Dress Rehearsal Title

The 2010 Census logo should always appear to the left of the

2008 Census Dress Rehearsal title.

These are examples of 2010 Census logo placement on
2008 Dress Rehearsal materials.

2008 Dress Rehearsal

This is the official form for all the people at this address.

It is quick and easy, and your answers are protected by law.

5. Please provide information for each person living here. Start with a

Use a blue or black pen. person living here who owns or rents this house, apartment, or mobile
home. If the owner or renter lives somewhere else, start with any adult
Start here living here. This will be Person 1.

What is Person 1’s name? Print name below.

2008 Dress Rehearsal
Transitory Location Questionnaire

ADDRESS INFORMATION

Lco State  County Block

United States

C
snsus 2008 Dress Rehearsal

“This envelope contains your official
United States 2008 Dress Rehearsal questionnaire.

> )

auestionnaie. Put the completed form n tis envelope, sal and:

f"‘“w\ UNITED STATES DEPARTMENT OF COMMERCE
Economics and Statistics Administration

p : U.S. Census Bureau
% f’ Washington, DC 20233-0001

This memorandum is intended for internal Census Bureau use or

dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications
Decennial Management Division, at (301) 763.

February 8, 2006

2010 CENSUS TEST MEMORANDA SERIES
Chapter: 2008 Census Dress Rehearsal

No. 1

MEMORANDUM FOR Distribution List

From: Frank A. Vitrano /signed]
Chief, Decennial Management Division

Subject: Official Titles for the Dress Rehearsal Scheduled for 2008

This memorandum documents the official titles of the program, sites and local census offices for
the Dress Rehearsal scheduled for 2008. As of the date of this memorandum, please use these
titles on all printed materials. Materials that were previously printed before this announcement
with other than the official titles shown below may continue to be distributed until such quantity is

exhausted.
Official Program Name
Long name: United States 2008 Census Dress Rehearsal
Short name: 2008 Census Dress Rehearsal
Site/Activity Names
California: The 2008 Census Dress Rehearsal of San Joaquin County, California
North Carolina: The 2008 Census Dress Rehearsal of Fayetteville and Eastern North
Carolina
Local Census Office Names
California: Stockton Local Census Office
North Carolina: Fayetteville Local Census Office

Please refer any questions or concerns to Jim Dinwiddie or Pamela White on 301-763-3770.

—— 2008 Census DR
memo No. 1
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13.2

2008 Dress Rehearsal Examples

English Questionnaire

Use a biue or black pen.
Start here

The Census must count every person g here on
April 1,2008.

ou snswer Gusston 1, count the people fing

5. Ploas provid nformaton forsachperson ing hr. Star it a

person ing here ho ouns o rents s ovse,apariment, o bl

o, o ovmer o rer s sonowhar e st wih ay auh
Ining her. Th il be Prson

Parson Vs nme? P nam beim:

partment, auideines
 Counta e, Pling e, o o2 ap hre
mostof e

Y s . Bilingual English/Spanish

and ather places, s0:
00 ot count e g vy v g o v

Smed
0ot count e g e i,
ot o o on R

7. Wt Pron o g w0 Pron 1 e s Questionnaire

Firintes noos
oy

Ao on Ap 1,2008 Ve ot e

-5 NOTE: Pleses answe BOTH Question 8 sbout

fom
e s T o lon. B e
ikar, .o O,

e Tt Yo Mo eian A G

o (0 sy, s Ves Puat s e o bk o
1 somaone who has o permanent place 0 sty Yes. Cuban TheConss mutcont ey porson g i e U
S o o 208 o o, Yo, o i L, oS | Saw ot L, 58

8. 15 Porson 1 o Hispani, Latino, or Spanish ¢
Mo, ot ofHipans, Latno, o Sparienori

1. Howmany oy g st bt o,
“Poble home on Apri 1, 20087

Humber o people =

7o you e Guston 1, cout h e g
o, et o mols o S o s

et a ol i ais, o i and s e
9. What s Person s rce? Mark_aneormor | e e

3 people.
It you o nlage  Gorsion 1
Harkx a1 Pat a2y,

s, et b o o hn
T T

fostocind

. spartment, or mobile homa —

‘Ownad by you o someons n s household wih &
g of oA ks home sty e
‘Ouna by you o someone n s nousahod e and
G vt 5 morgage o o
Rentea?
Oesupid bt payment fror?

. Yoty woptone numbert ey o v

Ve Cate s

USCENSUSEUREAU

el
staying hore Apl 12008 Back, can A, or Nogro St s, 80

Census Bt ik conducs couns i nttons snd

A i o Al Navo — Pt e
Dot aryon gyt s colg o
oo

s el i,

Asin ogan ) dapanese 1

e s, on A 12
= == e o b, e by i e o
Figoo Vetansse ] Sant o it s .
Ot Asion — Pt e, ont o may 8 com
P Conoton isvon, ¢ g1 | T Consus must sl e popewithout  pemanent

Bl s,
s ot et e s s
[———— s oAt 1,200 coun Bat ason, O 1

1. Ko rany pecpie wrs g o st i 5 o,
i el e et o

10, Doss Peson 1 sometimes ie or stay somet

peieey
Sapriwiribds

et e T ol 2 Wev s et v e

e e

e e
e
O | e
. o e e

S ————
o kb o sy

sy v o
fler)

Ocugio it arrt of w2
. What i yor elghonsnumbor? o msy s e ot st
e Co o

USCENSUSBUREAD - -
ki o

Census 2008 Dress Rehearsal
ary C

2010

ensus Report

Use 8 blusor iackpen.

Start here

1. Wnat s your name? Prt e bl
Frst oo

2. Whats your sex? MarkK ONE box
Famsi

3. Whatis yourage snd whats yourdateor | A%
Piease fopor babis as ags 0 when i i
less ian 1 year ol

i rumbers nboes
N8l o et

H1.

OMB No. 0607091307 Approval Exies 83020

FomOX21 (3007

Transitory Location
Questionnaire

Kept cofcenia 1l b eering 1o s nformaton Seet
i we i ut th questonnair.

Incluing yoursel, how many peape are ving or saying n this (Ribastroomunt)
ho have o othr plac they usdal
N ofgeope -
@ D
s e mallg aos o i it

‘St rame, Fura Rt and b, o PO box

Aot No.or Locaon

o o 2P Cose

USCENSUSBUREAU

us

|
I
I

5 s o % Ensayo General del 2008

Rt
ey witout payment o rrt

morgage o oan, ncuding home ad
Tt without navig o pay ren?

Generalde 3008 g o Exacos Ui,

i 2008 Dress Rehearsal

Thisnvelopecontans your ol
il A—

CENSUSBUREAU

Spanish

envelope

English envelope

U.S. 2010 Census Logo Style Guide « 71



~ seaioniao | 2010 Census Public Use Forms

14.1 Questionnaire and Report

14.1.1 2010 Census Logo With Questionnaire
and Report

The 2010 Census logo should always appear at the top and left of
the questionnaire.

This is the official form for all the people at this address.
It is quick and easy, and your answers are protected by law.

5. Please provide information for each person living here. Start with a

Use a blue or black pen. person living here who owns or rents this house, apartment, or mobile
home. If the owner or renter lives somewhere else, start with any adult
Start here living here. This will be Person 1.

What is Person 1’s name? Print name below.

DEPART! IT OF CON RCE
United States™

Census

0 Transitory Location Questionnaire

__ ADDRESS INFORMATION |

Lco State County Block
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14.1.2

English and Bilingual
Questionnaire Examples

United States*
Censts

Use a blue or black pen.

Start here

The Census must count every person living here on
April 1, 2008.
Before you answer Question 1, count the people living
this house, apartment, or mobile home using our guvdellnes.
+ Count all people, including babies, wh live and sieep here
most of the time.
The Census Bureau also conducts counts in institutions
and other places, so:
Do ot count anyone o awsy e atcollegs o n e
Avmed
+ Do not count ‘an e ina ursing home,ll, prion,
aetonion acity, ot on AP 1
- Leave these people off your iom\, even if ey will retum to
live here after they leave college, the nursing home, the
miltary, jai, etc. Otherwise, they may be counted tice.

‘The Census must also include people without a permanent
place to stay, so:
« If someone who has no permanent place to stay
is staying here on April 1, 2008, count that person.
Otherwise, he or she may be missed in the census.
How many people were living o staying in this house,
apartment, or mobile home on April 1, 20087

Number of people =

»

iteerslany o ol pecple iy e A L2108
that you did not include in Question
Mark all that apply.
Children, such as newborn babies o foster chidren
Relatives, such as adult chidren, cousins, or in-laws.
Nonrelatives, such as roommates or five-in baby sitters
People staying here temporarily
No additonal people
3. Is this house, apartment, or mobile home —
MarkK  ONE box.
uned by you or someone i s hausatod ith
ooy foan? Include home equity foa
you o someone in this e
Kol e risona o
Rented?
Occupied without payment of rent?
e e o oo el e e
don't understand an answe
Area Code + Number

>

OMB No. 0607-0915: Approval Expires xixuoxx

f—

USCENSUSBUREAU

2010 This is the official form for all the people at this address.
Itis quick and easy, and your answers are protected by law.

5. Please provide information for each person living here. Start with a
person living here who owns or rents this house, apartment, or mobile
home. If the owner or renter lives somewhere else, start with any adult
living here. This will be Person 1.

What s Person 1's name? Print name below.
Last Name
First Name. i
6. What is Person 1s sex? MarkK ONE box.
Male [ Female
7. What is Person 1's age and what is Person 1's date of birth?

Please report babies as age 0 when the chid is less than 1 year old.
it numbers in boxes.
Ageon April1,2008  Month Day  Yearof bith

=> NOTE: Please answer BOTH Q
Question 9 about race. For thi
8. Is Person 1 of Hispanic, Lati
No, not of Hispanic, Latino,
Yes, Mexican, Mexican Am

Yes, Puerto Rican

Start here

ED Use a bl or black pen.
Yes, another Hisparic, Lali s i) ing i th United
e e o nsus must countevery person ling n the Uit

States on April 1, 2008.

9. What is Person 1's race? Mal
White most o the time.
Black, African Am., or Neg]

50 conducts counts in

Before you answer Question 1, count the people living i this
house, apartment, or mobile home using our gu

fines.

+ Count allpeople, incucing babes, who lve and sleep here

Use un boligrafo a- nm a2ul 0 negra.
50 t

contar a cada persona que vive aqui
11 deabrldo 2005

I
viven enesta casa zpanimemn ' casa mévil usando
nuesiras instrucciones.

L O T
T

American Indian or Alaska Na e et

Asian Indian Japan Amed Fores,
Ghinese Korear ~Donot
Fiipino Vietnar detention faciy, e, on Apr 1,
Other Asian — Pt ac
exampl, Hmong, Laotan, Tha,
Palistni, Cambodian, and 5o o

place 10 sta
Some other race — Print

she may be missed i the census.

+ Do not count anyone fving away either at college or inthe
count anyone in a nursing home, i, prison,
06,
+ Leave these people of yourform, even i they wil retumn to
fve e afer they leave college, the nursing hore, the
miltay, i, tc. Othervise,they may be counted twice.

The Census must ls include peple without a permanent
s

* ameone o s o pemaneplacs oy g
here on Aprl 1, 2008, count that persan. Otherwise, he o

L recuentos en
instituciones y otros my-mv por lo tanto:

- No cuents a alguien que o vive aqui por estar en la
Universidad  on s Fuerzas Amacas.
- No cuente a aiguien que esté en un hogar de convalecenca,
cércel, prsion, centro de detencien, etc, el 1 de abri e 2008,

+ No ncluya a estas personas en su cuestionari, aunque
Vuelvan  viir aqui después de salr de a universidad, hogar de
convalecencia, eércto, ércel, tc. De otra manera, serdn
contadas dos veces.

L OfcinadelConso tambintene qu inci s personas
sin un lugar permanente donde quedarse, por

- S alguien sin un lugar permanente donde quedarse se esté
‘quedando aqui el 1 de abr de 2008, cuenle 2 esa persona. De
Io contrarc, puede que no sea contada en el censo.

Cuintas personas vivian o se qusdaban on st casa,
‘apartamento o casa movil el 1 e abri

Nimero de personas =

people staying here April 1, 2008 that

10. Does Person 1 sometimes i 1. m = [ “I:v*\nou"n;;uy‘l%ngmh house,
No Yes — MarkK  af Y
In college hou e
in the miltary | |2, Were there any addi
At a seasonal ou et ntods 1 Bsion 17

MarkG all hat apply.

= It more people were counted i
People staying here temporarly
No adional people

@

MarkK.

English Questionnaire example

\nan’ nciude home equy la
fioptsckighid

Occupied without payment f rent?

>

Area Code + Number

USCENSUSBUREAU

Fom DX-1(E/S)
(12-6-2006)

Is this house, apartment, or mobile home —
E box.

OMB No. 0607-0915: Approval Expires §/3072007

Chicren, such as newbom babies o foster chidren
Relatves, such as adult chidren, cousins, or in-aws
Nonrelatives, such as roommates or ive-in baby siters

Oy you o s n i husahld vt  morgage o

TR e

What s your telephone number? We may callif we don' understand
ansier.

2. gHabiapersonte adicionales guedindose aqule 1 da sl d
£008 qus usted no nliyd en  Pregunta

Marque 28 todas les que apliquen.
Niio, ales como bebés recién nacidos o hifo de crianza
Parietes,tles como hjos adulos, primos o parientes polficos.
Personas que o son parientes tales como comparieros de cuzro
o ifera que viv en e ho
Personas que se quedan aqui temporaimente
No hay personas adicionales

£Es esta casa, apartamento o casa movil —

MarqueX UNA casile.
Propiedad suya o de alguien en este hogar con una fipateca o
préstamo? Inclya los préstamos sobre el vaor iuido de ls case.
Propiedad suya o de alguien en este hogar e y sin deuda
sin una hipoteca o préstamc)?
Aquilada?
Ocupada sin pago de alquier?

4. £Cubl s u nimero do tofono? usc que o e i o

ntr

Cotigo priepteimy

@

USCENSUSBUREAU | |
S5

Bilingual English/Spanish
Questionnaire example

U.S. 2010 Census Logo Style Guide « 73




14.1.3 Census Questionnaire and Report
Examples

Military Census Report
Use a blue or black pen.
Start here
1. Whatis your name? Prin namo below. = NOTE: Plase answier BOTH Question 4 about Hispanic origi and
Last Namo ‘Question 5 about race. For this census, Hispanic orgins are not races.
4. Are you of Hispanic, Latino, o Spanish origin?
o) ] ot ofHipan, La, Sy arign
Yes, Mexican, Mexican Am
Yes, Puerto
Yes, Guban
What is your sex? MarkK ONE box Yo notr i o, o Sy g P br e
Male [ Female
3. Winat i your ageand it s your dta o Bith?
ics 2o age O when thechid s S
2 a7 you What is your race? M

White
Print numbers in boxes.
Ageonpi 12008 Mot Day  Yearolbih Dlack Alccan A, o

American Indian or Al

cipa i
U ADDRESS INFORMATION
Chinese ko 1co Sae  Couty  Bock
Filpino. Vi
Other Asian — Prta
eanpl Hrong Lok ) pn Map Spot unit D

pabsan, anbodan, and o)

[ INTRODUCTION )

1. it complts o census questionnair or sl th people saying at
(RVicatiroomiur)who have no the lac hey usual v and o e, s hould ke
Soouk 10 mimtens i rospondot e ot Sree, Y113 T Prvay ot
explains that your answers are kept confidential. 1l be referring to this Information Sheet
while we fill out the questionnaire.

‘Some other race —

S2. Including yourself, how many people are living or staying in this (RV/boatiroom/uni)
iho have no other place they usually live?

(OMB No. 0607-0919-DR: Approval Expires 8/30/2010 =» Continue with Question Number of people =
[ \United States
(ST cx

H1. (O S T

nsgs
Svee e, ural R nd box,or 201
Be Counted!

Who should be lsted on this form?

« Include yoursel i you have not been counted in the 2008 Gensus Dress Rehearsal.

cy Sae 2P « Include anyone eise who was ing with you on Apri 1, 2008 who has notyet been counted.

« Include family members, nonrelatives, and anyone else who ives and sleeps at your addresss
ofthe time and has not been counted. Do Nt forget babies!

USCENSUSBUREAU

Apt. No. or Location

Military Census Report EEECL g :.'..',';., R B oeemmer s

CEJUCTET T o « Exclude anyone who has already been counted i the 2008 Census Dress Reherasal
Own with a mortgage or oan

M C R exam / e oo o « Exclude people lving away at colege or in the Amed Forces.
- « Excludo anyono n a nursing home, ai, prison, detanion facity, fc., on April 1, 2008,

They vil be counted slsenhere.

Ocnupy wihoutpayment of rent
NOTES. Bo sure to provide your complete address.

«1f you have more than one residence, provide the address o the place where you e most
of the tme.

1 you do nol have an address, complete tis form and provide infomration on where you
stayed on Aprl 1, 2008.

CANNOT BE ACCEPTED

P youned bl compleing i form,ca 166672686 botcan 900 . 900 o

USCENSUSBUREAU

S ey i Sty i 10 5. o 50, Sy T RS S

NEcEsTA
LIS a ot as 05 e 00 . o e St o 10 4. 500 5.

{03 domingo. L amac tleoni ¢ grate.

oy — or i form il ke about 10 mintes o
compito Toviowing ring e

g
aspoct of s . chon Prject 0607 031-DR, US.

Transito ry Location e T eSS0 it 50 S 1o iy o s

St

Questionnaire example | — =
OMB No. 0607-0918-DR: Approval Expires 83302010

USCENSUSBUREAU

Be Counted Questionnaire
example
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14.1.4

Individual Census Report Example

Cl(’é"ﬁ"ss'f.'g 2008 Census Dress Rehearsal
201

Individual Census Report

2. Whatis your sex? MarkK ONE box.
Male ) Femalo
3. Whatis your age and what is your date o birth?
Plcasa roport babis as ago 0 whon the chidii less than 1 year o
prit rumbers in boxes.

Ageon Aprl1,2008  Month  Day  Yearof bith

= NOTE: Please answer BOTH Question 4 about Hispanic origin and
Question 5 about race. For this census, Hispanic orgins are not races.

4. Are you of Hispanic, Latino, or Spanish origin?

No, not of Hispanic, Latio, or Sparish oigin

Yes, Mesican, Mexican Am., Chicano

Yes, Puerto Fi

Yes, Cuban

Yes, another Hisparic, Latino, or Spanish origin — Pt orgn, o e,

upriear, o, Do, Neaagan, Sahadon, Sanarand o, ¢

5. What s your race? MarkK_one or more bores.
White

Black, African Am., or Negro
‘American Indian or Alaska Native — Prn rans f evoled o prcpa . ¢

Asian indan £ Japanese Native Havaian
Ghinese Korean Guamanian o Chamorro
Filpino Vietnamese =) Samoan

Other Asian — Pt s, b Other Pacic Isiander — Pt
o Lok, el 1o, v e, i, Toogan,
Patn Canboden, andso0n. ¢

‘Some other race — Print ace. ¢

USCENSUSBUREAU

Use a blue or black pen.
Start here
1. What i your name? Print name below. 6. Do you live or stay in this facility MOST OF
liareits THE TIHE?
Yes = This completa the questonnai.
No
Fist Name [0 n
7. (If No) What is the tull address of the place where
iy MOST OF THE TIME?

Please complete all hat apply.
Sireet address number

Apartment number

Sireet name.

Rural route type and number

Fural route BOX number

PO box number

oty

County

State or foreign courtry

2P Code

L ]
08’y

Bzt

UNITED STATES DEPARTMENT OF COMMERCE
Economics and Statistics Administration

U.S. Consus Bureau
March 17, 2008 PG e DRecTon

Dear Resident;

The U.S. Constitution requires that a census of the United States be conducted every 10 years.
To prepare for the 2010 Census, the U.S. Census Bureau is conducting the 2008 Census Dress
Rehearsal. The results wil be used to develop better methods that will make the 2010 Census easier,
more convenient, and less costly for taxpayers,

Itis important that everyone be counted, regardless of where they may be living at the time of the
census. This Individual Census Reportis to be used to count people who are currently living or
staying in group quarters, such as college or university dormilories, nursing homes, group homes,
emergency and transitional shelters for people experiencing homelessness, and other such locations.

Your answers are confidential. That means the Census Bureau cannot give out information that
identifies you. Your survey answers will only be used for statistical purposes, and for no other

purpose. As allowed by law, census forms become public after 72 years (Title 44, United States
Code, Section 2108).

Please follow the instructions you were given when you received this form for retuming it to the
appropriate person.

Sincerely,

it atss-
O > Ceniss
Charles Louis Kincannon 20

Director, U.S. Census Bureau

Thank you for completing your official
2008 Census Dress Rehearsal form.
FOR OFFICIAL USE ONLY.

. census govi2010census

The U.S. Consus Bureau estimatos tha, for the average responden,
this form wil take about 5 minutes to complete incucing the tme for
reviewing the instructons and answers. Send comments regarding
ihis burden estimate or any ofher aspect of tis burden to: Paperwork
Roduction Projoct 0607-0813-DR, US. Cansus Bureau, 4600 Sier
HillRoad, AMSD-3K138, Washington, DC 20233. You may e-mail
comments to Paperwork @ census.gov; use *Papenvork Project
0607-0919-DR" as the subjct.

GQ Control Number

Respondents are notrequired 1 respond 1o any nformation
collacton uless i isplays a vall approval number fom the Offce. AP B.Jc1 c.Jez
et

@ anagemont and
FORM DX-20 (9:21-2007) -
) Soaz

oarce

Individual Census Report

(ICR) example
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14.2

2010 Census Logo With Envelopes

The 2010 Census logo should always appear at the top and left of
the envelope.

United States
Census

2010 Census logo

This envelope contains your official
United States 2008 Dress Rehearsal questionnaire.

2> )

The Census Bureau is conducting the 2008 Dress Rehearsal. To ensure the accuracy of this
Dress Rehearsal it s important that everyone be counted. Please complete the enclosed
questionnaire. Put the completed form in this envelope, seal, and:

% 2008 Census Dress Rehearsal == /.\

English envelope example

%W Ensayo General del Censo

Spanish envelope example
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14.3

Census

201 LANGUAGE IDENTIFICATION FLASHCARD

Hello, I'm from the U.S. Census Bureau. Is someone here now who speaks English and can help us?
If not, please write your phone number and someone will contact you in English

Buenos dias (Buenas tardes), soy de la Oficina del Censo de los Estados Unidos. ;Se encuentra
alguien que hable inglés v pueda avudarnos? Si no, por favor, anote su nimero de teléfono
y algulen se comunicard con usted en espafiol.

Pérshéndetje, uné vij nga Zyra e Regjistrimit t& Popullsisé sé Sh.B.A-sg. A ndodhet dikush tani kétu
qé flet anglisht dhe mund t& na ndihmojg? Nése jo, ju lutemi shkruani numrin e telefonit tuaj dhe
dikush de t'ju kontaktojé né giuhién shgipe.

WIRFHE L hhTLAT Pl Bmde 0 T s A0 WPIAHT & PULGIC WS
LA Qe hA? DAA WIS PAAR BTCT BASATS DATICT POLeSI0T 8

NLST
deiha

Ay s 4 bl Gaaay el Y1 Lo 2 o S0 Y1 elian ) (i e Ul ilia
Al Bady (el a2 aal o Jeain g oSitle 8 A ela Wi caa g Y A 13 $liiacLse

Pupl 2bgq, Gu UUL-h Vwpnwhwdwph Ryaupnihg BU: Lepyw® Ewpryng Je4p, npp fununwd
b Wb bpbL b Ywpnn £ Jbg odblt): GpE ng, Jupbp 26p hbnwfunuh hwdwpp W 26q hbwn
YLl JwybnBumy:.

=), i B, o M urs ) SRR i e S mine T R Bl e siem
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PaspeweTe na Bv ce NpEACTaBA, 83 CbhM CNy¥uTen Ha Biopoto no npefpoABsase Ha HACENEHWETO
Ha CALLL Mma Nk Tyk HAKOR, KOATO FOBOPKM aHrNMACKK U G1 MOren ga Hu NoMorHe? Ako HAMa,
MONA, HanveTe CBoA TBJ‘IECDCIHEH HOMED, 338 Qa MOXEe HAKOR OT HALMTE CMYyKWHTENW 08 B C&
oBanu Ha Gunrapckw.

USCENSUSBUREAU

2010 Census Logo With Flashcard

01. English
02. Espanol/
Spanish

03. Shqip/
Albanian

(]

o

Jw)kpkl/
Armenian

07, ==/
Benaali

(8. Gwnrapcim/
Bulgarian

D-3300 o

2000

Draft #6 (07-22-2008)
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~ seaioniso | 2010 Census Manuals

15.1 Manuals

15.1.1 Manual Cover Examples With the
2010 Census Logo and U.S. Census
Bureau Wordmark Together

The following pages are examples of how the 2010 Census logo and
the AIAN logo could be used with copy in accordance to the guidelines
in sections 2.0 and 3.0.

2010 Census Manual Eaxmple

2010 Census Manual Eaxmple

Manual Example Manual Example

USCENSUSBUREAU USCENSUSBUREAU
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15.1.2

Manual Cover Examples With the AIAN

Logo and U.S. Census
Wordmark Together

Bureau

USCENSUSBUREAU

2010 Census Manual Eaxmple

Manual Example

U.S. 2010 Census Logo Style Guide « 79



15.1.3

Manual Cover Examples With
the 2010 Census Logo and Another
Logo Together

2010 Census Manual Eaxmple 2010 Census Manual Eaxmple
Manual Example Manual Example

“Partner “Partner
USCENSUSBUREAU logo here” USCENSUSBUREAU logo here”
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15.1.4 Manual Cover Examples With the AIAN
Logo and Another Logo Together

2010 Census Manual Eaxmple 2010 Census Manual FEaxmple

Manual Example

Manual Example

USCENSUSBUREAU (AR cénsie USCENSUSBUREAU “Partner
logo here 2010 logo here
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16.1

~U.S. Census Bureau Wordmark

Wordmark Guidelines

The preferred version of the wordmark is shown on this page. The
preferred presentation uses an alternating pattern of navy, blue, and
purple letters. The wordmark my appear as all black or reversed out

of a color. Single-color versions of the wordmark are also permitted,
particularly in 1- or 2-color printed products. Our wordmark represents
a continuous flow of facts and data being communicated.

USCENSUSBUREAU

Wordmark

The integrity of the wordmark must be preserved by allowing for an
adequate amount of clear space. The clear space has been defined as a
minimum of the height of the first element in the wordmark, the capital
letter “U.” Do not allow any other elements, such as type, graphics,

or photography to interfere with the visual impact of the identity. It is
acceptable and often desirable to create even more clear space around
the wordmark if space allows.
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16.2

Wordmark With Tagline

The tagline is a phrase that supports the vision and mission of the U.S.
Census Bureau. More than a slogan, the Census Bureau’s corporate
tagline—when used according to these guidelines—projects longevity
and commitment that extends beyond the visual identity system to our
perception as a provider of quality services and products.

The corporate tagline has a specifically defined position and relationship
to the wordmark. While there are instances where the wordmark may
appear alone, the corporate tagline never does. It always appears with
the wordmark when data is released to the general public and may
appear on certain other applications such as marketing materials. The
corporate tagline appears in Census navy, flush left, a cap height down
from the wordmark.

Wordmark

|
USCENSUSBUREAU

Helping You Make Informed Decisions

Tagline

As with the wordmark alone, the integrity of the wordmark with
corporate tagline must be preserved by allowing for an adequate
amount of clear space around the configuration. As shown in the
example on this page, a minimum clear space equal to the height of the
capital letter “U” must be left around the wordmark with the corporate
tagline.

SCENSUSBUREAU

@

2l
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Section 17.0 2010 Census Tagline Guidelines

Additional Logos Were Developed by
Outside Contractors to Support
the 2010 Census Included:

Census in Schools

17.1

A chawmce to improve

ist d
2010 CENSUS IN SCHOOLS MM

student skills a S T
prn LEH Lo DH U A R 11T =
‘::\\eag\’l“;:\:s\ count

et

[ |
il I
It’s about us
2010 CENSUS IN SCHOOLS I

decade.

2010 CENSUS IN SCHOOLS

It’s about us -
T T T

count

IT'S IN OUR HANDS ESTA EN NUESTRAS MANOS
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Section 18.0

2010 Census Web Site Guidelines

18.1

The 2010 Census Website has been designed to provide the public
a virtual real-time experience about the 2010 Census and related
activities. Covering topics such as: the questionnaire, privacy and
confidentiality and much more.

In addition, the website served as an information resource educating
the public on other programs such as: Census in Schools, Partnership,
and Public Relations. The Census in School website link allowed
visitors such as parents, educators and students to download materials
that can be used in a classroom for educating children K-12 and adults
attending learning facilities about the benefits of the Census for their
communities through the use of fun and exciting activities. For the
Partnership component of the Integrated Communications Program, the
Partnership Communications Area link was created allowing partners to
download materials (i.e. posters, toolkits, logos, etc) that can be used
in support of their partnership efforts. The On-line Newsroom link was
created in support of the Public Relations component of the campaign
to inform visitors such as media reporters on the latest Census news
from the directors’ blog, campaign highlights, information regarding
Non Response Follow-up activities and much more.

2010 Census Website

F O T L T —— ) E 5 8l
Ela Edl Yuw Focstmz Iook Hep

Gouge s B @ e e | 0 b T e A L G @ €] k"

“enEapsicl o ok Seskars s Suderds & Teachers

':m:F MNCENSUSHOME  PRESS £ MECIA  PRSTRERS

il HowlWorks | WhyltsImpartant | Profecting Your Answers | Take Part EEEE -

Prciny, Juna 08, 20
We Can't Move Forward
Until You Give Your
Answers Back

O e dior be e Cansus Takis

Makasulli kag Cabuano? MNeed Help?
Kon mao pndota sa ubos Cal cur Takighona
Oumishionaia Agsistante
C i far an
Eakct 2 Languaga -] A L

Received 8 Call?
Leam why

Read! Watch! Connect!

« King Family Supports the Welcome your Census The Director's Blog "
2010 Cansus Taker
The thiee sunming chithen of Martin
Luther King Jr. and Goretta Scatt King -
Martin Luther King il Decer Scot King
and Bemice Albestine King wice their
suppet for the 2010 Cenzuz: =
o T Tosied e e -
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18.1

Census in Schools Website
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| Laga Anplication P

19.1 Use of the 2010 Census Logo

USE OF THE 2010 CENSUS LOGO

The logo, United States Census 2000, became the visual cornerstone
of the Census 2000 program. Due to its popularity, the Census Bureau
decided to modify that logo for use during the 2010 Census. The 2010
Census logo may be used to help promote the 2010 Census and the
tests to prepare for the census.

Care must be taken in the use of the 2010 Census logo. The logo must
be presented in a consistent fashion, and its use must adhere to U.S.
Department of Commerce guidelines. If it is used haphazardly, the logo’s
value will be diminished. The Census Bureau has prepared guidelines

to facilitate consistency and quality in the use of the logo. The use

of the logo cannot appear to endorse or show favoritism toward the
requesting organization. The Census Bureau reserves the right to revoke
the privilege of using the 2010 Census logo should its use be found
inappropriate or in violation of these guidelines. The Census Bureau
reserves the right to control the quality of the use of the 2010 Census
logo. Permission to use the logo is not assignable.

Those wishing to use the 2010 Census logo should visit <www.census.

gov> and click the 2010 Census Logo or 2010 Census link and it will
take you to the 2010 Census Web page.
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| Glossaryof Terms .~~~

Address block: The block of typeset copy that contains mailing
information and/or telephone numbers and any additional

access information.

Corporate colors: Census red and black (see Section 3.2).

Flush left, rag right: A typographic specification where copy will
appear aligned on the left and will break naturally between words on

the right.

Leading: The vertical spacing between lines of copy that is measured in
point increments.

Logo type: The custom typographic rendering of the words and
numbers, “United States 2010 Census.”

PANTONE®: See the current PANTONE® Color Standards book for
color swatches and formulas. PANTONE® is a registered trademark of
Pantone, Inc.

Point (pt.): A type setting unit of measure used in specifying type size,
leading, and rule line thickness. There are 12 points to a pica and 72
points per inch.

Positive: Reproduction of an image that appears as a darker value than
the background.

Reverse: Reproduction of an image that appears as a negative.
Generally, white with a darker background value.

Sans serif: A type style with no serifs and little contrast between thick
and thin strokes.

Tagline: An approved phrase or slogan utilized for advertising and
promotional purposes.

Value: The relative lightness or darkness of a particular shade or color.
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PANTONE® Swatches Shade

Pantone swatches shade percentage breakdown

PANTONE® 194C PANTONE® 187U PANTONE® 2613C

100% 100% 100%

75% 75% 75%

50% 50% 50%

25% 25% 25%

10% 10% 10%
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Notes
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